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HEARST:  WHERE  JOURNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY 


How  one  newspaper  became 
a  crucial  planning  tool  for 
I  seniors  and  their  loved  ones. 

!  For  a  growing  number  of  people,  caring  for  aging  family  members 

is  a  difficult,  sometimes  desperate,  situation.  The  Plainview  Daily 
Herald  made  the  task  a  lot  easier  for  readers  in  West  Texas  with  a 
compelling  and  useful  series  entitled  “Graying  With  Grace.” 

The  newspaper  called  on  experts  in  fields  ranging  from  finance  to 
I  psychotherapy  to  produce  a  helpful  resource  for  seniors  and  the 

!  people  who  care  about  them.  Articles  focused  on  key  issues,  such 

as  how  financial  planning  helps  avoid  relying  solely  on  Social 
Security,  how  some  older  people  cope  with  loneliness,  and  how 
religion  helps  many  elderly  face  the  reality  of  death. 

j  The  issues  were  serious.  The  stories  relevant.  And  readers  found 

*  critical  information  on  aging  all  in  one  place:  the  local  paper. 

;  Providing  readers,  young  and  old,  with  useful  information  that 

fulfills  their  needs  is  one  more  way  the  Hearst  Newspapers  enrich 
I  readers’  lives  every  day. 

I 

To  read  the  series,  go  to  home.myplainview.com/graying/ 
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resolution  of  the  dispute.  Rather, 
realizing  that  he  acted  rashly  in 
repudiating  Hollinger  s  agreement 
with  Goss,  his  only  recourse  is  to  lash 
out  at  Goss  in  the  marketplace. 
Accordingly,  he  has  launched  a  press 
campaign,  repeatedly  bringing  his 
grievances  to  E^P  and  managing  to 
get  them  printed. 

Having  spent  a  number  of  years  in  the 
newspaper  business,  and  as  a  reader  of 
E&P,  I  always  thought  that  E^Ps  jour¬ 
nalistic  standards  would  not  permit  it  to 
be  used  or  manipulated  so  blatantly.  For 
E&Ps  readers,  the  real  news  will  come 
when  the  arbitration  is  complete,  and  we 
will  be  happy  to  com¬ 
ment  at  that  time.  Until 
then,  we  hope  E&P  will 
see  the  obvious  and  not 
be  manipulated.  Your  re¬ 
porting  will  be  accurate 
when  it  has  the  facts  as 
legally  determined. 

Goss  trusts  that  its 
customers,  many  of 
whom  have  been 
engaged  in  litigation, 
know  that  complex 
business  makes  for 
complex  disputes  — 
which  can  and  must  be 
resolved  between  the  parties  to  them, 
and  not  through  “sound  bites”  in  the 
press.  We  are  grateful  to  our  customers 
who  know  that  Goss  has  stood  by  them 
and  will  continue  to  do  so. 

JAMES  P.  SHEEHAN 
PRESIDENT,  CHAIRMAN.  AND  CEO 
Gk)ss  Graphic  Systems  Inc. 

Westmont,  III. 


E&P  NEWS 


Early  in  the  week  of  sept.  25- 
29,  one  of  your  reporters 
approached  a  representative  of 
our  company  with  a  copy  of  a  letter  from 
Jack  Ferguson  of  Hollinger  International 
Inc.  to  Goss  [“Goss,  Hollinger  don’t 
spare  fighting  words,”  Oct.  2,  p.  46]. 

The  letter  was  created  as  a  self-serving 
document  with  the  clear  purpose  of 
having  Editor  Esf  Publisher  report  on  it, 
thereby  supporting  Ferguson’s  ongoing 
attempt  to  disparage  Goss. 

The  dispute  between  Goss  and 
Hollinger  has  been  reported  by  E^P 
and  is  knovra  to  your 
readers.  The  facts  in 
this  case  can  only  be 
determined  in  the 
appropriate  legal  forum, 
and,  as  you  know,  Goss 
has  filed  for  arbitration 
in  an  attempt  to  resolve 
this  dispute. 

Goss  has  full  con¬ 
fidence  in  the  impar¬ 
tiality  of  that  proceeding 
and  is  confident  that 
it  will  prevail  in  the 
arbitration.  Both  parties 
are  represented  by  able 
counsel  who  will  develop  and  present 
the  evidence  there.  Goss  believes  that 
the  evidence  can  be  fairly  presented  only 
in  a  legal  forum,  and  not  in  the  press, 
where  sound  bites  and  short  snippets 
rule  the  day.  However,  Mr.  Ferguson,  ap¬ 
parently,  does  not  share  Goss’ 
confidence  in  the  arbitration  process 
and  is  not  content  to  await  an  impartial 
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E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 
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those  tasty  tidbits,  141  daily 
newspapers  in  125  cities  in  32 
states  sent  representatives  to 
the  Newspaper  Food  Editors' 
Conference  this  week  at  New 
York’s  Waldorf-Astoria  Hotel. 


Astoria  Hotel  in  New  York  ap¬ 
proved  a  new  constitution  for  the 
Inter-American  Press  Association. 


OCT.  14,  IB-jO: 

By  a  60-31  vote,  after  a  stormy 
debate  centering  mainly  on  pro¬ 
cedure,  the  1950  Inter-American 
Press  Conference  at  its  opening 
meeting  Oct.  9  at  the  Waldorf- 


Cover  illustration: 

©Wood  River  Gallery/PictureQuest 


Food  makes  news.  Food  makes 
advertising.  In  recognition  of 
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Investment  Bankers  to 
the  Newspaper  Industry 

^  A  DEDICATED  team  of  newspaper  industry  specialists 
^  A  PROVIDER  of  a  full  range  of  M&A  and  financial  advisory  services 
^  A  SOURCE  of  private  equity 

The  New  York  Times  Company 

has  sold  the 
Lake  City  Reporter 

a  daily  newspaper  serving  Lake  City,  Florida 
Palatka  Daily  News 

a  daily  newspaper  serving  Palatka,  Florida 
News-leader 

H  a  weekly  newspaper  serving  Fernandina  Beach,  Florida 

? 

Community  Newspapers,  Inc. 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 


Kevin  M.  Lavalla  Xiaohong  Chen 

Managing  Director  Director 

212-381-8137  212-381-8468 


The  New  York  Times  Company. 
September  2000 


Robert  J.  Broadwater 
Managing  Director 
212-381-8146 


The  New  York  Times  Company 

has  sold  the 

Daily  World 

a  daily  newspaper  serving  Opelousas,  Louisiana 
to 

Gannett  Co.,  Inc. 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  New  York  Times  Company. 

September  2000 
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MEDIA  MERCHANT  BANK  I  www.veronissuhler.com 


Activities  requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  &  Associates’  wholly-owned  broker-dealer  affiliate,  Veronis,  Suhler  &  Associates  LLC. 

Veronis,  Suhler  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 
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'Wall  M  Journal' set 
tor  more  colerful  future 


Little  by  little,  North  America’s 
most  widely  read  financial  paper  | 
plansto  wash  a  bitofgray  away  | 

BY  LUCIA  MOSES 

OOK  FOR  MORE  COLOR  TO  START  CREEPING  I 

into  the  pages  of  the  famously  gray  Wall  j 
Street  Journal  in  the  not-so-distant  future.  i 
In  the  coming  months,  parent  Dow  Jones  &  Co.  I 
Inc.  will  start  looking  at  how  to  incorporate  addi-  I 
tional  color  in  the  financial  sheet  when  it  completes 
a  three-year,  $  232-million  printing  plant  upgrade 
in  January'  2002. 


we  re  going  to  deploy  new  parts  of  that,  corporate 
spokesman  Richard  Tofel  said.  “The  real  question 
is,  ‘How  do  you  use  the  space?’” 

Color  has  contributed  to  the  paper’s  grow'th 
spurt,  which  continued  through  the  first  half  of  this 
year,  when  ad  volume  at  the  Journal  grew  35.6%, 
led  by  a  43.4%  increase  in  general  advertising. 

Color  in  the  Journal  appeared  first  not  in  editori¬ 
al  columns  but  in  advertisements,  with  spot  color  in¬ 
troduced  in  1991,  followed  by  full  color  in  1995. 
Advertiser  response  has  been  strong.  The  Journal 
often  sells  out  its  color  ads,  which  are  limited  to 
eight  full  pages  and  cost  advertisers  a  25%  premium. 

While  the  front  page  of  the  111-year-old  U.S.  edi¬ 
tion  looks  much  the  way  it  did  half  a  century  ago. 


The  expansion  will  enable  production 
of  96  pages  each  day,  tripling  its  color 
capacity  to  24  pages  from  eight. 

“As  we  get  closer,  we’ll  obviously  have 
to  start  talking  about  how  extensively 


Mario  Garcia, 
who  redesigned 
The  Wall  Street 
Journal  Europe, 
soon  may  be 
applying  a  new 
coat  of  paint 
on  Dow  Jones’ 
flagship. 


WaVNfcw.-  ttaVsT^Asree, 


the  rest  of  the  paper  also  has  become 

- —  more  graphic-ori- 

EUROPE  ented.  By  1997,  col- 

— - or  was  appearing 

regularly  in  special 

I  Tiscaii  Asrees  ■-■.u,-.  ncws  scctions,  and 
■y  Worid Ontne  ii 

the  following  year, 

--5S  2^717  the  “Weekend  Jour- 

^  nal”  section  was 

P  S=^-  launched,  with  liber- 

al  use  of  color  and 
photos. 

Most  recently,  the 
“Marketplace”  and 
“Money  &  Investing” 
fronts  have  displayed 
dashes  of  color,  and  it’s 
likely  that  they’ll  use 
I  :  more  in  the  future. 

As  it  studies  how  to 
'  ygg  j^s  increased  color 
S'  ~  capacity,  Dow'  Jones  is 


FREEDOM  HIT 
BY  HACKERS 

The  home  page 
of  The  Orange 
County  (Calif.)  Regis¬ 
ter  Web  site  was  ap¬ 
parently  defaced  by 
hackers  Sept.  29, 
one  of  several  attacks 
recently  on  various 
Freedom  Communica¬ 
tions  online  editions. 

A  group  known  as 
Attrition  (http://www 
.attrition.org)  de¬ 
scribed  the  attack  as 
“the  first  step  towards 
the  ‘modification’  of 
news  sites  in  an  at¬ 
tempt  to  distort  public 
perception  of  events.” 

Though  the  “modi¬ 
fications”  (bogus 
quotes,  obscenities, 
etc.)  were  corrected, 
Attrition  has  archived 
“mirrors”  of  the 
hacks,  done  in  retalia¬ 
tion  for  the  arrest  of 
Jason  Diekman,  an 
Orange  County  resi¬ 
dent,  for  hacking  into 
NASA  computers. 

-  WAYNE  ROBINS 

PRE2 ORDERS 
ETHHICADS 

Federal  advertis¬ 
ing  contracts 
must  fairly  represent 


www.editorand  publisher,  com 
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minority  ad  agencies, 
and  “special  atten¬ 
tion”  should  be  given 
to  placing  ads  in  eth¬ 
nic  media,  under  an 
executive  order 
signed  by  President 
Clinton  last  week. 

To  achieve  this  di¬ 
versity,  “special  atten¬ 
tion  shall  be  given  to 
insuring  placements  in 
publications,  TV,  and 
radio  stations”  that 
reach  specific  ethnic 
and  racial  audiences, 
said  the  order,  based 
on  voluntary  princi¬ 
ples  forged  by  the 
American  Advertising 
Federation. 


WENDY  MELILLO 


MAKIi  WAVES 


INSAIUAXE 

Speculation  thal 
The  Deseret 


Speculation  that 
The  Deseret 
News,  owned  by  the 
Mormon  Church, 
might  have  its  eye  on 
acquiring  its  rival, 

The  Salt  Lake 
Tribune,  owned  by 
the  AT&T  Corp.,  sur¬ 
faced  last  week. 

Currently,  all  but 
the  editorial  opera¬ 
tions  of  the  two  pa¬ 
pers  are  run  by  the 
Newspaper  Agency 
Corp.,  which  adminis¬ 
ters  their  joint  operat¬ 
ing  agreement. 

The  Salt  Lake  Trib¬ 
une  Publishing  Co.,  a 
management  company 
operating  the  paper 
under  an  agreement 
with  AT&T,  claims  it 
has  an  option  to  buy 
the  paper  in  2002. 

The  Tribune,  circu¬ 
lation  138,038,  is  a 
morning  paper;  the 
News,  circulation 
68,996,  is  an  after¬ 
noon  paper. 

-  STEVE  YAHN 


expected  to  consult  famed  de¬ 
signer  Mario  Garcia,  whom  it 
hired  last  year  to  redesign  the  ' 
Journal! s  Asian  and  European 
editions  for  their  relaunches 
earlier  this  year.  Garcia,  who  is 
part  of  a  traditionalism  trend 
in  newspaper  design,  has 
worked  in  more  than  35  coun¬ 
tries  on  more  than  450  news¬ 
papers,  including  The  Phila¬ 
delphia  Inquirer,  Handelsblatt 
in  Diisseldorf,  Germany,  and  O 
Estado  de  Sao  Paulo  in  Brazil. 

In  addition  to  the  Journal, 
Garcia’s  worked  on  Dow  Jones’ 
Far  Eastern  Economie  Review 
magazine  as  well  as  its  WSJ.com 


and  what  they  want  out  of  the  Jour¬ 
nal,”  Tofel  said.  “To  us,  a  design  is 
very  much  a  means,  not  an  end.” 

Garcia  added  color,  photos,  and 
new  column  sizes  to  the  Journals 
Asian  and  European  editions. 

It’s  too  early  to  say  how  extensive¬ 
ly  the  mother  ship’s  appearance  will 
change.  But  it’s  safe  to  say  Dow 
Jones  won’t  go  as  far  as  it  did  with 
the  international  editions,  whose 
more  limited  history  and  circula¬ 
tion  made  them  easier  to  change. 
Both  are  less  than  25  years  old. 

“One  of  the  things  you  can  count 
on  is,  we  believe  strongly  one  of 
the  Journals  key  strengths  lies  in 
its  distinctiveness  —  and  I  think 


magazineaswellasitsWSJ.com  More  color  on  the  way  at  the  WSJ  j^s  distinctiveness  —  and  I  think 
and  OpinionJournal  Web  sites.  “He’s  got  a  very  you  can  count  on  the  Journal  remaining  distinct,” 
good  feel  for  who  we  are  and  who  our  readers  are  Tofel  said.  11 


Hark!  The  Herald’  sings  to  Cliftom 


O’Hara  named  ‘Plain  Dealer'  M.E. 


Cleveland  daily  hopes  Tost’  man 
will  deliver  with  a  different  style 


BY  JOE  STRUPP 

WHEN  Doug 
Clifton,  edi¬ 
tor  of  The 
Plain  Dealer  in  Cleve¬ 
land,  wanted  a  new 
managing  editor,  he 
reached  back  to  his 
Floridian  news 
roots,  choos¬ 
ing  Tom  O’Hara 
of  The  Palm  Beach 
Post  in  West  Palm 
Beach,  a  Florida 
newspaper  veteran 
who  worked  under 
Clifton  at  The  Mia¬ 
mi  Herald  more  than  a 
decade  ago. 

“He’s  a  hell  of  a  jour¬ 
nalist,”  said  Clifton,  who 
joined  The  Plain  Dealer, 
circulation  386,312,  last 
year.  “He’s  got  great  ex¬ 
perience,  and  he’s  a  great 
leader  of  people.” 

O’Hara,  53,  replaces 
former  Plain  Dealer 


Managing  Editor  Gary 
Clark,  who  resigned  af¬ 
ter  more  than  22  years 
at  the  paper,  including 
10  as  managing  editor. 
Clifton  said  he  wanted 
to  reassign  Clark,  54,  to 


but  I  was  looking  for 
someone  with  a  differ¬ 
ent  style  —  a  fresher 
eye.  He  had  been  in  the 
job  for  a  long  time.” 

Clark  confirmed  that 
Clifton  had  approached 
him  about  the  change  as 
early  as  May,  but  said  he 
had  decided  in  late  July 
to  resign.  His  last  day 


“Anybody  who  comes  into 
a  new  newspaper  can  have 
a  fresh  look  at  the  place. ... 

I  think  I  can  provide  some 
energy.”  —  tom  o’hara 

The  Plain  Dealer  (as  of  Nov.  13) 


a  more  administrative 
post  with  an  emphasis 
on  budgetary  duties, 
but  Clark  declined. 

“I  was  restructuring 
at  the  top,  and  1  had  a 
new  assignment  for 
him,  which  he  chose  not 
to  take,”  Clifton  told 
E^P.  “He  was  an  excel¬ 
lent  newspaperman. 


was  Sept.  1.  “I  left  very 
amicably,”  Clark  said. 

O’Hara,  who  is  sched¬ 
uled  to  start  Nov.  13, 
believes  he  can  bring 
the  new  views  that 
Clifton  wants.  “Anybody 
who  comes  into  a  new 
newspaper  can  have  a 
fresh  look  at  the  place,” 
O’Hara  said.  “It’s  not  a 


bad  paper,  but  I  think  I 
can  provide  some  energy 
and  excitement.” 

O’Hara,  a  Philadel¬ 
phia  native  who  grew  up 
in  New  Jersey,  began  his 
career  as  a  part-time 
sportswriter  for  The 
Gainesville  (Fla.)  Sun. 
His  career  includes 
stints  at  Florida  newspa¬ 
pers  in  Day- 
[)  tona  Beach 

and  Orlando, 

'  as  well  as 

, , .  the  Herald, 

where  he 
worked  under 
O’HARA  Clifton  in  var- 
Nov.  13)  ious  posts. 

“I’ve  been 
pretty  successful,” 
O’Hara  said  about  his 
time  in  Palm  Beach, 
where  the  Post  has 
been  credited  with 
expanding  its  local 
and  in-depth  coverage 
under  his  supervision. 

“I  hope  I  can  translate 
that  success  to  The 
Plain  Dealer.”  11 
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E  &  P  NEWS 


The  shot  heard  round  the  'Globe’ 


Beantown’s  evolutionary  war 


Herald  Media  expansion  plans  trigger 
rapid-fire  response  by  formidable  foe 


BY  LUCIA  MOSES  I 

PUBLICLY,  Boston  Globe  Publisher  Richard 
H.  Gilman  told  reporters  he  wasn’t  surprised  j 
at  the  rival  Boston  Herald’s  recently  an-  i 
nounced  purchase  of  a  suburban  weekly  group  and  j 
said  the  Globe  would  stick  with  its  current  strategy,  i 
But  an  internal  memo  addressed  to  Globe  em-  1 


Broadcast  and  print 
mix  it  up  in  S.R 


Police  bounce  ‘Bay  Guardian'  scribe 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


Afering  covering 
the  news  over 
being  the  news,  the 
National  As¬ 
sociation  of  i 
Broadcasters  i  j 

(NAB)  is  be-  !  ^ 

ing  criticized 
by  journalists 
who  said  they 
were  poorly 
treated  while 
covering  the  p^eij 
NAB  s  recent^  SanFr 
**Radio  Show  police 
meeting  and 
an  anti-NAB  protest  in 
San  Francisco. 

One,  Steve  Rhodes,  a 
San  Francisco  Bay 
Guardian  reporter,  on 
Sept.  22  was  stripped  of 
his  press  credentials  and 
physically  removed  by 
police  from  the  NAB 
meeting  at  the  city’s 
Moscone  Center. 

“We  are  appalled  by 
the  arrogance  of  the  na- 


PPARENTLY  PRE- 


Fred  Lau 

San  Francisco 


POLICE  CHIEF 


tion’s  largest  broadcast 
group  in  forcibly  ejecting 
our  credentialed  re¬ 
porter  from  the  confer¬ 
ence  and  seizing  his 
press  credentials,”  Bay 
Guardian 
Publisher 
Bruce  B. 
Brugmann 
^  said.  The 
weekly  said 
that  Rhodes 
was  ejected 
because  the 
paper  ran  a 

:isco  package 

[ef  critical  of  the 

NAB. 

The  NAB  said  that 
Rhodes  had  become 
confrontational  after 
being  told  he  needed  a 
special  press  sticker  for 
his  camera. 

San  Francisco  Police 
Chief  Fred  Lau  has 
called  Rhodes  and 
vowed  to  meet  with  Bay 
Guardian  news  staff  to 
talk  about  department 
policies.  11 


ployees  told  a  different  story. 

Within  the  market-leading  K 

broadsheet’s  organization,  ex-  : 

ecutives  were  moving  quickly  ‘ 

to  ramp  up  efforts  to  combat 

the  tabloid’s  aggressive  ex-  / 

pansion  plans. 

In  the  Oct.  3  memo  that  was 
leaked  to  the  Herald,  Gilman 
said  he  assembled  a  “Strike  RichSld  H.  GildlSIl 
Team”  of  top  Globe  executives  “The  Boston 
that  began  meeting  in  “exten-  Globe 
sive  sessions”  the  day  after  the  Community  Newspa¬ 
per  Co.  deal  was  announced  Sept.  28.  “Beginning 
today,”  he  wrote,  “this  group  is  already  putting  into 
place  measures  that  will  tell  our  story  to  our  cus¬ 
tomers  and  to  you  ...  It  has  also  identified  dozens  of 
measures  to  accelerate  the  ways  by  which  we  will  in¬ 
crease  our  value  for  both  readers  and  advertisers.” 

Playing  a  big  role  in  this  process  likely  will  be 
Richard  J.  Daniels,  the  senior  vice  president  and  chief 
financial  officer  who  was  put  in  charge  of  planning 
and  operations  last  week.  The  paper  said  the  manage¬ 
ment  change  was  partly  prompted  by  Steve  Taylor’s 
departure  and  was  unrelated  to  the  Heralds  move. 

Herald  Media  Inc.,  parent  of  the  Boston  Herald, 
weekday  circulation  265,695,  agreed  to  pay  an  undis¬ 
closed  sum  for  Boston  based-Fidelity  Investment’s 
CNC,  which  has  four  daUy  and  88  weekly  papers.  Her¬ 
ald  Media  said  its  combined  readership  will  top  2  mil¬ 
lion  when  it  completes  its  purchase  of  CNC,  which 
sources  familiar  with  the  deal  put  at  $150  million. 

The  Globe,  weekday  circulation  477,074,  was  al¬ 
ready  expanding  its  coverage  of  Boston’s  grovring 
western  suburbs  and  adding  new  sections  when  the 
CNC  deal  was  announced. 

In  the  memo,  Gilman  called  for  a  unified  response 
by  the  staff.  “Through  the  intersection  of  our  strate¬ 
gies,  hard  work,  and  competitive  opportunities,  we 
can  turn  this  into  a  fresh  surge  of  energj'  and  growth, 
and  if  you  think  you  don’t  have  a  personal  stake  in  the 
outcome,  let  me  be  very  clear.  You  do.”  Through  a 
spokesman,  Gilman  declined  to  comment  further, 
saying  the  memo  speaks  for  itself. 

William  Dean  Singleton,  who  had  interest  in 
adding  CNC  to  his  New  England  stable  of  newspa¬ 
pers,  said  Herald  Media  President  Patrick  Purcell 
would  gain  a  prettier  package  to  offer  advertisers, 
making  for  an  interesting  battle  with  the  Globe.  “He’s 
just  bought  100  to  200  years  of  suburban  history,” 
said  the  MediaNews  Group  Inc.  CEO,  who  noted  Fi¬ 
delity  approached  him  about  a  deal  last  summer  but 
that  he  didn’t  pursue  it.  “I  think  it  pairs  metro  Boston 
and  suburban  Boston  very  well.”  II 


LAVINETAPPED 

BYIRONICLE' 


John  Lavine,  an 
expert  in  media 
management  and 
a  founder  of  North¬ 
western  University’s 
Media  Management 
Center,  has  been 
hired  by  the  San 
Francisco  Chronicle 
as  it  prepares  to  be 
taken  over  next 
month  by  the 
Hearst  Corp. 

A  former  editor  and 
publisher,  Lavine  will 
work  with  the  Chroni¬ 
cle’s  transition  team 
as  it  readies  to  pub¬ 
lish  as  a  Hearst  paper 
Nov.  22.  (See  related 
story,  p.  22.) 

-  JOEL  DAVIS 


Business  journal¬ 
ists  will  be 


watching  closely 
when  a  federal  rule 
meant  to  prompt 
broader  disclosure 
of  information  by 
publicly  traded 
companies  takes 
effect  Oct.  23. 

Regulation  FD 
(Fair  Disclosure)  bars 
companies  from 
selectively  releasing 
information.  It’s 
meant  to  stop  insider 
whispering  that  can 
move  stock  prices. 
The  rule  won’t  affect 
old-fashioned  enter¬ 
prise  reporting  about 
companies,  but  it 
could  squelch  the 
hand-delivered  merg¬ 
ers  scoop,  says 
Jonathan  Lansner,  a 
financial  columnist 
for  The  Orange  Coun¬ 
ty  Register.  Lansner 
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said  implications  will 
become  more  clear 
over  several  months, 
as  federal  authorities 
decide  how  to  inter¬ 
pret  and  enforce 
the  rule. 

-  TODD  SHIELDS 


And ‘It’s  a  great  success  story’ 
for  childhood  chums  throwing  down 
in  the  competitive  Connecticut  market 


chik,  vice  president  of  new  ven¬ 
tures  and  production  at  The 
Hartford  (Conn.)  Courant, 
which  prints  the  Shore  papers 
and  runs  their  news  content 
on  its  Web  site  (http://www 


BY  LUCIA  MOSES 

N  1996,  WHILE 


OF  THEIR  COLLEGE 

1  classmates  were  tailgating  and  pulling  all- 
night  gabfests,  longtime  pals  Ryan  Duques  and 
James  Warner  were  busy  publishing  their  first 
newspaper. 

The  Source,  a  monthly  broadsheet  covering  news 
of  the  Connecticut  shore,  had  little  going  for  it  but 
pluck.  The  partners  sold  ads  while  at  home  for  win¬ 
ter  break.  Duques  laid  it  out  and  ■ 
printed  it  at  his  campus  paper  at 
the  University  of  Massachusetts  ^ 
in  Amherst.  They  delivered  the  ^ 
papers  to  homes  and  businesses 
in  Madison  by  mail.  I 

Backed  by  the  financial  assis- 
tance  of  their  relatives,  the 
partners  started 
another 


Paddock  Publica¬ 
tions  and  Copley 
Chicago  Newspapers 
pumped  up  the  news¬ 
paper  competition  in 
Chicago's  fast-grow¬ 
ing  northwestern  sub¬ 
urbs  with  separate 
coverage  expansions 
last  week. 

On  Saturday,  Pad¬ 
dock’s  Dai/y  Herald  in 
Arlington  Heights 
added  a  local  edition, 
its  28th,  serving  the 
Fox  Lake  and  Round 
Lake  regions  in  north¬ 
west  Lake  County 
where  Copley's 
Waukegan-based  The 
News  Sun  circulates. 

Beginning  Oct.  28, 
Copley  will  start  daily 
zoned  coverage  of 
northern  Kane  County 
by  its  Elgin-based 
Courier  News.  Copley 
is  also  opening  ver¬ 
sions  of  its  free  Sun 
weekly  papers  in  St. 
Charles,  Geneva,  and 
Batavia  while  closing 
the  papers  in  McHen¬ 
ry  and  Woodstock. 

-  MARK  FITZGERALD 


James  Warner 

Shore 

Publishing 


t  can  support  two  week¬ 
ly  groups  remains 
*  to  be  seen.  Four  of 
the  Journal  Regis¬ 
ter  Co.’s  weeklies 
^  already  serve  the 
I  area.  Some  adver¬ 
tisers  buy  ads  in 
both  groups’  papers. 
Quality  Subaru  in 
Wallingford,  for  one, 
believes  it’s  impor¬ 
tant  to  buy  both 
groups  because  they 
reach  the  types  of  peo¬ 
ple  that  are  likely  to 
buy  Subarus,  General 
Manager  Julie  Angelo 
said.  Other  advertis¬ 
ers  with  tighter  ad 
budgets  may  have  to 
choose  between  the 
two  weekly  groups. 

With  combined  dai¬ 
ly  circulation  of  about 
155,000  and  nondaily 
distribution  of  about 
862,000  in  Connecti¬ 
cut,  Trenton,  N.J.- 
based  Journal  Register 

The  Source,  The  Sound,  and  the  Guilford  Courier  light  has  marketing  reach 
A/arner  s  Shore  Publishing.  financial  resources 

that  far  outstrip  Shore  Publishing.  But  Duques  and 
Warner  contend  they’ve  already  taken  ads  away 
from  the  newspaper  giant.  “It’s  kind  of  funny  that 
JRC  is  getting  beat  by  a  little  guy,”  Warner  said. 

New  Haven  Register  Publisher  John  L.  Shields, 
who  is  responsible  for  the  Journal  Register  weeklies 
that  overlap  with  Shore  Publishing,  wouldn’t  say  if 
his  papers  have  lost  ads  to  the  newcomers  —  but 
scoffed  at  the  idea  that  they  could  be  a  threat.  He 
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paper, 
then  another,  then 
another  —  serv¬ 
ing  the  additional 
communities  of 
Branford,  Clinton, 

Guilford,  Old  Say- 
brook,  and  West¬ 
brook.  The  papers 
have  a  combined  dis¬ 
tribution  of  57,000 
copies  at  homes  and 
businesses. 

Encouraged  both  by 
readers  and  by  advertisers, 
they  took  the  papers  from 
semimonthly  to  weekly  distri¬ 
bution  in  early  August.  The 
parent  company.  Shore  Pub¬ 
lishing,  managed  a  modest 
profit  last  year. 

“We  never  thought  it 
would  get  to  be  this  big  and 
this  successful,”  Warner  said.  He  and  Duques  are 
each  24  years  old. 

While  daily  newspaper  circulation  is  on  the  de¬ 
cline,  weeklies  are  showing  steady  growth.  In  that 
category,  free  weeklies  have  been  the  fastest-grow¬ 
ing,  with  circulation  up  15.5%  to  23.1  million  since 
1996,  according  to  the  Editor  ^  Publisher  Interna¬ 
tional  Year  Book. 

“I  think  it’s  a  great  success  story,”  said  Tom  Anis- 


Stortn 


Celebratinji 


Relief  For  Lobstermen 
On  The  Way 

Cause  Of 


A  Colorful  Peek 


Aniskovich  Endorsed 
By  Republicans, 
Boning  Unopposed 


About  375  people 
attended  a 
Freedom  Forum 
tribute  to  late  syndi¬ 
cated  columnist  Carl 
Rowan  Tuesday  in 
Washington. 


10  EDITOR& publisher  OCTOBER  9,  2000 


www.edltorandpublisher.com 


said  his  papers,  which  claim  a  paid  circulation  of  ;  made  its  sales  goal  in  the  latest  quarter,  the  staff 
32,000,  are  financially  sound  and  better  editorial 
products. 

“We  have  solid  relationships  with  the  communi- 


ties  along  the 
shoreline,”  said 
the  Register’s 

Shields, 

who 

added. 

“We 

have  loyal  ad- 

vertisers 

who 

have 

been 

around 

many 

years.” 

son. 


Duques  and  Warner  are  having  too  much  fun  to 
worry.  They  take  pride  in  being  independent,  local 
owners  —  and  in  their  relaxed  corporate  structure. 
They  throw  pizza  parties  to  motivate  their  17  full- 
and  part-time  employees,  and  when  the  company 


celebrated  by  going  to  an  amusement  park. 

But  when  it  comes  to  doing  business,  Duques 
and  Warner,  who  are  younger  than  most  of 

their  newspa¬ 
per  company’s 
staffers,  don’t 
clown  around. 
While  they’re 
gaining  experi¬ 
ence  in  the 
business  —  and 
respect  in  their 
regional  adver¬ 
tising  community  —  they  realize  that  their  young 
ages  continue  to  raise  eyebrows. 

So  much  so,  Duques  said,  “We  still  get  some  in¬ 
teresting  looks  when  people  come  in  and  they  think 
I’m  the  publisher’s  son.”  II 


“We  still  get  some 
interesting  looks  when 
people  come  in  and  they 
think  I’m  the  publisher’s 


—  RYAN  DUQUES 

Shore  Publishing 


Larry  Matthews  faces  18  months 

Supreme  Court  deuies  appeal 


First  Amendment  underfire? 


BY  TODD  SHIELDS 

WASHINGTON 

The  U.S.  Supreme 
Court  will  not 
hear  an  appeal 
from  a  reporter  whose 
case  raised  questions 
about  whether  journal¬ 
ists  pursuing  stories 
may  engage  in  other¬ 
wise  illegal  conduct. 

The  decision  not  to 
review  Larry  Matthews’ 
1998  conviction  of 
possessing  and  distrib¬ 
uting  child  pornogra¬ 
phy  came  as  the  high 
court  began  a  term 
that  will  feature  at  least 
one  significant  free- 
speech  c£ise. 

In  December,  the 
justices  will  consider 
whether  a  Pennsylvania 
radio  station  should 
face  civil  liability  for 
broadcasting  parts  of 
an  illegally  intercepted 
telephone  conversation. 


The  case  could  shed 
light  on  a  question 
^  moot  since  the  Penta- 
j  gon  Papers  case  in 
i  1971- That  case  dealt 
I  with  the  constitutional- 
!  ity  of  prior  restraint, 
j  and  did  not  address 
j  whether  journalists 
i  may  be  punished  for 
publishing  illegally 
obtained  material. 

On  Oct.  2,  the 
justices  without 
comment  declined 
to  hear  the  appeal 
lodged  by  Matthews, 

57,  of  Montgomery 
County,  a  Washington 
suburb. 

The  30-year  veteran 
of  radio  journalism 
pleaded  guilty  to  two 
counts  after  a  federal 
trial  judge  ruled  he 
could  not  tell  a  jury  he 
was  trading  pictures  on 
the  Web  as  part  of  re¬ 
search  for  a  planned 


i  free-lance  article. 

Prosecutors  in  writ- 
I  ten  arguments  drew 
i  an  analogy  to  traffick- 
i  ing  in  drugs.  “Any 
member  of  the  media 
1  who  attempted  to  ar¬ 
gue  that  he  had  a  First 

“This  reduces 
news  coverage 
[of  pornography] 
to  FBI  press 
releases.” 

—  LARRY  MATTHEWS 

DISAPPOINTED  APPELLANT 

Amendment  right  to 
buy  and  sell  crack 
I  cocaine  in  order  to 
i  write  a  story  would 
(  be  laughed  out  of 
I  court,”  they  told  the 
trial  court. 

Free-speech  experts 
said  a  jury  should  have 
been  allowed  to  hear 
Matthews’  explana¬ 
tion.  “If  journalists  are  ! 


not  able  to  make  this 
defense,  then  there’s 
really  no  way  for  jour¬ 
nalists  to  investigate 
whether  the  [U.S.] 
Justice  Department  is 
doing  a  good  job  of 
policing  child  pornog¬ 
raphy  on  the  Inter¬ 
net,”  said  Lucy 
Dalglish,  executive 
director  of  the  Re¬ 
porters  Committee 
for  Freedom  of  the 
Press,  based  in  Ar¬ 
lington,  Va. 

Matthews  faces  18 
months  in  prison.  In 
an  interview,  he  said 
his  case  shows  the 
government  can  desig¬ 
nate  an  area  off-limits 
to  journalistic  inquiiy’ 
—  in  his  case,  child 
pornography,  and  lat¬ 
er,  perhaps,  terrorism 
or  hate  groups.  “This,” 
Matthews  told  Ei^P, 
“reduces  news  cover¬ 
age  to  FBI  press 
releases.”  11 


Carl  Rowan  Jr.  said 
his  father  “viewed 
himself  as  a  pioneer 
for  racial  justice,  and 
he  understood  that 
the  best  defense 
against  discrimination 
was  an  aggressive  of¬ 
fense  of  education 
and  commitment  to 
excellence,”  accord¬ 
ing  to  The  Associated 
Press. 

One  of  the  elder 
Rowan’s  many 
accomplishments 
was  founding 
Project  Excellence, 
which  has  provided 
millions  of  dollars 
in  college  scholar¬ 
ships  to  Washington- 
area  black  students 
since  1987. 

Nearly  700  schol¬ 
arships  totaling 
$13.9  million  were 
offered  to  students 
Tuesday  during  the 
annual  Project  Excel¬ 
lence/Freedom  Forum 
Scholarship  Day. 

-  DAVE  ASTOR 

DIGITAL  COOL 
IN  CANADA 

The  only  sure 
thing  about 
Toronto’s  winter  of 
1892  is  that  it  was 
cold.  You’ll  be  able 
to  read  just  how 
cold  in  the  digitized 
versions  of  The 
Toronto  Star  and  a 
host  of  its  parent 
Torstar’s  other 
newspapers. 

Torstar  has  invest¬ 
ed  $1.5  million  for  a 
10%  stake  in  Cold 
North  Wind  Inc.,  an 
Ottawa  company  that 
turns  microfilmed  text 
into  clean  digital  im¬ 
ages.  Cold  North 
Wind  will  digitize 
every  issue  of  the 
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Star  since  it  was 
founded  108  years 
ago. 

-  WAYNE  ROBINS 

EDITOeSGO 
TO  COLLEGE 

The  American  As¬ 
sociation  of  Sun¬ 
day  and  Feature 
Editors  (AASFE)  has 
affiliated  with  the 
University  of  Mary¬ 
land  College  of  Jour¬ 
nalism. 

Coincidentally,  the 
AASFE  and  the  uni¬ 
versity’s  journalism 
program  were  both 
founded  in  1947. 

The  college  also 
partners  with  the  Na¬ 
tional  Association  of 
Black  Journalists, 
and  publishes  the 
American  Journalism 
Review. 

-  DAVE  ASTOR 

CNO  PUBLISHES 
RELIGION  GUIDE 

Catholic  News 
Service,  the  old¬ 
est  and  largest  news 
organization  special¬ 
izing  in  reporting  reli¬ 
gion,  has  published 
“Stylebook  on  Reli¬ 
gion  2000:  A  Refer¬ 
ence  Guide  and 
Usage  Manual,”  an 
expanded  version  of 
1990’s  “CNS  Style- 
book  on  Religion.” 

Although  the  em¬ 
phasis  of  the  278- 
page  book  is  Catholic 
—  including  the  prop¬ 
er  names  of  hundreds 
of  national  and  inter¬ 
national  Catholic 
organizations  and 
church  agencies  — 
the  entries  range 
from  “Abba”  to  “Zion¬ 
ism.”  The  new  book's 


Ms' the  word,  Erie-ly  enough 


T'n  es  Pubiishing  Co.  sets  its  sights 
H:;  time-sts'ved  VvO''king  mothers 
wit*:  a  combined  morning  paper 

BY  LUCIA  MOSES 

IN  THE  NEWLY  MERGED  MORNING  ErIE  (Pa.) 
Times-News,  readers  are  finding  more  home, 
leisure,  and  parenting  news.  It’s  part  of  a  push 
to  attract  what  the  paper  considers  its  toughest 
readership  segment:  working  mothers. 

“That’s  a  very  time- - - - 


Michael  Mead 


PUBUSHER 

“Erie  Times-News” 


ill 


-r 


Crit 


TOOW 


FROM  BLEEDING  TO  PEEADING 

IP’  • 


starved  segment  of  the 
population,”  Executive 
Editor  Bob  Lloyd  said. 

Launched  Oct.  2,  the 
Times-News  combines 
the  Morning  News,  cir¬ 
culation  41,182,  with  its 
afternoon  sibling,  the 
Erie  Daily  Times,  circu¬ 
lation  22,800.  Their  par¬ 
ent  Times  Publishing  Co. 
started  planning  the 
merger  two  years  ago  in 
response  to  declining  af¬ 
ternoon  circulation. 

“It’s  pretty  tough  to  ar¬ 
gue,”  said  Edward  Mead, 
chairman  of  Times  Pub¬ 
lishing,  whose  grandfather 
started  the  Daily  Times  in 
1888  and  whose  family 
owns  the  company.  “Since 
we  started  the  morning  pa¬ 
per  [in  1957],  slowly  but 

surely,  people  were  gravitating  toward  the  morning 
field.”  The  new  product  has  a  circulation  of  61,900 
weekdays,  90,000  Sundays. 

The  news  staffs  were  combined  two  years  ago,  and 


Crack 
quality 
drops 
in  Eric 


Times-News,  Vol.  1,  No.  1 


the  afternoon  paper  ceased 
publication  over  the  summer. 

In  addition  to  the  editorial 
content,  the  distribution  and 
production  systems  received 
an  overhaul,  which  meant  a 
large  shift  from  youth  to  adult 
carriers  and  changes  in  pro¬ 
duction  schedules. 

Also  Oct.  2,  the  paper  re¬ 
launched  its  3-year-old  Web 
site,  GoErie.com  (http://ge 
.us.publicus.com). 

“It  was  kind  of  awe-inspiring  and 
scary  when  we  realized  all  we  had  to 
do,”  Publisher  Michael  Mead  said. 

No  jobs  were  lost  as  a  result  of  the 
merger,  but  the  staff  likely  will  be 
pared  through  attrition,  Michael  Mead 
said.  Any  circulation  loss  should  be 
short-lived,  he  said.  “We’ll  get  it  back 
because  it’ll  be 
a  significantly 
better  prod¬ 
uct,”  he  said. 

Changes  in 
its  distribution 
will  allow  for 
later  sports  re¬ 
sults  and  earli¬ 
er  home  de¬ 
livery,  for  ex¬ 
ample.  For  ad¬ 
vertisers,  there  will  be  more  sections 
available  for  ad  placement  and  in¬ 
creased  color  capability,  he  said. 

Many  staffers  have  had  to  adjust  to  new  work 
schedules.  Michael  Mead  believes  keeping  them  in¬ 
formed  along  the  way  helped  make  the  transition  eas¬ 
ier.  “They  may  not  like  it,”  he  said,  “but  they 
understand  why  it  needed  to  happen.”  11 


Edward  Mead 

CHAIRMAN 

Times  Publishing 


Legal  costs  awarded  in  New  Mexico  cases 

Two  courts  strike  blows  for  public  access 


State  public-records  act  reaffirmed 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

WO  New  Mexi¬ 
co  dailies  and  a 
government 
watchdog  group  have 


been  awarded  legal 
fees  in  a  pair  of  public- 
record  cases  that  have 
important  open- 
government  ramifi¬ 
cations  in  the  state. 


In  one  case,  the 
Albuquerque  Journal 
and  the  New  Mexican 
Foundation  for  Open 
Government  (NMFOG) 
won  a  court  fight  to 
release  a  secret  settle¬ 
ment  in  a  lawsuit  filed 


by  a  man  shot  by  Rio 
Rancho  police.  The 
trial  judge  in  the  case 
ordered  the  city  of 
I  Rio  Rancho  to  disclose 
!  that  it  paid  $140,000 
i  to  the  parents  of  a 
man  killed  by  police. 
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[compact,  spiral- 

bound  format  mirrors 
that  of  the  “Associat¬ 
ed  Press  Stylebook,” 
suggesting  use  as  a 
companion  volume. 

-  ELLEN  LIBURT 

‘USA  WEEKEND' 
GIRC’SLIFTEO 

The  Arizona  Re¬ 
public,  The  Indi¬ 
anapolis  Star,  and 
three  smaller  papers 
dropped  Parade  Sun¬ 
day  magazine  for 
USA  Weekend  as  a 
result  of  their  recent 
purchase  by  USA 
Weekend  parent  Gan¬ 
nett  Co.  Inc. 

USA  Weekend  also 
picked  up  Tribune 
Co.’s  Fort  Laud¬ 
erdale,  Fla.,  Sun-Sen¬ 
tinel,  which  folded  its 
in-house  Sunday 
magazine.  The  addi¬ 
tions  will  bring  USA 
Weekend’s  weekly 
circulation  up  1.4 
million  to  22.4  mil¬ 
lion  by  Oct.  15. 

-  LUCIA  MOSES 

THEEEATURE 

CHRONICLES 

What’s  a  fa¬ 
mous  play¬ 
wright  to  do  when 
speaking  at  the  same 
convention  as  Martha 
Stewart? 

She  tells  you  how 
to  remove  crayon 
marks  from  a  wall. 
“Mix  Mr.  Clean  with 
balsamic  vinegar. 
When  you  finish,  it 
makes  a  nice  light 
dressing,”  Wendy 
Wasserstein  quipped 
at  the  American  Asso¬ 
ciation  of  Sunday  and 
Feature  Editors  meet¬ 
ing  in  New  York. 


The  city  also  must 
pay  the  JoumaFs  legal 
fees  of  more  than 
$35,000. 

In  the  other 
case,  The  San¬ 
ta  Fe  New 
Mexican 
joined  the 
Journal  and 
NMFOG  in  a 
successful  law¬ 
suit  leading  a 
trial  judge  to  order 
the  Santa  Fe  public- 
school  district  to 
disclose  that  it  paid  a 


school  administrator 
$20,000  to  resign 
and  give  up  his  right 


to  sue  the  district. 
The  district  was  also 
ordered  to  pay  the 
plaintiffs’  $11,225  in 


attorneys’  fees  and 
court  costs. 

Journal  Editor  Kent 


Walz  said  the  cases 
reaffirm  New  Mexico’s 
Inspection  of  Public 
Records  Act. 


“When  a  big  player 
has  to  pay  a  lot  of  mon¬ 
ey  in  attorney  fees,  that 
sends  a  mes¬ 
sage  to  govern¬ 
ment  agencies,” 
noted  Walz, 
who  added 
that  in  the  i 

Santa  Fe  case  ! ! 

the  school  * 

district  has  j 

adopted  a  j 

policy  allowing  for  j  j 

more  disclosure  in  i  j 

settlements  involving  |  j 

public  funds.  11  1 1 


“When  a  big  player  has 
to  pay  a  lot  of  money  in 
attorney  fees,  that  sends 
a  message  to  government 
agencies.”  —  kent  walz 

Albuquerciue  Journal 


Swiny  State  of  things  to  come 


BY  TODD  SHIELDS 

WASHINGTON 

TIGHT  PRESIDENTIAL  RACE  IS  UNDER  WAY, 
spelling  months  on  the  road  for  some  polit¬ 
ical  reporters.  Others  have  it  easier.  The 
candidates  come  to  them. 

Take,  for  instance,  the  Ohio  press  corps.  It  has 
fielded  at  least  30  visits  by  Democrat  A1  Gore  and 
Republican  George  W.  Bush  —  with  more  expected. 
“This  feels  like  a  governor’s  race,”  said  Joe  Hallett,  a 
veteran  political  writer  for  The 
Columbus  Dispatch. 

Candidates  come  to  Ohio 
for  the  same  reason  that  they 
historically  have  visited  anoth¬ 
er  dozen  or  so  key  states  —  the 
state  is  closely  contested  and 
controls  a  big  chunk  of  elec¬ 
toral  votes. 

While  in-state,  candidates 
find  it  useful  to  lavish  atten¬ 
tion  on  the  likes  of  the  Dis¬ 
patch,  The  Cincinnati  Enquirer,  and  The  Plain 
Dealer  in  Cleveland.  There’s  a  reason  for  this, 
Hallet  wrote:  “Gore  and  Bush,  wary  of  their  jaded 
traveling  press  contingents  that  trumpet  nuance 
over  message,  know  they’ll  get  more  favorable 
treatment  from  the  local  media.” 

Indeed,  Gore  scored  a  double  goal  on  one  Ohio 
trip:  The  next  day,  the  national  media  trumpeted 
his  dismay  at  the  GOP’s  now-infamous  “RATS” 
ad,  and  Ohio  newspapers  focused  on  his  plans  for 
education. 


And  the  pubuc  may  even  be  tuned  in  : 

After  nearly  two  years  of  politicking  by  the  major  j 
contenders,  continual  TV  coverage  and  weekly  vis-  1  j 
its  by  major  contenders,  one  might  think  the  aver-  j  j 
age  Ohioan  wants  to  hear  no  more.  j ' 

Not  so,  say  reporters  who  talk  to  candidates  and  to  i 
normal  people  (meaning  anybody  not  part  of  the  ! 
politico-journalistic  complex).  “A  lot  of  people  among  ! 

readers  have  still  not  made  up  their  minds,”  said  Joe  j 
Frolik,  who  covers  politics  for  The  Plain  Dealer. 
“They’re  interested  in  what  these  folks  have  to  say.” 

My  SON,  THE  CANDIDATE 

Eighty-five-year-old  Marcia  Lieberman  of  Stam¬ 
ford,  Conn.,  sent  gifts  to  reporters  covering  her  son, 
Joseph.  Packages  containing  lip  balm,  tissues,  an  ap¬ 
ple,  bagel  chips,  and  postcards  for  reporters  to  write  j 
home  to  their  mothers  caught  up  with  reporters  j  | 
aboard  the  Democrat’s  plane  in  Texas,  The  Associat-  j 
ed  Press  reported.  The  packages  came  with  a  hand-  I 
wTitten  note  saying,  “Please  be  good  to  my  son !  ”  and  | 
signed,  “Marcia  Lieberman  (Joe’s  mom!).” 

Gaffe  watch  on  the  Potomac 

“Gore  lead  vanishes  in  series  of  gaffes”  —The 
Washington  Times,  Sept.  28,  Page  One. 

“Bush’s  Gaffes  are  Back  as  Debates  Near”  —  The 
Washington  Post,  Oct.  1,  Page  One. 

“An  article  Oct.  1  incorrectly  stated  that  Texas 
Gov.  George  W.  Bush  had  referred  to  Michael  Jor¬ 
dan  as  Michael  Jackson.  The  candidate  who  did 
that  was  Vice  President  Gore.”  —  The  Washington 
Post,  Oct.  2,  p.  A2.  (1 


Joe  Hallett 


“The  Columbus 
Dispatch” 
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More  seriously, 
Wasserstein  dis¬ 
cussed  newspaper  re¬ 
views  of  her  plays 
(“scary"  to  anticipate, 
but  potentially  helpful 
if  reread  six  months 
later)  —  and  how 
she  prefers  working 
with  newspaper  edi¬ 
tors  on  her  free-lance 
articles  to  working 
with  film  people  on 
her  screenplays. 

Wasserstein  also 
praised  the  substan¬ 
tive  nature  of  news¬ 
paper  feature  writing, 
calling  it  “not  only  a 
craft  but  an  art." 

-  DAVE  ASTOR 

WAN  REVAMPS 
ITS  WEB  SITE 

In  a  reflection  of  its 
expanding  activi¬ 
ties,  the  Paris-based 
World  Association  of 
Newspapers  (WAN) 
redesigned  its  Web 
site  (http://www.wan- 
press.org)  and  re¬ 
launched  it  last 
month. 

“As  the  global  or¬ 
ganization  for  news¬ 
papers,  WAN  is 
active  in  all  aspects 
of  the  industry,"  said 
Director  General  Tim¬ 
othy  Balding. 

The  revamped  site 
—  which  supplies 
much  of  its  informa¬ 
tion  in  English, 

French,  German, 
Spanish,  and  Russian 
—  is  divided  into  sec¬ 
tions  including  press 
freedom;  conferences, 
training,  and  events; 
young  reader  pro¬ 
grams;  industry  sup¬ 
pliers;  research  and 
policy;  and  the  World 
Editors  Forum  for  sen¬ 
ior  news  executives. 

-  ELLEN  LiBURT 
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CALENDAR 


e^c)-- 


OCTOBER 

Mifra/wan 

World 

Electronic  Publishing 
Conference,  I  FRA  and 
the  World  Association 
of  Newspapers,  RAI, 
Amsterdam 

10  ir  Institute  of 
IL  I U  Newspaper 
Technology,  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 

10  11  SAPA  Fall 
10  14  Conference 

and  Annual  Awards 
Banquet,  Southeastern 
Advertising  Publishers 
Association,  Sheraton 
Buckhead,  Atlanta 


T3-18 


I  lAPA  56th 
I  General 
Assembly,  Inter 
American  Press 


Association,  Sheraton 
Santiago  Hotel  & 
Convention  Center  and 
San  Cristobal  Tower, 
Santiago,  Chile 

M  115th  Annual 
Meeting, 

Inland  Press 
Association,  Fairmont 
Hotel,  Chicago 


18-2T 


lAPME 
I  National 
Conference, 
Associated  Press 
Managing 
Editors,  Marriott 
Rivercenter  Hotel, 
San  Antonio 


18-22: 


I SEJ  10th 
.Annual 
Conference,  Society  of 
Environmental  Jour¬ 
nalists,  Kellogg  Hotel 
and  Conference  Center, 
East  Lansing,  Mich. 


MYEAA  Annual 
Conference, 
Youth  Editors  Associa¬ 
tion  of  America,  Shera¬ 
ton  Capital  Center 
Hotel,  Raleigh,  N.C. 

01  NPPA  Flying  Short 
L I  Course,  National 
Press  Photographers 
Association, 

Richmond,  Va. 

on  0  J  SABEW 
LL  l4  Personal 
Finance  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Wyndham 
Harbour  Island  Hotel, 
Tampa,  Fla. 

M  Albert  E. 

Fitzpatrick 
Leadership  Develop¬ 
ment  Institute, 

National  Association 
of  Minority  Media 


Executives,  Media 
Management  Center, 
Northwestern 
University,  Evanston, 
Ill. 


26-28; 


I  SPJ  National 
I  Convention, 

Society  of  Professional 
Journalists,  Adam’s 
Mark  Hotel,  Columbus, 
Ohio 

NOVEMBER 

nil  AAINDFall 
0  1 1  Conference, 
American  Association 
of  Independent  News 
Distributors,  Grand 
Summit  Resort,  Park 
City,  Utah 

NOTE;  7b  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


AASFE’s  Independence  Day 

Unanimous  OK  tor  feature  rules 


‘Star  Wars'  George  Lucas  gets  a  credit 


BY  DAVE  ASTOR 

Add  feature 
editor  guide¬ 
lines  to  the 
resume  of  “Star  Wars” 
creator  George  Lucas. 

Actually,  that’s  a  bit 
of  an  exaggeration.  But 
it  was  Lucas’  efforts  to 
control  the  timing  of 
reviews  and  stories 
about  1999’s  “Star 
Wars:  Episode  1  — 

The  Phantom  Menace” 
that  helped  spur  the 
American  Association 


of  Sunday  and  Feature 
'  Editors  (AASFE)  to 
j  approve  guidelines  on 
i  editorial  independence 
I  and  ethics. 

I  “This  is  the  first  time 
j  this  group  has  ever 
i  had  guidelines  on  this,” 
!  said  AASFE  President 
and  Houston  Chronicle 
Features  Editor  Jane 
Marshall. 

The  guidelines, 
passed  unanimously 
at  the  AASFE’s  54th 
annual  convention  in 


New  York  Sept.  29,  i 

consist  of  10  clauses.  ! 

One  discourages  fea¬ 
ture  editors  and  writ-  | 

ers  from  engaging  in  j 

“fanlike  behavior,”  such  ] 

as  requesting  auto¬ 
graphs.  Two  that 
address  Lucaslike  con¬ 
trol  efforts  include: 

•  “Editors  will  plan 
coverage  according  to 
the  dictates  of  their  ! 

news  judgments  and  j 

shall  not  be  obliged  to  ! 

disclose  schedules,  ; 

deadlines,  run  dates, 
coverage  plans,  or  story  j 

play  to  any  outside  I 


source  or  resource  in  i  | 

exchange  for  access.” 

•  “Should  any  | 

editor  receive  threats  1 1 

of  censure,  withdrawal  j 

of  access,  or  any  other  1 

signs  of  so-called  I 

‘punishment’  by  an  { 

outside  source  or  re-  i 

source  in  connection  j 

with  the  reporting,  | 

scheduling,  or  can¬ 
cellation  of  any  review  j  j 

or  feature,  such  threats  ! ! 

should  be  brought  to  j  j 

the  attention  of  the  1 1 

AASFE  president  and  j  j 

arts  and  entertainment  j  i 

committee  chair.”  11  i 
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BY  JAMIE  SANTO 
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SOUTH  CAROLINA 


Larry  W.  Tarleton 

Larry  Tarleton,  assistant  publisher  and 
chief  operating  officer  of  The  Post  and 
Courier  in  Charleston,  has  been  named 
publisher.  He  will  retain  his  title  and 
duties  as  chief  operating  officer.  Tar¬ 
leton  succeeds  Ivan  V.  Anderson  Jr., 
who  remains  president  of  the  Evening 
Post  Publishing  Co.,  the  parent  compa¬ 
ny  of  the  paper.  Tarleton  joined  The  Post  and  Courier  in  1988 
as  executive  editor,  and  was  named  assistant  publisher  and 
chief  operating  officer  in  1998. 


ALABAMA 

Douglas  W.  Ray  to  executive  editor  of  The 
Tuscaloosa  Neu's  from  managing  editor. 
Rav  succeeds  the  late  Bruce  Giles. 


CALIFORNIA 

Peter  Bernhard  to  the  newly  created  posi¬ 
tion  of  vice  president  of  business  develop¬ 
ment  for  MediaNews  Group  Inc.  in 


B  Dirks,  V.\n  Essex  &  MiitiLW 
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in  exploring  and  negotiating  the  sale 
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E-mail:  info@dirksvanessen.com 
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Oakland  from  president  of  MediaNews 
Technologies  in  Denver. 

Virginia  R  French  to  vice  president  of 
advertising  for  The  New  York  Times  in 
Los  Angeles  from  group  director  of  arts 
and  entertainment  advertising. 

COLORADO 

Kenneth  W.  McNamee  to  vice  president  and 
chief  financial  officer  of  the  Denver  News¬ 
paper  Agency,  the  business  arm  of  the 
proposed  joint  operating  agreement  be¬ 
tween  The  Denver  Post  and  the  Denver 
Rocky  Mountain  News,  from  vice  presi¬ 
dent  of  finance  at  the  News. 

Cheryl  L.  Nealey  to  director  of  finance  from 
chief  financial  officer  of  the  Post. 

Eric  Grilly  to  vice  president  of  interactive 
media  at  MediaNews  Group  Inc.  from 
vice  president  for  interactive  media  at 
The  Denver  Post. 

INDIANA 

Calvin  Joe  Stovall  to  managing  editor  of  The 
Indianapolis  Star  from  managing  editor  of 
the  Courier-Post  in  Cherrv'  Hill,  N.J.  Stovall 
succeeds  Ted  Daniels,  now  associate  editor 
for  reader  relations  and  administration. 

MISSOURI 

Joseph  Pepe  to  president  and  publisher  of 
the  Suburban  Journals  of  Greater  St.  Louis 
Inc.  from  publisher  of  the  San  Bernardino 
(Calif)  County  Sun.  Pepe  succeeds  Thomas 
E.  Rice  (see  "New  Jersey,”  below). 

NEW  JERSEY 

Thomas  E.  Rice  to  senior  vice  president  for 
operations  at  the  Journal  Regi,ster  Co.  in 


ILLINOIS 

Colin 
O’Donnell 

to  managing  edi¬ 
tor  of  the  Daily 
Herald  in  Ar¬ 
lington  Heights  from  deputy 
managing  editor.  The  position 
had  been  vacant  since  1997, 
when  current  Assistant  Vice 
President  and  Executive  Editor 
John  Lampinen  was  named 
executive  editor. 


.  ■  ■  'f 


NEWSPEOPLE 


Trenton  from  president  and  CEO  of 
Suburban  Newspapers  of  Greater  St. 

Louis  Inc.  and  general  manager  of 
Journal  Register  Supply  Co. 

NEW  YORK 

Michael  G.  Williams  to  vice  president  and 
chief  information  officer  for  the  New  York 
Times  Co.  Williams  will  remain  as  vice 
president  and  chief  information 
officer  of  The  New  York  Times. 

PENNSYLVANIA 
Russell  J.  Nicolosi  to  vice  president  for 
systems/technology  and  prepress  at 
Philadelphia  Newspapers  Inc.,  parent 
of  The  Philadelphia  Inquirer  and  The 
Philadelphia  Daily  News.  Nicolosi  was 
most  recently  vice  president  of  Gannett 
Co.  Inc.’s  New  Jersey  newspaper  group. 

SOUTH  CAROLINA 
Travis  0.  Rockey  to  chief  operating  officer  of 
Evening  Post  Publishing  in  Charleston, 
parent  of  The  Post  and  Courier,  from 
executive  vice  president. 

James  W.  Martin  to  chief  financial  and  ad¬ 
ministrative  officer  from  vice  president 
and  treasurer. 

ASSOCIATIONS 
Pamela  Strother  to  executive  director  of  the 
National  Lesbian  and  Gay  Journalists  Asso¬ 
ciation  Irom  development  director.  Strother 
succeeds  Xiomara  Sosa,  who  resigned. 

-  ♦  ♦  ♦  - 

-  CALIFORNIA 

Robert  S. 
Cauthorn 

to  vice  president 
for  digital  news¬ 
paper  operations 
at  the  San  Francisco  Chronicle 
from  director  of  new  technolo¬ 
gy  at  the  Arizona  Daily  Star  in 
Tucson. 


OBITUARIES 


Nat  Fein 

86,  Died  Sept.  26 
PULITZER  PRIZE-WINNING 
PHOTOGRAPHER  FOR  THE  NEW 
yORK  HERALD  TRIBUNE 


A  PHOTOGRAPHER  ■  H 

who  chronicled  the  gT 

varied  faces  of  life  in  - 

New  York,  including  a 

.  .  -  ®  covering  1964  World  s  Fair 

famous  picture  ot  an 

ailing  Babe  Ruth,  Fein  died  Sept.  26. 

Fein  began  as  a  copy  boy  before  becoming  a 
Herald  Tribune  staff  photographer  in  1939-  In 
1948,  Fein  captured  Babe  Ruth  bidding  farewell  to 
Yankee  Stadium,  “The  House  That  Ruth  Built.”  The 
picture,  taken  fi-om  the  rear,  shows  the  weakened 
“Sultan  of  Swat,”  who  would  die  two  months  later, 
in  his  old  uniform,  propped  up  by  a  bat  in  front  of  a 
somber,  hatless  crowd  of  teammates  and  fans.  The 
shot  won  the  1949  Pulitzer  Prize  for  news 
photography.  Fein  remained  at  the  Herald  Tribune 
until  it  folded  in  1966.  Referring  to  his  stab  as  a 
roller-skating  photog,  “Everybody  thought  I  was 
crazy  as  usual,”  Fein  told  E^P  in  1964,  “but  you 
have  to  be  half-crazy  anyway  to  be  a  photographer.” 


Kent  Foster 

82,  Sept.  28 
RETIRED  EDITOR  OF  THE 
LEWISTON  (MAINE)  DAILY  SUN 

Foster,  who  had  a 
40-year  career  in 
Lewiston,  first  wrote  for 
the  United  Press  in 
Boston  prior  to  World 
War  11.  Foster  joined  the 
Lewiston  Daily  Sun  in 
1945  as  a  reporter,  and 
rose  through  the  editori¬ 
al  department.  In  1977, 
he  was  named  managing 
editor  of  both  the  Sun 
and  its  sister  paper,  the 
Lewiston  Even  ing  Jour¬ 
nal.  Foster  retired  as 
editor  in  1986. 


Gordon  Joe 
Hanson 

71,  Died  Sept.  16 
LONGTIME  CORRESPONDENT  FOR 
THE  ASSOCIATED  PRESS 

Hanson,  who  spent 
most  of  his  career 
covering  the  Dakotas, 
died  in  an  automobile  ac¬ 
cident.  Hanson  first 
worked  for  the  AP  in 
Pierre,  S.D.,  and  rejoined 
the  wire  service  in  Des 
Moines,  Iowa,  in  1971- 
He  became  a  correspon¬ 
dent  in  Fargo,  N.D.,  in 
1976,  and  transferred  to 
Bismarck  two  years  later. 
In  1984,  Hanson  re¬ 
turned  to  The  Rapid  City 


(S.D.)  Journal,  where  he 
had  worked  in  the  1960s. 
He  retired  in  1991. 

Lawrence  G. 
Hauck 

88,  Died  Sept.  26 
FORMER  NEWS  EDITOR  OF  THE 
NEW  YORK  TIMES 

Hauck  began  news- 
papering  in  Ohio 
before  moving  to  the  De¬ 
troit  Free  Press.  He  then 
joined  The  Associated 
Press,  where  he  covered 
the  United  Nations  after 
World  War  11.  At  The 
New  York  Times,  Hauck 
oversaw  a  variety  of  cov¬ 
erage,  from  U.N.  report¬ 
ing  to  the  Republican 
and  Democratic  national 
conventions.  In  the 
1960s,  he  was  the  editor 
of  regional  editions  when 
the  Times  experimented 
with  remote  makeup  and 
printing.  Hauck  was  pro¬ 
moted  to  news  editor  in 
1974  and  retired  the 
following  year. 

Dick  Smith 

72,  Died  Sept.  28 

VETERAN  MISSISSIPPI 
SPORTSWRITER  AND  PUBLISHER 

SMITH,  THE  LONGTIME 
sports  editor  of  The 
Meridian  Star,  was  hon¬ 
ored  by  Look  magazine  in 
1954  as  one  of  the  nation’s 
top  22  sports  editors.  He 
later  became  publisher  of 
the  daily  Clarksdale  Press 
Register  and  owner  of  the 
weekly  Sumter  County 
Journal  in  York,  Ala., 
and  the  Home  Record  in 
Livingston,  Ala. 


Two  longtime  newspa¬ 
permen  will  be  inducted 
posthumously  into  the 
Alabama  Newspaper 
Hall  of  Fame  Oct.  2 1 : 


Porter  Harvey,  founder  of 
the  semi  weekly  Advertis¬ 
er-Gleam  in  Guntersville 
and  former  president  of 
the  Alabama  Press  Asso¬ 
ciation;  and  William  M. 
Stewart,  longtime  owner 


and  editor  of  the  weekly 
Monroe  Journal. 

The  Religion  Newswrit- 
ers  Association  present¬ 
ed  the  John  Templeton 
Award,  which  honors 


the  religion  reporter  of 
the  year,  to  David  Gibson 
of  The  Star-Ledger  in 
Newark,  N.J.,  for  his  sto¬ 
ry  on  Reform  Judaism. 
The  Supple  Award, 
which  honors  the  reli¬ 


gion  writer  of  the  year 
(with  an  emphasis  on 
writing  skills),  was  pre¬ 
sented  to  free-lancer 
Mary  Beth  McCauley 
for  work  done  for  The 
Philadelphia  Inquirer. 
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EDITORIALS 


WENiniEE&THEW 

Criticizing  ‘The  New  York  Times’  so-called  ‘alarmist’  coverage 
of  Lee,  the  Gray  Lady’s  bashers  go  overboard  themselves 


WITH  THE  COLLAPSE  OF 

much  of  the  government’s 
legal  case  against  former 
Los  Alamos  nuclear  scien¬ 
tist  Wen  Ho  Lee,  the  attacks  on  The  New 
York  Times  for  its  coverage  of  the  Lee  affair 
have  grown  louder  and  more  varied. 

Traditional  Times  bashers  and  media 
critics,  both  sincere  and  sensation-seeking, 
have  been  joined  by  liberal  national 
defense  think-tankers,  ethnic  Chinese- 
American  groups  —  and  even  the  FBI 
and  White  House.  A  headline  in  the  online 
magazine  Salon  captures 
the  tone  nicely:  “How  The 
New  York  Times  helped 
railroad  Wen  Ho  Lee.” 

No  blow  is  too  low: 

Some  critics  even  took  the 
paper  to  task  because  its 
“From  the  Editors”  piece 
two  weeks  ago  did  not 
address  the  ugly  charge 
that  Times  coverage 
advanced  alleged  government  “racial 
profiling”  of  the  Chinese-American  Lee. 
The  idea  that  a  newspaper  should  be 
forced  to  deny  bigotry  when  there’s  not  a 
shred  of  evidence  for  it  is  appalling  —  and 
of  a  piece  with  the  gleeful  ax-grinding 
we’ve  seen  from  ideologues  of  the  right 
and  left  since  the  beginning  of  this  mat¬ 
ter.  Of  course,  the  Times  —  eager  to  be  on 
the  right  side  of  diversity  issues  no  matter 
what  —  took  the  bait  and  two  days  later  in 
an  “Overview”  editorial  detailed  when  it 
stopped  beating  its  wife.  The  paper  noted 
it  “warned  about  the  dangers  of  racial 
profiling  in  his  case”  well  before  Lee  was 
indicted,  but  also  five  months  after  the 
Times  made  him  a  household  name. 
Running  through  much  of  the  criticism 


is  the  accusation,  never  quite  stated  explic¬ 
itly,  that  the  Times  somehow  invented  and 
I  directed  the  prosecution  of  Lee,  who  came 
‘  to  FBI  attention  three  years  before  the  pa- 
1  per  started  writing  about  him.  The  errors 
I  in  the  Times  coverage,  which  were  almost 
S  all  matters  of  emphasis  rather  than  fact, 
i  have  been  magnified  to  be  on  the  same  lev¬ 
el  as  the  government’s  feckless  initial  re¬ 
sponse  to  security  lapses  at  Los  Alamos  — 
or  the  lying  FBI  testimony  that  kept  Lee  in 
solitary  confinement  for  nine  months. 

That’s  w'hy  the  Times'  Wen  Ho  Lee  prob¬ 
lem  is  a  problem  for  all 
journalists.  Much  of  the 
criticism  —  and  even  some 
of  the  more  self-important 
passages  in  the  Times’  self- 
criticism  —  assigns  to  the 
“responsible”  press  a  re¬ 
sponsibility  that  amounts 
to  self-censorship.  Neither 
the  Times  nor  any  other 
paper  that  covered  the  Lee 
prosecution  is  responsible  for  the  dubious 
actions  of  the  FBI,  the  U.S.  Justice  Depart¬ 
ment  —  or  a  nuclear  scientist  w'ho  illegally 
loaded  hundreds  of  classified  documents 
into  his  unsecured  computer. 

Yet,  there’s  this  disquieting  suggestion 
that  it  would  have  been  better  for  the  Times 
:  to  just  shut  up  rather  than  reporting,  in- 
■  completely  if  honestly,  what  it  knew  about 
Lee,  problems  at  Los  Alamos,  and  the  dis¬ 
puted  assertion  that  spying  or  lax  security 
helped  advance  the  nuclear  weapons  pro- 
:  gram  of  the  most  populous  nation  on  earth. 

Whatever  the  faults  of  its  reporting  — 
and  they  are  far  fewer  than  the  sound 
and  fury  they’ve  provoked  —  the  Times 
deserves  no  criticism  for  bringing  these 
I  issues  to  public  attention. 


The  ‘Times’ 
deserves  no 
criticism  for 
bringing  these 
issues  to  public 
attention. 
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Getting  circulation 
going:  Readership 
Institute’s  John 
Lavine  and  Mary 
Nesbitt  are  swim¬ 
ming  in  newsprint, 
with  the  aim,  he 
says,  of  producing 
“research  that  you 
can  take  action  on.” 
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ROB  COLVlN/<g)SIS 


Editors  and  publishers  hope  the  most  extensive  survey  ever  undertaken 
will  help  reverse  a  half-century  of  fading  newspaper  readership 


/ 


BY  MARK  FITZGERALD 


INSIDE  A  SMALL  SUITE  IN  A  SNAZZY  GLASS-AND -STEEL 

office  building  that  dwarfs  its  neighbors  along  a  non¬ 
descript  Street  on  the  edge  of  downtown  Evanston,  Ill.,  a 
dozen  or  so  people  are  crunching  numbers  on  a  project  that 
may  ver>^  well  be  the  best  hope  —  or  last  chance  —  newspa¬ 
pers  will  ever  have  of  reversing  a  readership  decline  they  have  been 
unable  to  stanch  for  50  years. 

“They  are  working  on  12  different  research  instruments  that  are 
going  to  reveal  things  about  newspaper  readership  we  have  never 


seen  before,”  says  Tim  J.  McGuire,  editor 
and  senior  vice  president  of  new  media  for 
the  Star  Tribune  in  Minneapolis.  “Nobody 
has  ever  done  this  kind  of  thing  in  the 


“The  data,”  says  Tim 
McGuire  of  the  “Star 


complete  way  they  are  doing  it, 
vvith  all  the  connections  between 
consumers,  content  analysis,  mar¬ 
keting,  circulation,  management, 
culture.  They  will  be  mixing  and 
matching  in  a  way  that’s  never 
been  possible  before  —  and  the 
data  [are]  going  to  be  the  richest 
we’ve  ever  seen.” 

McGuire  is  one  of  a  growing 


Tribune,”  are 
going  to  be 
“richest  we’ve 
ever  seen.” 

a  program  of  Northwest¬ 
ern  University’s  Media 


number  of  newspaper  executives  who  are  Management  Center.  In  an  industry  fa- 


fired  up  about  the  work  going  on  in  that  mous  for  churning  out  studies  that  take 


publishers  talk  about  the  Readership  Insti¬ 
tute’s  “Impact”  study  of  readership  with 
something  approaching  awe.  Full  results  of 
the  study  will  not  burst  out  until  April,  but 
executive  enthusiasm  has  been  stoked  by 
the  early  results  —  concerning  newspapers’ 
“militaristic”  management  style  (see  story, 
p.  27)—  that  the  Readership  Institute  has 
released  in  recent  weeks. 

“It’s  the  multidimensional  aspect  of  it 
that  [I  like],”  says  Robin  Seymour, 
research  director  for  the  Milwaukee 
Journal  Sentinel,  one  of  the  newspapers 
taking  part  in  the  study.  It’s  too  much  to 
expect  a  papers  to  do  this  internally  —  “to 
step  back  and  really  take  a  look  at  market 
and  readers  and  products  in  a  quantified 
way,”  Seymour  says. 

The  study  tackles  the  most  important 
question  in  readership:  What  brings  peo¬ 
ple  to  the  paper?  It  weighs  the  importance 
of  articles  and  advertising  content  in  at¬ 
tracting  readers.  And  it  explores  questions 
such  as  this:  Is  a  newspaper  that  offers  a 
more  diverse  work  force  and  great  work 
environment  more  likely  to  draw  readers 
than  one  that  is  ruthlessly  efficient,  getting 
the  newspaper  to  the  front  porch  dr>'  and 
on  time? 

The  depth  and  breadth  of  the  study  is 
staggering.  It  involves  detailed  surveys  of 


Evanston  office  of  the  Readership  Institute,  early  retirement  on  the  shelf,  editors  and  the  news,  production,  advertising,  circula- 
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tion,  and  management  practices  of  100 
dailies  placed  in  a  computer-generated 
random  sample  to  reflect  the  mix  of  papers 
of  all  sizes  in  urban,  suburban,  and  rural 
markets  across  the  continental  United 
States.  (The  newspapers  range  in  circula¬ 
tion  from  the  573,000-circulation  Chicago 
Tribune  to  The  Evening  News,  a  10,147- 
circulation  paper  in  Jefiersonville,  Ind.) 
Readership  Institute  researchers  are 
conducting  content  analysis  of  75,000 
newspaper  articles.  In  a  nation  that  learns 
who’s  up  and  who’s  down  in  the  presiden¬ 
tial  race  from  polls  based  on  a  sample  of 
less  than  1,000  people,  this  study  has 
amassed  a  survey  pool  of  30,000  readers 
and  nonreaders. 

That  is  only  the  beginning,  promises 
Readership  Institute  Director  John  Lavine. 
“Everything  we  deliver  will  be  actionable,” 
he  declares.  “As  far  as  we’re  concerned,  the 
only  kind  of  research  that  matters  is 


NAA  statistics 


research  that  you  can  take  action  on. 
Knowledge  is  great,  but  unless  it’s  action¬ 
able,  it’s  not  real  valuable  in  our  view.” 

I  Getting  a  read  on  the  problem 
Readership  is  the  lifeblood  of  news- 
j  papers  —  but  it’s  been  bleeding  away 
!  since  the  early  1950s  when  a  TV  in  the 
I  living  room  began  to  be  more  ubiquitous 
I  than  a  newspaper  at  the  doorstep. 
However  it’s  measured,  newspaper 
readership  —  especially  daily  newspaper 
i  readership  —  is  on  a  long  and  continuous 
!  slide  downhill.  In  1970,  according  to 
i  statistics  compiled  by  the  Newspaper 
I  Association  of  America  (NAA),  77-6%  of 
i  adults  over  18  years  of  age  read  a  daily 
I  paper  during  the  week.  By  last  year,  that 
j  figure  was  down  to  56.9%.  The  decline 
j  in  Sunday  readership  is  slower,  but 
!  apparently  just  as  inexorable. 

Circulation  has  followed  the  same 
doleful  trend.  In  1999,  newspapers  sold 
55,979,332  copies  on  an  average  weekday, 
according  to  the  Editor  Publisher  Inter- 
\  national  Year  Book.  That  represents  a  de- 
j  dine  of  nearly  3  million  copies  since  i960 
I  —  a  period  when  the  United  States  added 
i  about  95  million  people. 

I  For  a  while,  newspapers  told  them¬ 
selves  that  baby  boomers  would  be  their 


salvation.  When  this  huge  cohort  began 
having  kids  and  buying  houses,  the 
thinking  went,  boomers  would  start 
reading  the  paper  just  as  their  parents 
and  grandparents  had.  That  hasn’t 
happened,  and  research  uncovered  by 
the  Readership  Institute  shows  why: 

Young  adults  aged  21  to  25  have  been 
steadily  dropping  the  daily  newspaper 
reading  habit.  Where  about  60%  of 
young  adults  were  daily  readers  in  1967, 
the  percentage  has  declined  every  five 
years  to  barely  20%  in  1997- 

Individually  and  industrywide,  news¬ 
papers  redoubled  their  readership  efforts 
in  the  last  few  years  —  with  no  noticeable 
effect.  “There’s  not  anything  significantly 
positive  going  on  in  the  whole  circulation/ 
readership  areas,”  NAA  President  and 
CEO  John  F.  Sturm  says.  “My  sense  is 
we  still  have  some  declines,  although 
that’s  based  on  a  seat-of-the-pants  feeling. 
The  sense  that  I  get  is  that,  as  it  is  for  all 
media,  it’s  still  a  battle  out  there  for 
market  share.” 

Two  years  ago,  NAA  convened  a  “reader- 
ship  summit”  to  work  on  the  problem.  The 
result  was  an  agreement  between  NAA  and 
the  American  Society  of  Newspaper  Edi¬ 
tors  (ASNE)  to  set  the  newly  founded 
Readership  Institute  loose. 


Sinking  feeling;  Newspaper  readership  among  adults  in  the  U.S. 


Sources;  Selective  Markets  and  the  Media  Reaching  Them  (1970-1978)  -  W.R.  Simmons  &  Associates  Research  Inc.;  Study  of 
Media  &  Markets  (1978-1994)  -  Simmons  Market  Research  Bureau  Inc.;  Newspaper  Association  of  America 
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The  doctor  xcill  see  ijou  noic 

In  a  long  journalism  career,  Readership 
Institute  Director  John  Lavine  has  been  a 
weekly  and  daily  newspaper  publisher,  a 
consultant,  an  academic,  and  the  president 
of  the  major  accrediting  organization  for  j- 
schools.  But  he  may  have  made  his  biggest 
mark  in  newspapering  as  founding  director 
of  the  Media  Management  Center,  which 
brought  together  tw'o  world-class  North¬ 
western  University  schools:  the  Medill 
School  of  Journalism  and  the  Kellogg 
Graduate  School  of  Management. 

“That’s  been  a  constant  refrain  for  nearly 
40  years:  ‘We’ve  got  all  this  information, 
but  what  of  all  this  actually  drives  reader¬ 
ship?’”  Lavine  says.  “‘What  out  of  all  this 
matters?’  Now  we’re  going  to  have  a  base¬ 
line  that  lets  us  know.” 

The  “Impact”  study  probes  into  three  ar¬ 
eas  that  may  affect  readership:  who  reads 
or  doesn’t  read  newspapers;  what’s  in  news¬ 
papers;  and  how  newspapers  organize 
themselves.  Researchers  are  vacuuming  in¬ 
formation  from  newspapers  in  a  manner 
that  is  unprecedented  in  its  sweep  and  de¬ 
tail.  Consider  the  content  analysis.  Lavine 
says,  “We  not  only  know  what  kind  of  news 
article  was  printed,  but  what  page  it  ap¬ 
peared  on,  what  side  of  the  page,  was  there 
a  photo  or  graphic  with  it,  how  long  was  it.” 

To  get  those  articles,  the  study  required 
participating  newspapers  to  send  by  Feder¬ 
al  Express  a  copy  of  their  paper  on  specific 
days  over  a  two-month  period.  That  was  on 
top  of  the  huge  set  of  questionnaires  that 
landed  on  newspaper  desks  throughout  the 
study.  Do  you  use  role-playing  when  hiring 
an  ad  salesman?  What  weight  newsprint 
do  you  use?  Do  you  publish  a  single-copy 
sales  edition  that  is  different  in  appear¬ 


ance  from  the  home-delivery  edition? 

“I’m  not  sure  they  knew  what  they  were 
volunteering  for,”  Mary  Nesbitt,  the  Read¬ 
ership  Institute’s  managing  director,  says  of 
the  100  test  papers.  Indeed,  Tom  Lindley 
III,  editor  and  publisher  of  the  smallest  pa¬ 
per  in  the  study,  Jeffersonville’s  Evening 
News,  says  the  scope  of  the  survey  was  a 
shock.  “It  really  does  require  a  little  bit  of 
work  getting  all  the  departments  to  go 


cerned  by  the  survey:  “It  brings  up  some 
[problems]  that  I  just  hadn’t  thought 
about  before,  as  if  I  needed  more  things  to 
worry  about.  But  a  lot  of  people  don’t  like 
to  go  to  the  doctor.  We’ve  been  willing  to 
do  that  —  and  I  think  it’ll  pay  off  in  the 
health  of  the  paper.” 

On  bigger  papers  in  the  study,  the  survey 
work  dovetailed  with  individual  efforts  into 
readership.  The  Advocate  in  Baton  Rouge, 
La.,  for  instance,  is  study¬ 
ing  the  readership  habits 
of  people  involved  in  civic 
organizations  such  as  the 
Kiwanis  Club  to  see  if 
they  can  yield  useful 
readership  hints. 

At  the  Houston  Chroni¬ 
cle,  circulation  and  reader- 
ship,  which  had  soared 
after  the  rival  Houston 
Post  folded  in  1995,  have 
slumped  in  recent  years, 
although  circulation 
bounced  back  in  the  last 
reporting  period.  To  turn 
the  trend  around,  the  pa¬ 
per  created  an  interde¬ 
partmental  Readability 
Committee,  says  Assistant 
Managing  Editor  Susan 
Bischoff,  its  chairperson.  The  first  specific 
result  was  the  addition  of  a  color  weather 
map.  “Now,  a  color  weather  map,  that  may 
not  sound  like  much,”  she  says,  “but  readers 
told  us  that  was  what  they  wanted,”  she 
says.  With  color  positions  limited  by  press 
capacity,  the  paper  put  it  on  the  back  of  its 
sports  section.  “In  the  best  of  all  possible 
worlds,  we  wouldn’t  put  it  there,  but  it 
showed  the  cooperation  you  can  get:  We 
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along,”  he  reported,  “and,  for  a  small  paper, 
the  expense,  say,  of  overnighting  the  pa¬ 
pers,  that  adds  up.” 

For  The  Evening  News,  one  immediate 
gauge  of  the  study  was  to  show  the  paper’s 
reader  loyalty:  Subscribers  got  a  little  sus¬ 
picious  when  the  detailed  questionnaires 
arrived,  Lindley  says.  Many  asked  him  if  it 
was  OK  to  fill  them  out. 

Lindlev,  too,  found  himself  a  little  con¬ 
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“What  I  like  about  what  John  is  doing 
is  he  recognizes  that  readership  is  a  total 
newspaper  kind  of  undertaking,”  says  Star 
Tribune  Editor  McGuire.  “You  can’t  put  a 
cute  little  feature  in  and  say,  ‘There,  that 
takes  care  of  readership.’” 

McGuire  takes  over  as  ASNE  president 
just  as  the  “Impact”  study  will  be  released. 
He  says  it  will  be  a  cornerstone  of  his  ef¬ 
forts  to  get  newspapers  to  change  their 
priorities:  “We  have  been  stuck,  in  the  last 
few  years,  for  radical  kind  of  solutions. 

The  most  important  thing  the  ‘Impact’ 
study  can  do  is  focus  and  motivate  us  — 
and  the  industry  could  use  that.  The  fact 
is,  the  last  couple  of  years  we’ve  been 
awfidly  focused  on  the  bottom  line. 

Maybe  this  will  pull  us  out  of  thinking 
just  about  cutting  expenses  and  get  us 
into  thinking  about  growing  readership.” 

In  his  office,  Lavine  calls  up  a  chart  that 
shows  daily  and  Sunday  readership  along 
a  line  that  swoons  from  1.970  to  2000  — 
and  projects  it  beginning  to  fall  off  more 
steeply  in  the  decade  to  come.  “This  is  a 
gun  pointed  at  the  head  of  every  newspa¬ 
per  in  the  industry,”  Lavine  says.  “Rut 
these  lines  are  going  to  change.  They  are 
going  to  change.”  II 


Female 


Age  50  and  over 


got  the  advertising  department  to  move 
an  ad  off  a  section  back,”  Bischoff  says. 

Back  at  the  Readership  Institute,  Lavine 
said  that  when  the  ““Impact””  study  is  re¬ 
leased  at  the  annual  meetings  of  the  NAA 
and  ASNE,  it  should  spawn  many  specific 
ideas.  Lavine  suggests  one  himself:  “Name 
one  paper  that  has  a  major  program  to 
drive  pass-along  [readership]?  Why 
not?  No  retailer  has  ever  said,  ‘You  can’t 
buy  that  blouse  beeause  you  didn’t  pay 


for  the  paper  in  which  you  saw  the  ad. 


Better  read  than  dead 

At  the  same  time,  Lavine  says,  the 
study  will  not  be  a  grab  bag  of  quick  fixes. 
“There’s  this  tendency  of  newspapers  to 
say,  ‘Well,  we’ll  fix  it,  and  move  on  to  the 
next  thing.’  But  there’s  a  reason  that 
[readership  trend]  line  is  going  down  — 
and  it  is  that  there  is  not  a  magic  bullet. 
Fixing  readership  is  a  process,”  he  says. 
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One,  two,  three,  what  are  we  fighting  for,  study  asks 


BY  MARK  FITZGERALD 

IN  AN  INDUSTRY  WHERE  REPORTERS 

boast  of  “beat¬ 
ing”  competi¬ 
tors,  editors  “kill” 
stories  that  aren’t 
fit  to  print,  and 
publishers  fight 
“wars”  with  rivals, 
it  should  come  as 
no  surprise  that 
the  first  com¬ 
prehensive  study 
of  newspapers’ 
operating  culture 
concludes  that 
it  is  akin  to  the 
military. 

The  finding  was  the  first  result  from 
the  Readership  Institute’s  “Impact” 
study  that  is  attempting  to  find  ways  to 
reverse  the  long-term  decline  of  news¬ 
paper  readership.  Robert  Cooke,  whose 
Human  Synergistics  firm  has  studied  the 
culture  of  businesses  for  more  than  15 
years,  found  that  73  of  the  90  news¬ 
papers  he  studied  had  the  same  operat¬ 
ing  styles  as  the  military,  or  hospitals. 

“It’s  a  perfectionist  style  where  all 
mistakes  are  to  be  avoided,”  says  Reader- 
ship  Institute  Managing  Director  Mary 
Nesbitt.  “You’re  e.xpected  to  keep  track 
of  everything  ...  and  work  long  hours  for 
narrow  objectives.” 

So  true,  says  Houston  Chronicle  Assis¬ 
tant  Managing  Editor  Susan  BischoIF: 
“After  the  laughter  of  being  compared  to 
the  militaiy'  or  to  hospitals  dies  away, 
people  acknowledge  that  that  is  the  way 
we’ve  gotten  the  paper  out.  To  get  things 
to  happen  in  a  timely  fashion,  we  do  get 
veiy'  militaristic.” 

This  style,  w  hich  Cooke  calls  a  “defen¬ 
sive  culture,”  is  good  at  many  things  and 
clearly  has  served  newspapers  w  ell  over 
the  years.  The  problem  is,  it  is  also  a  style 
that  does  a  poor  job  in  times  such  as  the 
present,  when  rapid  technological  and 
market  changes  are  transforming  the 
business  environment. 

Newspapers  also  imitate  the  military  in 
the  way  they  select,  compensate,  develop, 
and  manage  employees,  according  to  the 


.study’s  “People  Management  Model.” 

The  results,  Nesbitt  says,  “are  very  consis¬ 
tent  —  and  very 
low,  unfortunate¬ 
ly.”  She  adds, 
however,  that  the 
institute  is  still 
studying  what 
effect,  if  any, 
this  management 
style  has  on 
readership. 

Still,  the  results 
should  be  a 
wake-up  call,  the 
Chronicle's 
Bischoff  says: 
“When  you  look 
at  the  [study’s]  diagram  of  how  most  pa¬ 
pers  manage,  and  then  look  at  how'  it’s 
done  [in]  industries  that  are  thriving  — 


it’s  chilling.  There’s  such  a  disconnect.  I 
think  that’s  starting  to  capture  the 
attention  of  people.” 

By  contrast,  only  17  dailies  had  a 
culture  that  Cooke  labels  “constructive.” 
Businesses  with  this  culture  adapt  to 
change  and  work  as  teams  across  depart¬ 
ment  lines.  Ironically,  the  study  found 
the  vast  majority  of  newspaper  executives 
say  they  would  like  to  work  this  way, 
Nesbitt  says. 

Newspaper  managers  may  consider 
this  a  bit  utopian,  she  adds,  “but  construc¬ 
tive  cultures  are  really  ver>'  achievement- 
oriented.  It’s  not  a  culture  that  says,  ‘We 
just  want  to  get  along.’”  In  addition  to 
obvious  examples  such  as  high-tech  firms 
and  Internet  startups,  some  older  smoke¬ 
stack  industry  businesses,  such  as  auto¬ 
mobile  manufacturers,  have  adopted 
constructive  cultures.  ® 
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BY  STEVE  YAHN 

Valassis  Communications  Inc.,  the  Livonia,  mich.- 
based  giant  that  handles  about  50%  of  the  free¬ 
standing  insert  (FSI)  business  in  the  United  States, 
has  created  a  three-play  partnership  with  the  Trib¬ 
une  Co.  and  Rebate  Group  Inc.  to  offer  a  new  FSI 
rebate  program  aimed  at  delivering  5  million  Sunday  newspaper 
readers  through  11  major-market  papers.  The  program.  Fat  Cat 
Rebates,  will  be  launched  in  the  fourth  quarter. 

Rebates  will  be  offered  for  products  in-  several  sales  and  expects  revenue  of  $16 

eluding  appliances,  computer  hardware  million  or  so  in  2001  (E&P,  Aug.  7,  P-  6). 

and  accessories,  and  toys,  as  well  as  auto-  The  Rebate  Group  provides  start-to-finish 

motive,  food,  and  household  wares.  Tribune  national  rebate  marketing  services  —  on- 
Media  Net,  launched  in  June,  has  gotten  off  line  and  offline  —  for  a  wide  variety  of 
to  an  auspicious  beginning.  Aimed  at  mak-  American  manufacturers, 
ing  cross-media  ad  sales  in  the  nation’s  top  In  a  separate  deal  announced  in  Sep- 

30  markets,  including  Chicago,  Los  Ange-  tember,  Valassis  acquired  the  Consumer 

les,  and  New  York,  it  has  already  racked  up  Product  Sampling  arm  of  Grand  Rapids, 


Fat  Cat  Rebates  will  soon  be  on  the  FSI  prowl. 

Mich.-based  Alternate  Marketing  Net¬ 
works  Inc.  The  purchase  allows  Valassis  to 
offer  a  full  range  of  in-home  sampling 
distribution.  That  sampling  includes 
programs  for  newspapers  and  direct  mail. 
Significantly,  the  acquisition  enables 
Valassis  to  enter  the  business  of  directly 
distributing  door-to-door  samples. 

“We  plan  to  fully  integrate  the  new  capa¬ 
bilities  into  our  Targeted  Marketing  Ser¬ 
vices  division  and  to  utilize  the  software 
systems  to  fiirther  advance  the  newspaper 
side,”  said  Alan  F.  Schultz,  chairman, 
president,  and  CEO  of  Valassis.  The  group 
expects  20%  sales  growth  this  year.  11 


Wireless  biz  puts  it  on  paper 

SunCom  spending  $6  million 
on  90-newspaper  ad  blitz 


constitutes  40%  of  a  $15-million  campaign, 
with  the  baJance  dedicated  to 
radio,  TV,  and  billboards. 

“In  the  wireless  category  —  which  is  very 
volatile,  competitive,  and  price-driven  — 
we  use  newspaprers  as  a  tactical  medium  to 
really  get  out  our  retail  me.ssaging,”  Broatch 
said.  “We  understand  that  newspapers  are 
an  integral  and  important  part  of  the  media 
mix;  people  read  papers  before  they  make  a 
purchase  decision,  and  we  need  to  be  in  this 
vehicle  to  be  part  of  that  decision.” 

The  campaign  aims  to  make  choosing  a 
calling  plan  “as  simple  as  1-2-3”  by  using 
“quirky”  characters  to  personify  three  differ¬ 
ent  plans.  Rollouts  are  also  planned  for 
Wisconsin,  Iowa,  Missouri,  Indiana,  Ken- 
tucl^,  Alabama,  Mississippi,  and  Texas.  11 


number? 


SunCom  SunKatos- 
ew  calling  plan  as  si 

:jI  i 


BY  ELLEN  LI  BURT 

SunCom,  the  largest  member 
of  AT&T’s  wireless  network,  last 
week  launched  a  $6-million, 
six-month  ad  campaign  in  90  South¬ 
ern  and  Midwestern  newspapers. 

Ads  began  running  Oct.  2  in  28 
markets  —  including  New  Orleans; 
Memphis,  Tenn.;  Milwaukee;  and  Lit¬ 
tle  Rock,  Ark.  —  of  which  about  60% 
are  midsize  and  the  rest  small,  said 
Kimberly  Broatch,  vice  president  and 
account  director  of  New  York-based 
falling  plans  are  numbered  like  fast-food  meals.  ad  agency  Gotham  Inc.  The  print  strategy 


SunCom 
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Wp^Admraj  Howl 
^Companjcs^^^M 


The  Worlds 
Most  Admired 

.Companies 


Media  General  Syndication 
Services  has  been  supplying 
newspapers  with  colorful 
and  exciting  TMCs  —  Star 
Watch  and  SpotLight  — 
since  1992.  Our  products 
are  available  by  FTP  server 
and  overnight  delivery  on 
Zip  disk,  and  in  eight  years 
we  have  never  had  a  price 
increase.  Prices  start  at 
$99  a  week. 

For  more  information, 
call  Jim  Hollis  today 
at  1-800-457-1156 


of  changing 


suppliers? 


www.starwatch.com 


Neivspapers  rate  highly  in  magazine  poll 

New  York  Times  Co.’s  run  of  good  ‘Fortune’ 

products  and  services  and  iin.*  mi,  m  nounced  global  honor 

It’s  tapped  as  world’s  most  second-best  for  social/envi-  JfL  T 1**^  cited  American 

admired  publishing  company  — 


BY  KEN  LIEBESKIND 


WHAT  MAKES  A  COMPANY’  MOST 
admired?  The  amount  of 
revenue  it  generates  is  of 
great  importance,  of  course,  but  there 
are  other  considerations,  as  well  — 
everything  from  its  innovation  to  its 
communitv’  involvement. 

This  is  according  to  Fortune  magazine, 
which  announced  its  list  of  the  world  s 
most  admired  companies  in  its  Oct.  2  is¬ 
sue.  Five  American  newspaper  companies 
made  the  2000  list  of  top  publishing  com¬ 
panies,  with  the  New  York  Times  Co.  at 
No.  1  in  the  category';  the  Tribune  Co.,  No. 
2;  Gannett  Co.  Inc.,  No.  4;  Knight  Bidder, 
No.  5;  and  the  Times  Mirror  Co.  (acquired 
earlier  this  year  by  Tribune),  No.  11. 

Other  companies  ranked  were  Pearson, 
No.,  3;  Bertelsmann,  No.  6;  Reuters 
Group,  No.  7;  McGraw-Hill,  No.  8; 
Thomson,  No.  9;  R  R.  Donnelley  &  Sons, 
No.  10;  Reed  Elsevier,  No.  12;  Lagardere 
Groupe,  No.  13;  United  News  &  Media, 
No.  14;  and  Wolters  Kluvver,  No.  15. 

The  New  York  Times  Co.  —  ranked  44th 
overall  —  w'as  cited  as  the  best  company  for 


Five  U.S.  newspaper^ 

GROUPS  THAT  MADE  IT 


mi  gj  higher 
^mndsseeeheeil 


*  Wiafs  nraliy  driving  gn^ 
’W»™#iel)/tgKtrisioOT 
■'™*"»»mrtersmyll,nuci„n,. 


to  the  Time  Inc.  magazine. 


Heavy  lifting  in  Richmond 

Ads  add  heft  to  ‘Times-Dispatch 
192-page  anniversary  blowout 


a  192-page 
special  section 
in  honor  of 
its  sesqui- 
centennial. 

The  section, 
with  segments 
devoted  to  six 
different  his¬ 
torical  eras, 
will  be  packed 
with  advertis¬ 
ing,  congratu¬ 
lating  the 
paper  on  its 
150th  an- 
niversaiy\  But 
38  pages  of 
nontradition- 
al  advertising 
also  were 
sold  through 
a  vendor  support  program.  The  vendors  in¬ 
clude  those  that  helped  in  the  construction 
of  the  new'  buildings  housing  the  paper  and 
Media  General  Inc.,  its  parent  company. 

Four  blocks  of  downtown  Richmond 
will  be  closed  Oct.  15  as  the  paper  cele¬ 
brates.  Bands  will  play,  civilians  will  meet 
reporters  and  tour  the  new  buildings. 

The  special  section,  said  Amy  Chown, 
the  paper’s  promotion  manager,  is  the 
“centerpiece  of  the  entire  celebration.”  1 


BY  KEN  LIEBESKIND 

IT  WILL  TAKE  A  STRONG  PERSON 

to  lift  the  Richmond  (Va.)  Times- 
Dispatch  Sunday  when  the  paper  adds 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  index! 


For  75  years  marketers  have  used  the  e<!3'^\RKEr  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables 
with  actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 

Now,  in  our  76th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 


Relocation  info  now  includes  rankings  of 
quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overaU  BETTER  LIVING  INDEX! 


Demographic  data  now  includes: 

*  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

ui.rs  ... 

. . .  these  regular  features;  Population  by  Age, 
Ethnic  Breakdowns,  Number  of  Households, 
Income  per  Household  and  per  Capita,  Principal 


MARKET 

GUIDE 


Industries, Chain  Outlets, Retail  Outlets, Location 
of  Markets,  Newspapers  Serving  the  Market,  Retail  Sales  DatO!^^^ 
much,  much  more! 

It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  U.S.  and  Canada  . . .  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  U.S.  counties. 

PKiCl.NC; 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $140.  It’s  also  available 
on  CD-ROM  to  windows.  Pricing  for  the  CD-ROM,  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC,  FL,  IL, 
MA,  MD,  NJ,  NY,  OH  and  TX  residents  please  add 
appropriate  sales  tax.  Canada  residents  please  add  GST.) 


OKDI-K  r()l).\)! 

Please  send  payment  to:  EDITOR  &  PUBLISHER 
DIRECTORIES,  Circulation  Dept.,  770  Broadway, 
New  York,  NY  10003.  Phone;  (888)  612-7095. 
E-Mail:  edpub@mediainfc).com.  Place  your  order  on  our 

Web  site:  www.editorandpublisher.corii 

(dick  on  the  store  icon)  Or  contact  us  at  the 
number  above  for  more  information 


EDITORUt  PUBLISHER 

Where  You’U  Find  the  Powers  of  Ox  Press." 


DIGITAL  HOW-TO 


Search  Systems  an  Olympian  in  pulling  it  all  together 


BY  CHARLBS  BOWKN 


W killing  time  than  most  people.  Instead  of  play¬ 
ing  solitaire  or  cruising  eBay  for  collectibles,  we 
dive  into  new  databases  and  figure  out  how 
many  nonprofit  organizations  are  in  Virginia  or 
learn  the  names  and  addresses  of  labor  organizations  in  Louisiana. 

Granted,  our  fishing  expeditions  sometimes  produce  little  more 
than  conversation  stoppers  for  the  next  staff  party.  (“Zat  a  fact? 
Well,  thank  you,  Cliffie  ...  But,  whoa!  Look  at  the  time  ...  ”) 

Occasionally,  though,  we  [ci  www.pac-info.com  | 


DATA  NUTS  HAVE 


DIFFERENT  WAY  OF 


stumble  across  a  resource  that  |  jgggggj 

rises  from  the  level  of  trivia  to 

pure  treasure.  Such  a  find  is 

Search  Systems,  a  veritable 

information  emporium  from  !|  stSoisrsifMl 

Pacific  Information  Resources  II 

Inc.  that  is  guaran  edtowow  | 

even  the  most  blase  and  lead-  ; 

en-eyed  statistical  scavenger.  A 

gateway  to  more  than  1,500 

free,  searchable  databases  of 

assorted  public  records.  Search 

Systems  is  a  smorgasbord  of 

data,  both  nationwide  and 

from  specific  individual  states. 

It’s  not  so  much  a  place  for 
fast  answers  to  specific  ques- 
tions  (though  once  you  be-  IlIBHH 
come  familiar  with  its  goodies, 
you  can,  of  course,  make  return  visits  for 
just  such  quick  fixes).  No,  initially,  at  least, 
you  are  more  likely  to  use  Search  Systems 
for  browsing  and  idea-generating,  since  it 
is  best  at  answering  questions  you  didn’t 
even  know  you  were  asking.  Such  as? 

•  The  names  of  professional  property 
appraisers  in  your  state. 

•  Identities  and  locations  of  convict¬ 
ed  sex  offenders. 

•  The  text  of  recent  letters  written  by 


SfflUCtI  STSTfnS 


Free  Sevchable  Public  Record 


U.S.  StattMTlde  end  Regional: 


Canada  Public  Records  •  Provinces: 


Canada  Public  Records.  Canada.  Neb.on^de  ! 

Worldwide  Pubhc  Records:  Ctebfl  _ ^ 

citizens  and  organizations  to  the  Federal 
Communications  Commission  about  your 
local  broadcasting  stations. 

•  What  local  doctors  have  not  repaid 
the  federal  government  for  the  student 
loans  they  received  to  help  finance  their 
college  educations. 

•  The  death  dates  of  specific  people, 
according  to  the  records  of  the  Social 
Security  Administration. 

•  Locations  of  hazardous  waste  sites. 


•  Details  about  recent  inspections 
of  local  establishments  by  the  federal 
Occupational  Safety  and  Health  Admin¬ 
istration  and  any  resulting  fines. 

For  these  and  dozens  of  other  stats, 
visit  the  site  at  http://www.pac-info.com, 
where  a  no-nonsense  introductory  page 
provides  hyperlinks  to  individual  state 
and  national  data.  To  start  your  explo¬ 
ration,  try  clicking  the  “U.S.  Nationwide 
Searches”  and  examining  the  resulting 
page,  which  provides  an  alphabetized  list 
of  links  to  more  than  125  topies,  ranging 
from  adoptions,  appraisers,  and  architects 
to  unclaimed  property,  licensed  veterinar¬ 
ians,  and  ZIP  codes. 

This  is  a  classic  example  of  an  Internet 
portal,  so  each  link  takes  you  to  someone 
I  else’s  independent  site.  That  means,  of 
I  course,  that  each  database  you  visit 
I  works  a  little  differently  from  all  the 
others,  so  you’ll  need  to  examine  the 
introductory  screen  on  each  target  site 
to  learn  how  to  operate  it.  Beyond  the 
national  links,  as  you  begin  to  explore 
the  state  links,  you’ll  find  the  depth  of 
data  differs  greatly  from  place  to  place. 

For  instance,  at  this  writing,  Mississippi 
had  fewer  than  half  a  dozen  databases 
online,  ranging  from  corporate  records 
of  state-licensed  companies  to  the 
[  most-wanted  “deadbeat  dads.”  By 
I  contrast,  Georgia  offered  dozens  of  online 
resources,  from  data  on  local  spending 
'  by  lobbyists  to  the  names  and  addresses 
of  scores  of  professionals  licensed  by 
the  state  to  local  health  statistics. 

Other  considerations  in  using  Search 
Systems  for  your  work: 

Ilf  you  are  researching  Canadian 
topics,  check  the  introductory  screen 
for  a  link  called  “Canadian  Searches.”  The 
resulting  screen  provides  dozens  of 
national  links  to  everything  from  agribusi¬ 
ness  to  a  “Women’s  Business  Network.” 
There  are  also  province-specific  links. 

2 Some  legal  databases  require  you 
to  sign  up  for  a  service  called  PACER 
(Public  Access  to  Court  Electronic 
I  Records).  For  more  information  on  that, 
visit  the  site  at  http://pacer.psc.uscourLs 
.gov/register.html. 

3  If  you  want  to  be  notified  of  new 
additions  to  the  Search  Systems  site, 

I  click  the  “Sign  Up”  link  in  the  upper  left 
corner  of  the  introductory  screen.  You’ll 
j  then  be  prompted  for  your  name,  com- 
i  pany,  and  e-mail  address.  Later,  additions 
to  the  resources  will  be  reported  to  you 
via  an  e-mailed  newsletter.  11 
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Media  Decision  Makers  are  Looking  At 
Your  Newspaper  From  a  New  Perspective 


THEIR  COMP&TER  SCREENS! 

mm 

The  SRDS  ^ 
Newspai^  |t 

Advertising  % 
Source  is  ^  jg 


Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 


Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 


Make  Your  Listing  in  SRDS  Current  and  Interactive! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS 
subscribers  even  faster.  SRDS  updates  the  online  version  continually 
so  your  latest  listing  information  is  always  available.  Include  your 
e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers 
can  immediately  contact  you  or  access  additional  information.  Fax 
changes/additional  information  anytime  to  847-375-5383  or  call 
June  Levy  at  800-851 -SRDS  ext.  5183. 


Sell  More  Ads  with  Increased  Exposure! 

Since  subscribers  use  both  versions,  advertising  and  listing 
enhancement  packages  include  exposure  in  both  the  print  and 
online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 
your  paper,  highlight  your  readership,  communicate  your  competitive 
advantages,  address  competitive  situations  and  attract  qualified, 
interested  buyers. 


How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 


SYNDICATES 


NEWSm  ARE 

lOD  thing;  TOO 

Martha  Stewart,  whose  media  empire  includes  two  columns, 
praises  papers  and  suggests  how  they  can  increase  circulation 


BY  DAVE  ASTOR 


ARTHA  Stewart  can  tell  you  how  to  clean 
wicker  furniture,  make  an  unusual  wedding 
cake,  and  get  more  people  to  read  newspapers. 
Stewart,  whose  newspaper  connection  in¬ 
cludes  two  columns  distributed  by  the  New 
York  Times  Syndicate  (NYTS),  wondered  if  papers  could  possibly 
build  readership  by  somehow  becoming  smaller. 

“Maybe  we  are  overburdening  readers,”  Stewart  said  during  the 


M 


Q-and-A  session  following  her  Sept.  28 
speech  at  the  American  Association  of 
Sunday  and  Features  Editors  (AASFE) 
convention  in  New  York.  “The  New  York 
Times  has  seven  sections  today!  That’s  a 
lot  to  digest.”  She  noted  that  many  busy 
readers  put  a  paper  that  size  “in  a  pile  and 
never  get  to  it.” 

Stewart  recalled  that  her 
daughter  took  a  speed-read¬ 
ing  course  in  grade  school, 
and  said  such  a  course  can 
help  people  get  through 
newspapers  and  become  bet¬ 
ter  readers  in  general. 

The  lifestyle  maven  added 
that  one  way  newspapers 
might  attract  more  younger  readers 
would  be  if  parents  frequently  clipped 
interesting  articles  and  placed  them  in 
their  children’s  rooms. 

Stewart  said  she  loves  newspapers, 
reading  one  to  four  of  them  a  day  while 
being  driven  to  her  many  appointments. 
She  peruses  the  feature  and  business  sec¬ 
tions,  among  other  things,  and  also  does 
the  crossword  puzzle. 

“My  driver  and  I  have  a  pact  to  not  get 
out  of  the  car  until  we  finish  it,”  laughed 
Stewart. 

She  added,  “I  like  human-interest  sto¬ 


ries,  and  I  like  well-researched  stories. 
I’ve  been  the  subject  of  a  lot  of  badly 
researched  stories.”  She  did  emphasize 
j  that  newspaper  feature  writers  are 
i  usually  not  the  culprits. 

Stewart  reported  that  she  gets  many 
I  ideas  for  her  TV  shows  from  feature 


“Ne^^’spapers  are  one  of  my 
great  sources  of  information, 
not  only  for  facts  but  also 
for  storv  ideas.” 


sections,  and  said  she  credits  the  news¬ 
papers  on  the  air.  “Newspapers  are  one 
of  my  great  sources  of  information,  not 
only  for  facts  but  also  for  story  ideas,” 
Stewart  noted. 

The  speaker  told  the  AASFE  audience, 
which  included  editors  from  about  240 
papers,  that  her  4-year-old  “askMartha” 
column  has  232  newspaper  clients. 
“What’s  wrong  with  the  other  eight  of 
you?”  Stewart  quipped. 

“AskMartha”  answers  reader  questions 
about  topics  such  as  decorating,  enter¬ 
taining,  and  gardening. 


Stewart  also  does  “askMartha  Wed¬ 
dings,”  the  1999-launched  NYTS  column 
that  just  spawned  a  contest  open  to  cou¬ 
ples  who  plan  to  marry  in  2001  and  who 
enter  through  a  participating  “askMartha 
Weddings”  newspaper  client. 

Entrants  vmte  an  essay  of  300  words 
or  less  explaining  why  their  wedding  is  a 
“good  thing.”  The  grand  prize  includes  a 
trip  to  New  York  for  a  consultation  with 
experts  at  Martha  Stewart  Weddings 
magazine,  a  visit  with  Stewart  at  a  taping 
of  the  “Martha  Stewart  Living”  TV  show 
in  Westport,  Conn.,  and  having  the  nup¬ 
tials  featured  in  the  “askMartha  Wed¬ 
dings”  column  and  on  marthastewart.com 
—  with  the  possibility  of  also  having  the 
ceremony  featured  in  her  Weddings  mag¬ 
azine  and  on  her  TV  show. 

Each  participating  paper  will  have  a 
winner  eligible  for  the  grand  prize.  These 
local  winners  receive  a  personally  auto¬ 
graphed  copy  of  “The  Best  of  Martha 
Stewart  Weddings”  book. 

Newspapers  sign  up  by  Oct.  20,  readers 
enter  by  Nov.  3,  and  winners  are  an¬ 
nounced  Dec.  5. 

Stewart  said  “askMartha  Weddings” 
can  attract  younger  readers  to  newspa¬ 
pers  from  among  the  2.8  million  U.S. 
women  who  get  married  ever>'  year. 

WPWG  writer  also  talks 

Younger  readers  may  also  read  newspa¬ 
pers  to  see  the  “Tell  Me  About  It” 
advice  column  by  Carolyn  Hax,  who  is 

distributed  by  the  Washing¬ 
ton  Post  Writers  Group. 

Hax,  33,  described  to 
AASFE  attendees  some  of 
the  ways  her  feature  attracts 
its  audience  of  teens  and 
adults  under  30  years  of  age. 
The  columnist  said  she  tries 
to  be  direct,  honest,  critical 
when  necessary,  and  unpa¬ 
tronizing  —  and  tries  to  aim  a  little  above 
the  age  of  her  target  readership. 

“Sixteen-year-olds  like  to  read  stuff  I’m 
writing  for  college  students,”  Hax  noted 
by  way  of  example. 

The  column  also  has  “attitude”  and 
relatively  frank  language,  especially  in  its 
Web  version  —  which  includes  two  live 
discussions  a  week.  “The  Net  is  expected 
to  be  looser,”  she  said. 

About  two-thirds  of  the  55  “Tell  Me” 
newspaper  clients  also  run  cartoons  with 
the  column  by  Hax’s  husband,  Nick 
Galifianakis.  11 


—  MARTHA  STEWART 
Lifestyle  authority 
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Each  week,  Mark  Ivey  arid  Elizabeth  Kemper  help  families  get 
the  most  out  of  their  computer  by  dissecting  computer  lingo 
into  plain  English.  They  provide  parents  with  a  guide  to  keep 
them  up-to-date  on  the  Internet  and  their  home  computers. 
Ivey  and  Kemper  are  NOT  computer  engineers — they're 
experienced  technology  educators  and  professional 
communicators  who  advocate  shoulder-to-shoulder  family 

interaction  while  using  their  computer  for  education,  _ _ 

entertainment  or  personal  growth. 


kids 


PC  Parents  is  a  great  fit  for  your  technology  or  family  pages. 
Here  are  a  few  topics  from  recent  columns: 

•  Cybersafety  Q  &  A 

•  Get  the  most  for  your  dollar  fay  shopping  online 

•  Create  a  kid-friendly  computer  environment 
(without  breaking  the  bank) 

•  Stop  unwanted  e-mail  on  the  family  PC 

•  Manage  the  dangers  of  online  chat  rooms 

•  Save  time  with  digital  baby  announcements 

•  Top  sites  for  your  temperamental  teens 


TRIBUNE 

Call  TMS  at  800-245-6536  for  rates  and  availability. 

MEDIA  SERVICES 

Read  sample  columns  and  take  delivery  of  PC  Parents  at 

435  N.  Michigan  Ave.,  Suite  1500 

www.tms.tribune.com.  This  column  moves  on  Tuesday  for 

Chicago,  IL  60611 

Friday  release. 

www.tms.tribune.com 

2016 


•  > 


Ft«Urtvtli.c«M  i»  ••  tlcctrviiic  aMrlctt^lact  tl 
vl»  rtfisttr  vitli  «$  H  Tt4  the*  tk* 

•rticiM  ky  tb#  vtrirt  flMSt  |••rMMsts. 


LATEST  FEATURES  10.03.00 


Vy  lUUAMRtmerBK  9«M  «wa( 


uroRu 


PaWes:  ]$xim  fbrattrpwndia  capaWt  of  mBattef  » foai  a* njrn^ to  n(  oil 
pnettto  KittM  }at  wn'i  cliaMe«  uttki  tkctioa? 


atvtrfeatvita* 
tdbgrBif  Tobacco 


DfSHRAH 


1?2  brief 

Featurewell 
formed  for 
free-lancers 


An  electronic  syndicate  that 
distributes  articles  by  more  than 
100  journalists  has  been  founded 
by  free-lancer  David  Wallis. 

Featurewell.com  offers  stories  [□ 
about  culture,  business,  enter¬ 
tainment,  food,  health,  sports, 
sex,  science,  travel,  politics,  and 
the  Internet.  Writers  receive  j 

60%  of  sales  proceeds. 

Some  of  the  100-plus  contrib-  iii'nx' 
utors  also  do  regular  syndicated  wiiow 
features  along  with  their  free-  iaq 
lance  articles.  They  include  self- 
syndicated  advice  columnist 
Amy  Alkon  and  Universal  Press  Resisit 
Syndicate  columnist/editorial 
cartoonist  Ted  Rail. 

Wallis  has  written  for  The  t'n!"! 

PiLSSWI 

New  York  Times,  The  Washing¬ 
ton  Post,  The  New  Yorker,  Wired,  (vs., 
and  other  publications. 


ISYNDICATE  announces  j, 
European  agreement 

A  joint  venture  of  iSyndicate 
and  the  Bertelsmann  media  r;.'," 

company,  iSyndicate  Europe  has 
been  formed  to  deliver  |l 

content  to  Web  sites  and  A  ne\ 

wireless  devices  in  Europe. 

Under  the  terms  of  the  agreement, 
Bertelsmann  will  acquire  a  4%  stake  in 
iSyndicate. 

The  iSyndicate  Europe  venture  \vill 


be  headquartered  in  Hamburg,  Germany. 

In  other  news,  iSyndicate  (http://www 
.isyndicate.com)  is  holding  its  annual 
Web  content  syndication  summit  this 
Tuesday  and  Wedenesday  in  New  York. 

Roundup  of  foreign  writers 

COMMENTING  ON  U.S.  EVENTS 

“The  Way  They  See  It,”  a  weekly  roundup 
of  what  foreign  Op-Ed  commentators  are 
saying  about  U.S.  stories,  is  being  offered 
by  CLM  Global  News  Group. 


FEUDIEWEIL. 
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A  new  syndicate's  stories  can  be  entertaining  —  or  dead  serious. 


It’s  being  launched  with  a  companion 
feature  on  the  CLM  Web  site  (http:// 
www.clmglobal.com)  that  provides  links 
to  the  foreign  commentaries. 


“Many  American  readers  wonder 
what  people  around  the  world  were 
thinking  about  the  Elian  Gonzalez  story 
or  the  Wen  Ho  Lee  case  or  the  U.S. 
presidential  campaign,”  said  CLM 
Founder  and  CEO  C.L.  Morrison.  “But 
they  don’t  have  the  time  or  resources  to 
sit  and  visit  150  different  English- 
language  foreign  news  sites.” 

For  instance.  The  Bahrain  Tribune 
recently  ran  a  commentary  about  the 
impact  of  the  controversial  “South  Park” 
cable  TV  show  on  viewers  in 
the  Middle  East. 

^  U.S.  EFFORTS  TO  FREE 

Egyptian  cartoonist 

American  cartoonists  are  writ- 
jjj  ing  Egyptian  President  Hosni 

Mubarak  asking  that  editorial 
less  cartoonist  Essam  Hanafy  be 

included  among  a  group  of 
prisoners  being  considered 
el  for  amnesty. 

Hanafy  was  jailed  for 
th  doing  drawings  satirizing  the 

(5  Egyptian  government,  accord- 

I  ing  to  the  Cartoonists  Rights 

Network. 

Ohio  State  offers 
IS  I  ‘peanuts’  catalog 

The  Ohio  State  University 
!  Cartoon  Research  Library 

I  has  published  a  60-page 

'**  j  catalog  to  go  along  with 

3L  . I  the  “Peanuts”  exhibition  it’s 

BUS.  holding  through  Jan.  IS. 

Included  in  the  illustrated 
catalog  is  material  about  the  United 
Media  comic,  information  about 
Charles  Schulz’s  life,  and  more. 

“Peanuts”  turned  50  on  Oct.  2. 


et  cetera . . . 

MARILYNN  PRESTON,  WHO  DOES  THE 
“Energy  Express”  fitness  column  for 
Tribune  Media  Services  (TMS),  wrote  a  story 
for  the  October  issue  of  Oprah  Winfrey’s  “0” 
magazine  about  an  adventurous  trip  she  took 
several  months  ago.  Preston  (mp22@aol 
.com)  was  part  of  a  six-week  expedition  to 
the  most  rugged  and  remote  regions  of  Nepal 
and  Tibet.  She  walked  five  to  10  hours  a  day, 
mostly  at  elevations  of  more  than  14,500 
feet.  ...  The  characters  of  single  mother  Joan 
Stone  and  her  next-door  neighbor  Wally 


Weinstein  are  scheduled  to  wed  in  the  Oct. 
14-15  episodes  of  the  "Stone  Soup”  comic 
strip  by  Jan  Eliot  of  Universal  Press  Svndi- 
CATF. ...  “The  Irresistible  Rose  is  Rose,"  the 
latest  collection  of  Pat  Brady's  United  Fea 
TURE  Syndicate  comic  strip,  has  been  pub¬ 
lished  by  Andrews  McMeel  Universal.  ...  The 
Clickabilit'  company  (http://www.clickability 
.com)  has  introduced  “Save  This  Wireless,” 
which  converts  and  delivers  content  to  the 
wireless  customers  of  Web  syndicators.  ...  In¬ 
terior  design  columnist  Rita  St.  Clair  of  TMS 
will  speak  every  Monday  from  Oct.  16  to  Nov. 
20  during  a  Smithsonian  lecture  series  in 
Washington. ...  Free-lance  cartoonist  and  for¬ 


mer  Central  Intelligence  Agency  officer  Chip 
Beck  was  one  of  the  people  focused  on  in 
the  History  Channel’s  latest  installment  of 
“Top  Secret  Missions  of  the  CIA,”  which  ran 
Oct.  3  and  reran  Oct.  8.  ...  Michael  McCann 
is  syndicating  “The  Business  Cafe”  column 
(http://www.BusinessCafeOnline.com)  to 
print  and  Web  clients.  ...  The  Pennsylvania 
Newspaper  Association  is  offering  its  member 
papers  access  to  more  coverage  of  state 
government  through  a  partnership  with 
Capitolwire.cov.  ...  Automobile  cartoonist 
David  Rosenblatt  (http://www.autocartoon 
.com)  is  syndicating  a  comic  strip  called 
“Bandit  and  Ryan.” 
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-FEATURES  AVAILABLE-  11 


-ANNOUNCEMENTS- 


ASTROLOGY 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


ELECTION  2000 


DO  YOU  KNOW  HOW 
YOUR  CONGRESSMAN  VOTED? 

www.rollcallvotes.com 


ENTERTAINMENT 


BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 

FEATURES  AVAILABLE 

3-MINUTE  COMIC  SHORT  STORIES 

Entertainment  for  EVERYBODY 
Checkout  samples: 
www.ComicDiversions.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572 ,  Fax  (845)  692-83 1 1 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  927-0 1 64 


-ANNOUNCEMENTS- 


APPRAISALS  &  Formal  Business  Plans 

KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)379-3812 

Tampa,  FL  (727)  786-5930 
E-mail:  kamenandco@aol.com 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 

NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

www.editorandpublisher.com 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community  L  w  ^ 
Newspapers  ^ 

Check  our  References 
(214)265-9300  Ted  Rlckenbacher 

Rickenbacher  Media 

6731  Descc)  Dr.  Dalla.s.  TX  ^5225 
www.rickenbachermedia.com 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  VYY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
"A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

FLORIDA  -  Opportunities  for  qualified 
entrepreneurs  -  Major  Atlantic  entertain¬ 
ment  guide,  very  profitable;  Attractive 
North  Gulf  shopper,  well  established. 

Mayo  Communications,  (813)  971-2061 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 

MUST  SELL  6  year  old  Children’s/Family 
newspaper.  Distributed  in  schools  and 
community.  Based  in  Eastern  Wake, 
Johnston  and  Wayne  Countries  in  NC. 
Call  (919)  365-5592  ask  for  Annette 

NEWSPAPERS  FOR  SALE 

Mid-New  England  weekly,  great  cash 
flow,  great  town.  Nice  for  couple,  or  will 
support  a  manager.  Affordable. 

Dan  Warner,  Broker,  (207)  778-5504 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


WEEKLY  NEWSPAPER  COMPANY, 

located  in  Chicago  suburbs  For  Sale. 
Sales  are  growing  rapidly.  Owner  to 
retire.  Will  take  contract  sale,  call  for 
more  information  (708)  647-1111  we 
own  12  weeklies,  buy  all  or  part.  Owner 
will  assist.  Upgraded  computers. 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publicabon  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)272-2244 


NEW  SPAPER  BROKERS 


PUBUCA’nONS  FOR  SALE 


FREE  LISTING  in  nation’s  marketplace 
for  buying  and  selling  publications. 

www.publicationsforsaie.com 


CAMERA  (k  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at: 
WWW. bigstuff-stepper.com 
(913)782-2584 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
mainejameslO@hotmail.com 


Call  US  about  our 
low  contract  rates! 

(888)  825-9149 


NEWSPAPER  BROKERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals  est1923 
Over  2000  papers  soM  -  ^ , 


cribb.com 

Confidential  •  Convenient 
24  hours  a  day,  7  daya  a  waek 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suita  402, 
Bozeman,  MT  59715 
JcrU^ebnLnet 


*  Jim  Hicka 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  82834 
'  jfhicksetrlb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemera  Way  E., 
Naples,  FL  34105 
tokisOmindspfing.com 


lozeman,  lUT  59715  \  sunaio,  wr,  Naples,  fl  34105 

jcrU^ObnLftet  '  jfhicksOtrlb.com  .  tokisOmindspring.com 

For  a  listing  pf  pubticaOons  for  sale,  ^  to  www.cr1pb.com 
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EQUIPMENTS  SUPPLIES- 


CURRENTLY  IN  STOCK 


•  12-unit  Community,  SC/SSC  units,  4 
stacked,  8  floor,  many  extras 

•  8-unit  Community  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  Community  SC/SSC  with  UOP 

•  6-unit  V15C,JF25folder81/83 

•  5-unit  VI  5A,JF1 5  folder  77/79 

•  6-unit  V22  with  JFl  excellent  condition 

•  Rebuilt  109  Count-O-Veyor,  bump  and 
90  degree  turns 

•  Community,  VI 5A,  &  VI 5C  add-on's 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 
(941)  561-6401  Fax;  (941)  561- 
6402 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEVYSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
WWW. msicylinders.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call;  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


CIRCULATION  SERVICES 


ADVERTISING  SERVICES 


PosT-ii'  tJote  Advertising  by 

NoteAdsxom 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Pro^n  to  enhance  readership  and  response 
Ot  your  pnnt  rr-edia  advertising 

•  Authonzed  distributor  ol 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 


NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 


Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 


•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


CIRCULATION  SERVICES 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 


Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 

week.  Imagine  the  benefits. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at; 

(970)  493-0470  ext  109 

Inbound#  Outbound#  Data#  Software#  Sales#Surveys 
Verification  #  Retention  #  Quality 


C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  OCTOBER  9,  2000 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 


•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schreibman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


ADMINISTRATIVE 


PUBLISHER’S  POSITION 
THE  COURIER 
RUSSELLVILLE,  ARKANSAS 
The  Courier  in  Russellville,  AR  (llM-6 
day,  AM)  is  seeking  an  experienced  pub¬ 
lisher  to  lead  the  newspaper  staff  to  the 
next  level  of  excellence.  5-year's  suc¬ 
cessful  publishing  experience  preferred. 
Supervise  staff  of  60  FTE’s.  Responsible 
for  all  facets  of  newspaper  and  large  com¬ 
mercial  printing  operation.  Solid  staff 
and  growing  market.  If  you’re  com¬ 
munity  minded  and  believe  you  have 
what  it  takes  to  publish  one  of  the  best 
newspapers  in  Arkansas,  send  your 
resume/salary  requirements  with  cover 
letter  to  Russellville  -  c/o  David  Mosesso, 
RO.  Box  887,  Russellville,  AR  7281 1 
dmosesso@couriernews.com 
Paxton  Media  Group  is  an  equal 
opportunity  employer  and  does  not  dis¬ 
criminate  on  the  basis  of  race,  religion, 
color,  sex,  age,  national  origin  or  dis¬ 
ability. 


ADMINISTRATIVE 


PUBLISHER 

Third  Sector  New  England  (TSNE)  is 
looking  for  an  experienced  professional 
in  the  magazine  business  to  assume 
overall  responsibility  for  the  business  of 
The  Nonprofit  Quarterly,  a  magazine  that 
features  innovative  thinking  in  the  non¬ 
profit  sector.  Responsibilities  include 
developing  annual  marketing  and  sales 
plan,  developing  subscription  fulfillment 
systems,  developing  direct  mail  cam¬ 
paigns  for  subscriptions  and  advertising, 
marketing  new  products.  Qualified  can¬ 
didates  will  have  3-5  years  working  in 
the  magazine  business  and  demonstrated 
expertise  in  marketing  and  sales.  Salary 
50-60K.  Send  resume  tO: 

Human  Resources 
Third  Sector  New  England 
18  Tremont  Street,  Suite  700 
Boston,  MA  02108 
Or  Fax  (617)523-2070 


GENERAL  MANAGER 
Award-winning  weekly  newspaper  in 
central  Massachusetts  seeks  energetic, 
enthusiastic  manager  to  make  his  or  her 
mark.  Boosting  sales  a  must,  good  news 
sense  important.  Salary  plus  %  of 
growth.  Send  resume  to; 

Box  01364,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


BUSINESS  MANAGER 
Zone  5 

Two  privately  owned  daily  newspapers 
(total  circulation  20,000)  are  seeking  a 
Business  Manager  to  lead  their  com¬ 
bined  financial  operations.  This  position 
reports  directly  to  the  General  Manager 
and  is  responsible  for  overseeing  all 
accounting,  credit  and  billing  operations. 
Reply  to; 

Box  01373,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


REGIONAL  SALES  MANAGERS 
Media  Marketing,  developers  of  industry¬ 
leading  imMEDIAte™  sales  presentation 
software,  seeks  a  sales  professionals  to 
operate  our  west  coast,  west  central  and 
central  offices.  Newspaper  sales  experi¬ 
ence,  excellent  presentation  skills,  profi¬ 
ciency  with  major  software  programs 
required.  Knowledge  of  imMEDIAte, 
experience  with  laptop  selling  are 
pluses.  Fax  resume  to  Allyn  Hallisey, 
(303)  440-8035. 


ADVERTISING  DIRECTOR 
FOR  SPANISH  LANGUAGE  NEWSPAPER 
La  Noticia  in  Charlotte,  NC  is  seeking  an 
advertising  sales  director  with  five  years 
experience  in  newspaper  advertising 
sales.  Must  be  innovative,  hard  working 
and  bilingual.  Spanish/English.  Salary 
according  to  experience  plus  monthly 
bonus  and  benefits.  Please  send  resume 
with  cover  letter  by  fax  to  (704)  568- 
8936.  Or  by  mail  to  Hilda  Gurdian; 
Publisher,  La  Noticia 
6101  Idlewild  Road,  Suite  328 
Charlotte,  NC  28212 


.editorandpublisher.com 
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ADVERTISING 


ADVERTISING  DIRECTORS 
The  Gazette  in  Colorado  Springs,  CO, 
96K  daily-1 18K  Sunday  and  growing,  is 
seeking  two  leaders  in  our  advertising 
division;  Director  of  Majors/National 
Advertising  and  Director  of  Local  Retail 
Advertising. 

Reporting  to  the  Vice  President  of 
Advertising  the  National/Majors  Advertis¬ 
ing  Director  and  Local  Retail  Advertising 
Director  will  have  direct  responsibility  for 
sales  and  revenue  growth  in  each 
department.  Responsibilities  include 
sales,  forecasting,  budgeting  and  staff 
management  and  development.  Must 
have  the  ability  to  maximize  ROP,  insert 
and  special  section  revenue,  as  well  as 
with  all  other  product  opportunities. 
Candidates  must  have  a  record  of  creat¬ 
ing  value  for  the  customer,  building  solid 
relationships  and  enabling  continuous 
revenue  growth.  Five  years  applicable 
newspaper  management  experience  with 
a  history  of  identifying  new  revenue  pro¬ 
ducts  and  opportunities.  Should  un¬ 
derstand  new  media  and  new  technology 
and  the  opportunities  they  present  the 
newspaper.  This  person  absolutely  must 
be  a  relationship  builder  ranking 
customer  service  equally  with  growth. 
Great  pay  and  benefits  package,  great 
management  team.  A  great  place  to 
work  and  grow. 

Apply  tO: 

VP  Human  Resources 
The  Gazette 

30  South  Prospect  Street 
Colorado  Springs,  CO  80903 
Letter  of  intent  addressing  the  above 
essential  positions  requirements  specifi¬ 
cally,  as  well  as  your  salary  history  and 
expectations.  Deadline  to  respond  is 
October  16,  2000. 


ADVERTISING 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  in  sales  processes.  Qualified 
candidates  may  apply  online  with  source 
code  EP-ASM-CFH  to. 

chaymes@orlandosentinel  .com 
Send  or  fax  resume  to: 

Connie  Haymes,  Employment  Center 
The  Orlando  Sentinel  Communication 
633  North  Orange  Avenue 
Orlando,  FL  32801 
Fax:  (407)  420-5766 


RETAIL  ADVERTISING  MANAGER 
Immediate  Opening 
Stock  Options,  401(k) 

Lucrative  Salary 
Health  Benefits 
Vacation  &  More! 

Aggressive,  results-oriented  Retail 
Advertising  sales  professional  wanted  for 
southeastern  Pennsylvania  daily  paper. 

If  you  are  looking  to  advance  your  career 
with  one  of  the  area’s  largest  Suburban 
Philadelphia  Newspaper  groups,  then 
DON’T  DELAY!  Send  your  resume  today: 
Advertising  Director 
The  Times  Herald 
410  Markley  Street 
Norristown,  PA  19401 
Or  fax  to:  (610)272-9515 


ADVERTISING 


ACADEMIC 


ACADEMIC 


VICE  PRESIDENT  OF  ADVERTISING 


The  Gazette  Newspaper  in  Colorado  Springs,  Colorado,  96K  daily  -  118K  Sunday 
and  rising,  has  an  immediate  opening  for  an  advertising  leader  with  demonstrated 
success  in  identifying  and  developing  advertising  and  people  growth  strategies.  Our 
community  is  growing.  We  want  a  professional  who  can  identify  new  revenue  pro¬ 
ducts  and  opportunities  to  match  this  growth. 

The  Vice  President  is  responsible  for  strategic  and  tactical  leadership  of  the  advertis¬ 
ing  division  to  include  national,  major,  local  classified  and  advertising  operations 
and  approximately  100  employees. 

Reporting  to  the  President  and  Publisher,  and  a  key  member  of  the  executive  lead¬ 
ership  team,  this  person  absolutely  must  be  a  relationship-builder  -  ranking 
customer  service  equally  with  growth.  Proven  track  record  of  aggressive  revenue 
growth  along  with  reasonable  expense  budgeting  imperative. 

You  must  be  a  consummate  communicator  and  an  experienced  mentor  with  a  com¬ 
mitment  to  and  success  stories  of  staff  development.  A  keen  ability  to  assess  and 
improve  upon  division  organizational  strengths  and  weakness  is  critical. 

Must  understand  new  technology  and  new  media  and  the  opportunities  they  present 
the  newspaper. 

Great  pay  and  benefits  package,  great  place  to  live,  great  executive  leadership  team 
-  simply  a  great  place  to  work  and  grow.  Apply  to: 


VP  Human  Resources,  The  Gazette 
30  South  Prospect  Street,  Colorado  Springs,  CO  80903 

Letter  of  intent  addressing  the  above  essential  position  requirements  specifically  as  well 
as  your  salary  history  and  expectations.  Deadline  to  respond  is  October  16,  2000. 


www.editorandpublisher.com 


JOURNAUSM  FACULTY/  NEW  DIGITAL  MEDIA  CENTER 

The  Missouri  School  of  Journalism  seeks  three  energetic  and  innovative  colleagues 
to  help  us  invent,  teach  about  and  do  research  on  new  forms  of  advertising  and 
journalism  for  digital  media.  These  new  faculty  will  fill  lines  awarded  to  the  School 
under  a  state-funded  mission-enchancement  program  that  regards  quality  and 
innovation. 

In  addition  to  teaching  advertising  or  journalism  courses  in  their  areas  of  specialty, 
they  will  collaborate  with  faculty  in  business,  computer  science,  human  environ¬ 
mental  sciences,  law  and  educational  technology  in  the  Center  for  the  Digital  Globe, 
a  unique  new  collaborative  center  specializing  in  teaching  and  research  on  digitiza¬ 
tion  and  globalization.  CDiG  has  been  awarded  a  total  of  15  new  faculty  positions 
campuswide,  including  five  in  the  School  of  Journalism. 

Faculty  selected  for  these  three  new  positions  will  be  active  players  in  the  School  of 
Journalism’s  Center  for  Advanced  Social  Research.  The  Center  conducts  applied 
research  for  media  clients,  foundations,  and  non-profits,  working  closely  with 
School  faculty  and  doctoral  students.  Solid  quantitative  research  skills  in  survey 
research,  market  research,  content  analysis  or  audience  studies  are  important. 
Equally  important  is  an  interest  in  applying  those  skills  to  questions  involving  online 
delivery  of  journalism  or  advertising. 

The  three  new  appointments  can  be  at  any  level  from  beginning  assistant  professor 
to  tenured  full  professor,  depending  upon  qualifications.  The  pay  will  be  highly  com¬ 
petitive,  and  the  support  for  research  will  be  generous.  The  new  faculty  will  help  us 
plan  new  online  teaching  and  research  labs  also  funded  by  the  mission- 
enhancement  funds. 

Ph.D.  c  ABD  preferred.  Those  with  master’s  degrees  and  strong  professional  expe¬ 
rience  in  online  media  considered.  All  applicants  should  have  strong  teaching  and 
research  interests  in  areas  in  which  digital  media  and  globalization  affect  journalism 
or  advertising.  Applicants  also  should  have  expertise  in  one  of  the  five  areas 
reflected  in  the  School’s  departments  and  sequences:  advertising  (including  public 
relations  and  strategic  communications),  broadcast,  magazine  journalism,  newspa¬ 
per  journalism  and  photojournalism.  The  ability  to  teach  new  media,  cross-cultural 
journalism  or  advertising  would  be  a  plus. 

The  successful  candidates  will  join  a  School  with  a  rich  tradition  of  innovation.  The 
Missouri  School  of  Journalism,  founded  in  1908,  was  the  world’s  first.  It  was  also 
the  finst  to  offer  master’s  degrees  and  doctoral  degrees  in  the  field.  It  has  residential 
programs  in  Washington  and  London.  Its  teaching  and  research  laboratories  include 
the  Columbia  Missourian,  a  daily  community  newspaper;  the  Digital  Missourian,  an 
online  site  operating  since  1992;  IPl  Global  Journalist,  an  international  journalism 
magazine;  KBIA  radio,  a  public  radio  station;  KOMU-TV,  an  NBC  affiliate; 
KOMU.com,  the  television  station’s  website;  Missouri  Digital  News,  a  website  cover¬ 
ing  Missouri  state  government;  and  Missouri  Life,  a  bimonthly  regional  magazine. 

The  Missouri  School  of  Journalism  is  also  the  home  of  several  national  professional 
organizations,  including  Investigative  Reporters  and  Editors,  the  Journalism  and 
Women  Symposium,  the  National  Institute  for  Computer-Assisted  Reporting, 
Pictures  of  the  Year  and  the  Society  of  American  Business  Editors  and  Writers. 
Applications  should  be  sent  to: 

Professor  Brian  Brooks 
Search  Committee  Chair 
Missouri  Schooi  of  Journaiism 
SANeff  Haii 

Coiumbia,  MO  65211-1200 

Consideration  of  applications  will  begin  Nov.  15 
and  continue  until  the  positions  are  filled. 

The  University  of  Missouri  is  an  equal  opportunity/AA  institution.  Applications  from 
women  and  minorities  are  encouraged.  To  request  ADA  accommodations,  please  con¬ 
tact  our  ADA  coordinator  at  (573)  884-7278  or  adawww@showme.missouri.edu 


ADVERTISERS 


For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpubtisher.oom - 
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ADVERTISING  i  ADVERTISING  I  ADVERTISING  I  CIRCULATION 


PRINT  ACCOUNT  EXECUTIVE 
Scarborough  Research,  the  nation’s  pre¬ 
mier  provider  in  qualitative  research,  is 
seeking  a  highly  motivated  and  self- 
directed  sales  professional  with  a  strong 
customer  service  orientation  to  join  our 
dynamic  print  sales  team.  This  position 
will  require  travel  and  will  cover  the 
Midwest  territory.  The  ideal  candidate 
will  have  five  to  seven  years  experience 
in  marketing  research  sales,  newspaper 
advertising  sales  support,  newspaper 
research,  or  media  research  for  a  news¬ 
paper,  media  company,  advertiser  or 
advertising  agency.  If  you  have  a  back¬ 
ground  in  account  development  and 
management,  presentation  building 
skills,  data  analysis  and  data  interpreta¬ 
tion  skills,  and  have  a  positive  and  com¬ 
petitive  outlook,  then  this  position  is  for 
you.  B.A./B.S.  required;  M.A./M.S.  pre¬ 
ferred.  We  have  a  competitive  compensa¬ 
tion  and  benefits  package.  Please  send 
your  resume  with  salary  requirements  to: 

gmeo@scarborough.com 
Orfaxto(212)  789-3679  M/F  EOE 

WHY  NOT  LIVE  WHERE  YOU 
VACATION? 

Independently  owned  newspaper  group 
that  has  community  in  mind  first  is  look¬ 
ing  for  an  advertising  manager.  Located 
in  the  heart  of  the  Rocky  Mountain  this 
key  management  position  would  lead  a 
staff  of  5-1- .  Must  have  successful  expe¬ 
rience  in  selling  and  developing  advertis¬ 
ing  revenues.  Drive  sales  through  selling 
techniques,  utilizing  client  profiles  and 
ImMEDIAte  software.  Excellent  commu¬ 
nication,  and  people  management  skills 
required.  Solid  analytical  skills,  financial 
skills  to  include  budgeting  and  product 
development  also  a  must.  Please  send 
resume  to; 

Human  Resources,  CMNM 
Ad  Director  Position 
RO.  Box  6607,  Avon  CO  81620 
Equal  Opportunity  Employer 

AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
The  Mercury,  a  7  day  daily  newspaper  in 
the  suburban  Philadelphia  area  has  an 
immediate  opening  for  an  experienced 
Aa  Director  to  lead  our  talented  advertis¬ 
ing  staffs.  Successful  candidate  will 
possess  a  proven  track  record  in  sales 
management,  be  well  acquainted  with 
budgeting/forecasting  and  able  to  develop 
creative  sale  strategies  and  features  to 
grow  revenue.  We  are  looking  for  a  strong 
lead  by  example  manager  to  build  upon 
the  successes  already  in  place. 

This  is  a  challenging  opportunity  in  a 
nice  suburban  community.  We  offer  a  com¬ 
petitive  salary,  fringe  benefits,  401(k) 
and  bonus  plan. 

Send  or  fax  your  resume  tO: 

Dennis  Pfeiffer,  Publisher 
The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  19464 
Fax:  (610)  327-1931 


COMBINED  DAILY  NEWSPAPERS, 
23,000  daily  and  Sunday  and  13,000 
six  day  paper  seek  an  outstanding  can¬ 
didate  for  our  number  2  person  in 
advertising.  Report  and  work  directly 
with  our  current  advertising  director  with 
primary  responsibilities  of  overseeing  the 
advertising  staff  of  our  13,000  circula¬ 
tion  paper.  This  person  will  also  have 
additional  responsibilities  with  our 
weeklies,  shoppers  and  a  specialty  pub¬ 
lishing  operation.  Candidate  should  be  a 
hands-on  manager,  with  excellent  peo¬ 
ple  skills,  and  a  good  solid  understand¬ 
ing  of  advertising  sales.  We  are  an  equal 
opportunity  employer.  We  offer  reloca¬ 
tion,  pension,  medical  401(k)  program 
and  other  benefits.  Qualified  candidates 
should  send  resume  tO: 

Box  01360,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

DIRECTOR  OF 
CALL  CENTER 

A  unique  position,  which  melds  classified 
advertising  experience  with  a  visionary 
mind-set  is  available  in  Central  Indiana. 

This  position  is  a  great  opportunity  to  lead 
an  established  team  of  managers  and 
sales  reps  into  Phase  2  of  an  already  suc¬ 
cessful  Call  Center  located  in  Anderson, 
Indiana.  The  Call  Center  handles 
classified  advertising  (both  line  and  dis¬ 
play)  for  14  Indiana  area  newspaper  pro¬ 
ducts.  The  products  range  from  estab¬ 
lished  dailies  to  new  product  launches  as 
well  as  a  recruitment  publication. 

HELPFUL  SKILLS: 

•  Strong  personnel  skills 

•  Excellent  strategic  thinking  capabilities 

•  Five  years  management  experience  in 
telesales  centers  OR  classified  advertising 

•  Analytical  skills 

•  Experience  with  telephone  technology 

•  Knowledge  of  classified  systems 

•  Understands  that  hard  work,  fun  and 
positive  reinforcement  goes  together 

•  Enjoys  working  for  a  national  company 
that  offers  great  growth  potential 

Please  send  resumes  in  one  of  the  following 
ways: 

Email:  lori.grass@cnhiindiana.com 
Fax:  (317)816-7850 
Mail;  535  W.  Carmel  Drive 
Carmel,  IN  46032 
Attention;  Lori  Grass 
Communitynews 
ACNHI  Company 

SALES  MANAGER 

Century  old  business  and  legal  newspa¬ 
per  is  looking  for  a  true  sales  pro¬ 
fessional  to  lead,  train  and  motivate  our 
sales  staff.  We  are  seeking  an  energetic 
manager  who  will  also  help  develop, 
implement  and  manage  new  and  exist¬ 
ing  revenue  programs.  We  offer  a  com¬ 
petitive  compensation  program  including 
incentives,  401(k)  and  paid  medical/ 
dental  insurance.  Send  your  confidential 
resume  with  salary  history  to; 

Dan  Shillingburg,  Publisher 
The  Daily  Reporter 
580  South  High  Street,  3rd  Floor 
Columbus,  OH  43215 
Email:  danshill@sourcenews.com 


ADVERTISING  DIRECTOR 
The  Daily  News  Sun,  a  20,000  circulation 
newspaper  in  the  sunny  Phoenix 
metropolitan  area,  is  seeking  a  dynamic 
and  skilled  ad  sales  motivator  to  run  its 
sales  team,  plus  two  neighboring 
.(weeklies  circulation  40,000)  The  suc¬ 
cessful  candidate  will  possess  strong 
organizational  skills,  advertising  sales 
experience  and  proven  meeting  revenue 
goals.  In  addition  to  excellent  communi¬ 
cation,  leadership  and  negotiating  skills, 
the  ideal  candidate  will  have  3-5  years 
management  experience,  preferably  in 
the  newspaper  industry.  The  Daily  News 
Sun  is  a  product  of  the  East  Valley 
Tribune,  a  proud  subsidiary  of  Freedom 
Communications,  Inc.,  a  multi-billion 
dollar  corporation  committed  to  being  a 
company  that  respects  the  dignity  ana 
development  of  its  associates,  and 
rewards  their  achievements.  Freedom 
Communications,  Inc.,  is  the  14th 
largest  newspaper  company  in  the  U.S. 
with  a  combined  daily  circulation  of 
more  than  one  million  subscribers.  To 
apply,  summit  resume  to: 

Kathy  Thorne 
The  Tribune 
120  W.  1st  Avenue 
Mesa,  AZ  85210 
Or  fax  to:  (480)898-6401. 

E-mail  address:  kthorne@aztrib.com 

_ CIRCULATION _ 

ASSISTANT  CIRCULATION  DIRECTOR/ 
SALES  MANAGER 

The  Times-News,  Burlington,  North 
Carolina  (28,000  daily  and  Sunday)  has 
an  excellent  opportunity  for  an  experi¬ 
enced  District  Manager  that  has  the 
desire  and  motivation  to  move  up  in 
management.  Directly  responsible  for 
supervision  of  Times-News  Home  Delivery 
Department.  The  ideal  candidate  should 
have  a  minimum  of  2  years  successful 
experience  on  the  district  or  zone  level 
and  the  ability  to  lead  and  motivate  in  a 
team  environment.  Competitive  salary 
and  comprehensive  benefits  package 
offered.  Qualified  applicants  should  sub¬ 
mit  resume  with  cover  letter  to: 

Circulation  Director 
The  Times-News 

RO.  Box  481,  Burlington,  NC  27216 

Or  E-mail:  johnc@link.freedom.com 

SALES  &  ACQUISITION  MANAGER 
The  Daily  Camera  in  Boulder,  CO,  a  40K 
daily,  needs  a  circulation  sales  and 
acquisition  manager  to  supervise  highly 
productive  door-to-door  and  storefront 
crews  in  a  fast-growing,  high-tech 
oriented  area.  Successful  candidate  will 
be  a  focused  leader  and  customer  ser¬ 
vice  specialist  who  can  drive  sales 
volumes.  College  degree  is  preferred.  Com¬ 
petitive  pay  and  benefits;  medical/dental 
plan,  subsidized  dependent  care,  life 
insurance,  long  and  short-term  disability, 
commpany  funded  pension,  stock 
purchase  plan  and  401(k)  with  match. 
Send  cover  letter  and  resume  to: 

The  Camera  Attn:  HR 
RO.  80x4579 
Boulder,  CO  80306 
EOE 


CIRCULATION  MANAGER/SALES 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  aggressive  and 
experienced  individual  to  head  up  the 
sales  efforts  of  the  newspaper  to  help 
grow  paid  circulation,  including  home 
delivery  sales,  telemarketing,  crew, 
kiosk,  events,  NIE,  direct  mail  and  single 
copy  sales.  A  degree  and  five  years 
circulation  management  experience, 
excellent  communication  and  pres¬ 
entation  skills,  strong  budgeting  and 
mathematical  aptitude  plus  good  ana¬ 
lytical  and  decision-making  skills  re¬ 
quired.  Competitive  salary  and  excellent 
benefits  offered.  Please  send  resume 
including  salary  history  to: 

Human  Resources 
The  Des  Moines  Register 
715  Locust  Street 
Des  Moines,  lA  50309 


CIRCULATION  MANAGER 
The  Bucks  County  Courier  Times 
(70,000  AM)  Levittown,  PA,  is  seeking 
a  qualified  candidate  to  drive  home 
delivery  sales  and  continue  our  record  of 
excellent  service.  This  is  the  number  two 
position  in  the  department,  responsible 
for  5  supervisors,  30  district  managers, 
and  over  1,000  carriers. 

The  ideal  candidate  will  have  circulation 
management  experience,  preferably  with 
youth  carriers  at  a  morning  paper, 
excellent  people  skills,  and  a  successful 
record  as  a  motivator  and  creative 
thinker. 

Send  resume  and  cover  letter,  including 
salary  requirements.  Your  inquiry  will  be 
kept  confidential. 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  13,  Levittown,  PA  19057 
Fax:  (215)269  3305 


SINGLE  COPY  MANAGER 
Innovative  manager  needed  for  all  aspects 
of  Single  Copy  operations.  Must  be  profi¬ 
cient  in  promotions,  RO.R,  and  training 
Single  Copy  staff.  Attention  to  detail  well 
rewarded.  If  interested  in  joining  one  of 
Rulitzer,  Inc.'s  progressive  management 
teams  on  the  Central  Coast  of  CA,  submit 
resume  with  salary  history  to: 

Stephen  Koetter,  Circulation  Director 
Santa  Maria  Times 
3200  Skyway  Drive 
Santa  Maria,  CA  93456 
Or  E-mail  to:  skoetter@pulitzer.net 


CIRCULATION  DIRECTOR 
Due  to  a  promotion,  we  are  looking  for 
an  experienced  Circulation  Director  to 
lead  our  13,000  and  growing  7  day 
paper  located  in  a  growing,  upscale  com¬ 
munity.  Must  be  customer  focused,  team 
player  and  innovative.  Will  report  to  Pub¬ 
lisher.  Send  resume  to: 

The  Saratogian 
Attn:  Publisher 
20  Lake  Avenue 
Saratoga  Springs,  NY  12866 
OrfaxtO:(518)-584-2762 
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CIRCULATION 


DISTRICT  CIRCULATION  MANAGERS 
Our  market  is  growing,  so  is  our  staff! 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Company,  is  currently  recruit¬ 
ing  for  three  individuals  for  district  circula¬ 
tion  manager.  Our  ideal  candidate 
possesses  a  passion  for  circulation 
growth,  a  strong  work  ethic,  the  ability  to 
work  independently,  provide  superior 
delivery  service,  and  a  strong  desire  to  be 
successful.  Previous  experience  in  news¬ 
paper  circulation  a  plus.  We  have  open¬ 
ings  in  home  delivery  and  single  copy.  Com¬ 
petitive  salary,  monthly  bonus,  excellent 
benefits,  and  small  relocation  package  is 
also  available. 

To  apply,  please  send  your  resume  and  a 
cover  letter  telling  us  about  yourself  to: 

Tom  Janning 

Circulation  Operations  Manager 
Sarasota  Herald  Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 
Or  E-mail  your  information  to: 
tom.janning@herald-trib.com 
Application  deadline  is 
October  23rd,  2000 


REGIONAL  DISTRIBUTION  MANAGER 
Orlando  Sentinel  Communications,  a 
business  unit  of  Tribune  Company, 
located  in  downtown  Orlando,  Florida,  is 
a  multimedia  communications  company 
that  strives  to  be  Central  Florida’s  lead¬ 
ing  information  provider  in  today’s  high 
growth  market. 

We  are  seeking  an  aggressive  individual 
with  prior  newspaper  experience  to 
direct  our  home  delivery  and  single  copy 
operations  in  assigned  counties.  Require¬ 
ments  include  sales,  operational  analy¬ 
sis,  budgeting,  planning  and  motivation. 
Excellent  oral,  written  communication, 
interpersonal,  organizational,  analytical, 
and  computer  skills  essential.  Must  have 
demonstrated  ability  in  supervising 
employees,  as  well  as  ability  to  work 
with  independent  contractors.  Under¬ 
graduate  degree  in  marketing,  business 
or  related  field,  or  equivalent  related 
work  experience.  Requires  5-7  years 
management  experience.  We  offer  a  com¬ 
petitive  salary,  401(k)  plan,  medical 
insurance,  along  with  the  opportunity  to 
expand  your  career  with  a  leading  multi- 
media  company.  Qualified  candidates 
may  apply  online  to: 

jbrito@orlandosentinel.com 
Or  send  or  fax  resume  to: 

Jackie  Brito 

Orlando  Sentinel  Communications 
Employment  Center 
633  North  Orange  Avenue 
Orlando,  FL  32801 
Fax:  (407)  420-5766 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 


CIRCULATION 


HOME  DELIVERY  MANAGER 
The  Kennebec  Journal  and  Morning  Sen¬ 
tinel,  a  division  of  Blethen  Maine  News¬ 
papers,  is  seeking  a  Home  Delivery 
Manager.  Selected  individual  will 
oversee  all  operational  aspects  of  the 
home  delivery  division,  will  provide 
exemplary  customer  service  to  our  sub¬ 
scribers  while  working  with  a  team  of 
Zone  Managers  and  will  lead  and  work 
closely  with  other  key  people  to  develop 
and  implement  field  based  sales  efforts. 

We  need  an  individual  who  possesses 
excellent  leadership  skills  and  who  is 
capable  of  taking  the  home  delivery 
division  to  the  next  level  by  achieving 
the  desired  results  while  building  trust 
and  teamwork  amongst  staff  members. 
College  degree  in  business  or  related 
field  is  preferred. 

Qualified  candidates  should  mail/FAX/E- 
mail  a  resume  with  cover  letter  to: 

Central  Maine  Newspapers 
Attn:  Human  Resources  Department 
274  Western  Avenue 
Augusta,  ME  04330 
E-mail:  chowe@centralmaine.com 
Fax:  (207)621-5610 


HOME  DELIVERY  MANAGER 
The  Antelope  Valley  Press  is  looking  for 
a  high  energy  Home  Delivery  Manager  to 
supervise  a  staff  of  14  full  time  employ¬ 
ees.  The  successful  candidate  must  be 
skilled  in  the  areas  of  home  delivery  dis¬ 
tribution,  supervision  and  recruitment  of 
both  employees  and  of  independent  con¬ 
tractors.  The  ideal  candidate  must  have 
two  years  supervisory  experience  or  job 
related  experience,  good  communica¬ 
tions  skills,  thorough  understanding  of 
customer  service  issues  and  a  strong 
desire  to  succeed.  Acceptable  DMV, 
proof  of  auto  insurance  and  dependable 
transportation  required.  Send  resume, 
salary  requirements  and  references  to: 

The  Antelope  Valley  Press 
Attn:  Personnel  Department 
PO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail:  hr@avpress.com 
Or  Fax:  (661)  267-4284 


NIE  COORDINATOR 

Community  Newspaper  Company,  the 
fastest-growing  media  company  in  Mass¬ 
achusetts,  is  looking  for  an  energetic  self¬ 
starter  to  take  CNC’s  Newspapers  in 
Education  program  to  the  next  level.  With 
100  local  daily  and  weekly  newspapers 
serving  over  130  towns  in  Eastern  Mass¬ 
achusetts,  CNC  offers  tremendous 
opportunity  for  the  right  candidate  to  roll 
out  a  winning  NIE  program.  Qualified 
candidates  will  understand  the  valuable 
role  newspapers  can  play  as  a  teaching 
tool  in  the  classroom,  design  an  NIE  cur¬ 
riculum  which  is  relevant  to  MCAS  stan¬ 
dards,  enlist  and  work  with  teachers  in 
CNC’s  communities  to  build  NIE  partici¬ 
pation  and  work  in  conjunction  with 
CNC’s  sales  to  secure  sponsorships.  Prior 
experience  with  Newspaper  in  Education 
programs  required.  Qualified  candidates 
may  contact: 

Janet  Bryson 

Fax  resumes:  (781)  433-6740 
Email:  jbryson@cnc.com 


CIRCULATION 


DISTRICT  SALES  MANAGER 


The  Arizona  Republic,  Arizona’s  lead¬ 
ing  information  provider,  is  looking  for 
two  energetic  District  Sales  Managers 
for  the  Flagstaff  and  Show  Low,  Ari¬ 
zona  offices.  Each  position  is  responsi¬ 
ble  for  6K  to  8K  circulation. 

The  successful  candidates  will  have  a 
passion  for  the  circulation  field,  a  pos¬ 
itive  attitude,  and  a  demonstrated 
ability  to  achieve  results  in  service, 
home  delivery  circulation  growth,  and 
single  copy  marketing.  Four  to  six  of 
previous  circulation  management 
experience  or  equivalent  is  preferred. 
Salary  plus  bonus  33  to  50K. 
Excellent  health  benefits  and  401(k) 
package.  Please  send  a  cover  letter, 
resume,  references,  salary  history  and 
requirements  to: 

Brian  Kahlor 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
E-mail:  brian.kahlor@pni.com 
Or  apply  online  at: 
http://azcentral.com/class/ 
republicframe.html 
Job  code:  00-000888  for  Show  Low 
Job  code:  00-000889  for  Flagstaff 


The  Arizona  Republic  is  an  equal 
opportunity  employer  and  drug  free 
'  workplace 


REGIONAL  MANAGER 
The  “Financial  Times’’,  a  division  of 
Pearson  PLC,  is  seeking  a  hands-on, 
distribution/circulation  professional  to 
join  our  team.  This  position,  based  in 
the  San  Francisco  Bay  area,  is  responsi¬ 
ble  for  managing  our  distribution/ 
circulation  growth,  promotion,  customer 
service,  and  production  in  this  rapidly 
growing  territory.  Organization,  rela¬ 
tionship  building,  desire  to  succeed, 
along  with  at  least  5  years  of  distribution 
experience  are  essential  towards  the  suc¬ 
cess  of  the  candidate. 

This  is  an  excellent  opportunity  for  a 
highly  motivated,  self-starter,  who 
thrives  in  a  multi-task  environment. 

E-mail  resumes  and  salary  history  to: 

Doug  Morrow,  Director  of  Distribution 
The  Americas 
doug.morrow@ft.com 
Equal  Opportunity  Employer 


EDITORIAL 


SPORTS  WRITER/EDITOR 
Sports  writer/editor,  including  reporting, 
editing,  composing  pages.  6,000  circula¬ 
tion  daily.  State-of-the-art  equipment. 
Challenging  work  and  great  opportunity; 
pleasant  working  conditions.  11- 
member  newsroom.  Family-owned  and 
operated.  Small-town  atmosphere. 
Opportunity  for  advancement.  Profit  shar¬ 
ing  plan,  paid  vacation,  medical/dental 
insurance  plan,  and  401(k).  Send  letter, 
resume  and  clips  to: 

Scott  Bowlen,  Managing  Editor 
Kechikan  Daily  News 
501  Dock  Street,  Ketchikan,  AK  99901 
OCTOBER  9,  2000 


EDITORIAL 


AGGRESSIVE,  AWARD-WINNING,  New 
Mexico  weekly  located  in  beautiful  Taos 
New  Mexico  has  an  opening  for  an 
editor.  Candidates  should  have  a  back¬ 
ground  in  management,  excellent  editing 
skills,  good  news  judgment,  familiarity 
with  hard  news,  producing  special  sec¬ 
tions,  web  news  and  page  layout. 

Send  resume,  salary  requirements  and 
clips  to: 

Chris  Baker,  Publisher 
The  Taos  News 
RO.  Box  U 
Taos,  NM  87571 


ASSISTANT  ECONOMY  EDITOR 
The  Savannah  Morning  News,  named 
Georgia’s  best  newspaper  by  the  Georgia 
Press  Association,  seeks  an  assistant 
economy  editor.  This  person  will  coach 
reporters,  edit  copy,  work  with  photo¬ 
graphers  and  designers,  and  assist  in 
production  of  the  newspaper’s  award¬ 
winning  Sunday  business  section,  The 
Exchange.  The  economy  team  includes 
business,  agriculture,  environment  and 
military.  We  are  team-based  newspaper 
that  rewards  initiative,  innovation,  inte¬ 
gration  and  integrity.  Send  resumes  and 
work  examples  to  Steve  Thomas: 

The  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31402 


ASSISTANT  NEWS  EDITOR  needed  to 
help  our  copy  desk  produce  creative, 
attractive,  well-edited  pages  for 
sophisticated  suburban  readership.  The 
Fairfax  Journal  is  a  50,000-circulation 
community  daily  in  a  competitive  market. 
Send  letter,  resume,  work  samples  to: 

Jane  Touzalin,  Journal  Newspaper 
6408  Edsall  Road,  Ale.xandria,  VA  22312 
Or  send  E-mail  to:  jtouzalin@jrnl.com 
Phone  inquires  welcome  at: 

(703)  846-8322 


ASSISTANT  SPORTS  EDITOR 
The  Las  Vegas  Review-Journal,  circula¬ 
tion  of  168,000,  has  an  opening  for  an 
assistant  sports  editor  with  strong  word 
skills  and  management  experience.  We 
need  someone  with  the  ability  to  help 
lead  excellent  writers  and  copy  editors  in 
covering  one  of  the  most  exciting  sports 
news  cities  in  the  country.  Send  resume, 
work  samples  and  references  to: 

Sports  Editor,  Jim  Fossum 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


BOSTON-BASED;  cover  fast-paced  world 
of  networking/telecommunications.  High¬ 
ly  aggressive  reporters  needed. 

E-mail:  tylerc@telekomnet.com 


BUSINESS  RERORTER 
Naples  (FL)  Daily  News  seeks  business/ 
real  estate  reporter.  Duties  include  writing 
daily  deadline  stories  as  well  as  weekend 
features.  At  least  two  years  daily  newspa¬ 
per  experience.  E-mail  resumes  to: 


jrlockhart@naplesnews.com 
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EDITORIAL 


TOP  EDITOR  WANTED  FOR 
ONE  OF  NATION'S  OLDEST  DAILIES 
You’re  a  talented,  accomplished  editor 
known  for  your  leadership  as  well  as 
your  journalistic  skills.  You've  proved 
you  know  how  to  produce  a  strong  prod¬ 
uct  and  motivate  a  diverse  staff.  You're 
excited  about  integrating  news  in  all  its 
forms  -  print,  online,  broadcast  and 
others  as  yet  to  be  invented. 

You’re  ready  for  a  new  challenge,  and 
here  it  is:  the  opportunity  to  run  your 
own  newspaper,  train  a  new  generation 
of  journalists  and  create  a  format  that 
sets  the  agenda  for  journalism  education 
and  the  news  industry.  The  Columbia 
Missourian  is  a  perfect  laboratory  both 
for  educating  future  journalists  and  for 
trying  out  new  ways  of  doing  journalism. 
You’ll  be  backed  up  by  an  enthusiastic 
and  innovative  faculty  and  a  media 
research  center  that  can  measure  what 
works  and  what  doesn't. 

Interested?  Let's  talk. 

The  Missourian,  a  92-year  old  daily  com¬ 
munity  newspaper  produced  by  the 
Missouri  School  of  Journalism,  is  looking 
for  an  executive  editor  to  begin  work  in 
the  summer  2001.  This  is  the  newspa¬ 
per’s  top  editorial  position. 

The  Missourian  isn't  like  other  newspa¬ 
pers.  The  editors  are  professionals  who 
oversee  a  staff  of  student  writers,  copy 
editors,  photographers,  designers  and 
graphic  artists.  Our  educational  philoso¬ 
phy  is  simple:  We  don’t  just  discuss 
journalism;  we  do  it.  Our  town  is  our 
classroom,  our  work  our  laboratory,  our 
readers  the  community.  The  Missouri 
Method  has  generated  thousands  of  the 
world’s  best  news  people,  and  this  is 
your  opportunity  to  help  make  the  best 
even  better. 

Send  us  a  letter  outlining  how  you  think 
tomorrow's  newspaper  or  news  opera¬ 
tion  should  be  run  and  how  you  would 
train  students  to  master  the  necessary 
demands.  Your  application  should  also 
include  five  samples  of  your  best  work,  a 
resume  and  the  names  of  at  least  three 
professional  references.  Applicants  must 
have  at  least  five  years  of  current  experi¬ 
ence  as  an  assigning  editor  and  a  track 
record  of  successful  and  creative  man¬ 
agement  of  the  people  and  the  processes 
of  the  newsroom.  Applications  from 
women  and  minorities  are  encouraged. 
Send  your  application  to  Pansy  Cure, 
University  of  Missouri,  School  of  Journal¬ 
ism,  76  Gannett  Hall,  Columbia,  MO 
65211-1200.  Consideration  of  applica¬ 
tions  will  begin  November  15,  2000 
and  continue  until  the  position  is  filled. 
We  anticipate  this  being  a  professional- 
practice  appointment  (renewable  term), 
although  other  forms  of  appointment, 
including  tenured  or  tenure-track,  may 
be  considered. 

The  University  of  Missouri  is  an  equal 
opportunity/affirmative  action  employer. 
To  request  ADA  accommodations,  please 
contact  our  ADA  coordinator  at; 

(573)  884-7278 

E-mail:  adawww@showme.missouri.edu 


NEWS  : 

makes  the  difference,  j 


EDITORIAL 


ASSOCIATE  CONTENT  PRODUCER 
Reporter  to  join  our  Team  at  FACSNET, 
a  non-profit  organization  that  provides 
news  content  education  for  journalists. 
Successful  candidate  will  be  committed 
to  quality  journalism  and  will  take 
initiative  in  developing  content  that  sup¬ 
ports  the  organization’s  educational 
objectives. 

Skills:  Interest  in  online  journalism;  2  to 
5  years  reporting  experience;  command 
of  AP  style;  excellent  research  and  report¬ 
ing  skills;  ability  to  work  with  existing 
team. 

Duties  include:  1)  Producing  print  and 
digitial  media  packages  designed  to  help 
journalists  understand  important  issues 
of  the  day.  2)  Editing  and  posting 
website  (http:www.facsnet.org/)  content 
updates.  3)  Locating  relevant  research 
and  background  materials. 

Submit  resume  and  writing  samples  (as 
Word  or  Acrobat  documents)  to: 

Randy  Reddick(reddick@facsnet.org) 

Or  by  mail  tO: 

FACSNET 
75  Grand  Avenue 
Pasadena,  CA  91 105 


ASSOCIATE  EDITOR/WRITER 
Leading  Publishing  Company  located  in 
Washington,  DC  metropolitan  area  is 
seeking  an  Associate  Editor/Writer  for  its 
Telecommunications  magazine,  ideal 
candidate  should  be  extroverted  and 
aggressive.  Duties  include  writing 
stories,  interfacing  with  industry  execu¬ 
tives,  representing  magazine  at  events, 
editing  stories,  proofreading,  traveling, 
and  data  compilation.  Need  to  be  a 
motivated,  self-starter  committed  to 
excellence  and  dedicated  to  getting  the 
job  done  right.  Please  send  cover  letter 
and  resume  to  Director  of  Human 
Resources,  Attn:  JD-AE/W,  RO.  Box 
60111,  Potomac,  MD  20859-01 1 1 . 


ASSOCIATE  EDITOR 

Associate  editor  to  work  with  team  of 
energetic  and  experienced  reporters  and 
editors  at  one  of  Alaska's  most  respected 
publications.  Newly  created  position. 
Opportunity  to  use  all  your  skills  from 
editing  to  writing  and  page  design.  Must 
know  the  Associated  Press  style  and 
libel  laws.  Software:  Quark,  Word, 
Photoshop.  Computers:  Mac.  11  person 
newsroom.  Pleasant  and  exciting  environ¬ 
ment.  Wonderful  island  community. 
Family  owned  and  operated.  Benefits: 
Paid  vacation, health/dental  insurance, 
sick  leave,  profit  sharing  plan  and 
401(k).  Send  letter,  resume  and  clips  to; 
Scott  Bowien 
Ketchikan  Daily  News 
RO.  Box  7900 
Ketchikan,  Alaska  99901 


COPY  DESK/PAGE  DESIGNER 
Copy  desk  and  page  designer  for  small 
daily  newspaper.  Please  forward  resume 
and  copies  of  work  to: 

Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
E-mail:  smanning@bocanews.com 


EDITORIAL 


AUTOMOTIVE  NEWS 
ENGINEERING  EDITOR/REPORTER 
Are  you  a  business  reporter  and  a  car 
nut?  Automotive  News,  North  America’s 
leading  automotive  newspaper,  is  look¬ 
ing  for  an  engineering  reporter  who 
understands  automobiles  and  business. 
We’re  searching  for  an  experienced 
reporter  who  can  communicate  com¬ 
fortably  and  effectively  with  both 
engineers  and  lay  people.  Your  experi¬ 
ence  should  include  success  in  writing 
and  producing  high-quality  stories  while 
managing  deadlines.  The  position  is  in 
Detroit,  but  travel  is  involved. 

As  a  Crain  Communications  employee, 
you’ll  enjoy  our  competitive  pay  and  full 
suite  of  benefits  while  working  in  a 
strategic  downtown  location.  Please 
reply  with  writing  samples  tO: 

Automotive  News 
Human  Resources  Department, 
EngrEdtrl002 

1400  Woodbridge,  Detroit,  Ml  48207 
Or  DetroitJobs@crain.com 
Equal  Opportunity  Employer 


BUSINESS  COPY  EDITOR 
The  Las  Vegas  Review-Journal,  circula¬ 
tion  of  168,000,  is  looking  for  copy 
editors  for  its  daily  business  section.  The 
section  covers  all  aspects  of  the  boom¬ 
ing  Las  Vegas  Valley  economy,  includ¬ 
ing  the  gaming  industry.  Copy  editors 
edit  stories  for  daily  and  weekend  sec¬ 
tions,  write  headlines,  paginate  using 
DTI  software.  Layout  experience  is 
helpful  as  is  a  working  knowledge  of 
Quark.  Applicants  should  have  at  least 
five  years  of  experience  on  a  midsize  or 
larger  daily  newspaper.  Send  resume, 
work  samples  and  references  tO; 

Business  Editor,Michael  Hiesiger 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


BUSINESS  RERORTER 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  reporter  to  fill  an 
opening  on  our  six-person  news  desk. 
The  beat’s  coverage  of  Madison  and  the 
surrounding  region  may  focus  on 
biotechnology,  food  issues  and  agribusi¬ 
ness,  or  banking,  insurance  and  real 
estate.  The  job  will  be  structured  to 
acomodate  interests  and  talents  of  the 
best  applicant.  Expect  lA  play  and  pro¬ 
ject  opportunities.  Send  a  resume,  cover 
letter,  five  clips  and  three  references  by 
October  25,  2000  to: 

Wisconsin  State  Journal 
Attn:  Jennifer  Sereno,  HRES 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  (608)252-6082 
E-mail:jobs@madison.com 
AFFIRMATIVE  ACTION/ 

EQUAL  ORRORTUNITY  EMPLOYER 


EDITOR  for  semi-weekly  newspaper 
headquartered  in  Franklin,  VA.  Excellent 
salary,  benefits.  For  info,  call: 

Jamie  Brown  (800)  562-9822 


EDITORIAL 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking  for 
a  business  writer.  Business  reporting 
experience  preferred,  but  more  impor¬ 
tantly  a  genuine  interest  and  knowledge 
of  business-related  issues.  Send  a  letter, 
resume,  and  clips  to; 

Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32614-7147 
(352)374-5094 

Or  E-mail:  nortuns@gainesvillesun.com 
CITY  EDITOR/ 

ASSISTANT  MANAGING  EDITOR 
The  Herald  and  News,  a  17,000  six- 
day,  PM  paper  in  Klamath  Falls,  OR,  is 
looking  for  a  passionate  city  editor/ 
assistant  managing  editor  to  help  us 
grow.  You’ll  lead  a  good  staff  of  writers 
who  take  pride  in  their  craft,  and  you’ll 
enjoy  working  at  a  newspaper  that’s 
truly  committed  to  fine  community  jour¬ 
nalism.  We  need  people  skills,  first  and 
foremost.  Someone  who’s  confident, 
capable  of  supervising,  coaching, 
articulating  a  vision  and  helping  us 
design  a  good  news  operation  and  make 
our  newspaper  exciting. 

Klamath  Falls  is  on  the  sunny  side  of  the 
Cascades  in  Southern  Oregon.  It’s  a 
changing  place,  a  great  place  to  live, 
and  a  place  full  of  interesting  and  impor¬ 
tant  stories.  With  us,  readers  come  first. 
You’ll  live  in  a  fishing,  hiking  and  hunt¬ 
ing  paradise. 

The  Herald  and  News  is  an  equal 
opportunity  employer  and  part  of  Pioneer 
Newspapers,  a  company  that  cherishes 
good  managers. 

Please  send  or  E-mail  a  letter  with  a 
resume  to: 

Pat  Bushey,  Managing  Editor 
The  Herald  and  News 
news@heraldandnews.com 
RO.  Box  788,  Klamath  Falls,  OR  97601 


CORY  EDITOR/PAGINATOR 
Highly  respected  small-town  daily  is  look¬ 
ing  for  a  talented  copy  editor/paginator 
to  join  its  lively  staff.  Please  send 
resume  and  tearsheets  to  The  Free 
Press,  2103  N.  Queen  Street,  Kinston, 
NC  28501  or  E-mail  resume  to: 

Mike_Wanbaugh@link.freedom.com 


COPY  EDITOR 

The  Times,  a  6-day-a-week  daily  in 
Pawtucket,  R.l.  seeks  night  copy  editors 
with  2-3  years  experience  for  fast-paced 
copy  desk.  QuarkExpress  and  Photoshop 
skills  helpful.  Resume  and  3  clips  to: 
Managing  Editor 
The  Times 
23  Exchange  Street 
Pawtucket,  Rl  02860 
No  phone  calls,  please. 


MANAGING  EDITOR 
Do  you  love  politics,  privatization  and 
pilsner?  If  so,  you  just  might  be  the 
managing  editor  this  high  caliber  news¬ 
paper  is  looking  for.  For  more  informa¬ 
tion  and  other  available  positions,  see 
our  Website  at:  www.praguepost.com 
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COPY  EDITORS  and  BUSINESS  WRITERS 
The  Journal  News,  a  daily  Gannett 
Newspaper,  has  opportunities  for  COPY 
EDITORS  and  BUSINESS  WRITERS.  The 
successful  candidates  must  have  3  + 
years  newspaper  reporting  experience 
and  solid  demonstrable  QuarkXPress 
skills  for  copy  editing.  As  a  division  of 
Gannett,  we  could  be  the  launch  pad  for 
your  career  at  a  newspaper,  TV  or  radio 
stations  nation  wide. 

The  Journal  News  offers  competitive 
salaries  and  generous  benefits  including 
pension  and  401(k)  plans.  We  value 
diversity  in  our  work  force  and 
encourages  those  of  diverse  backgrounds 
and  those  who  share  this  value  to  apply. 
The  Journal  News  maintains  a  safe  drug 
free  workplace  and  pre-employment  drug 
testing  is  required.  Please  send  resume 
and  clips  tO: 

The  Journal  News 

c/o  R.  Kleban,  Assistant  Managing  Editor 
1  Gannett  Drive 
White  Plains,  NY  10604 
rkleban@westches.gannett.com 


COPY  EDITOR 

The  CAMBODIA  DAILY,  independent 
English-language  newspaper  in  Phnom 
Penh,  seeks  experienced  copy  editors 
and  reporter  (minimum  two  years’  expe¬ 
rience  on  a  daily).  Unusual  opportunity 
to  contribute  to  newspaper  in  fragile 
democracy  where  stability  has  returned. 
(LA  Times  2/12/99;  IPI  Report  2-3/99, 
and  Brill’s  CONTENT  October  1999). 
Macintosh  QuarkXPress  knowledge  pre¬ 
ferred.  Ideal  candidate  has  sense  of 
adventure,  prepared  to  commit  for  one/ 
two-year  work  in  close  partnership  with 
young  Cambodian  staff  and  lead  by 
example  in  furthering  (with  our  staff)  a 
free  press  in  Cambodia.  Pay  is  modest 
($10,000  the  first  year),  but  includes  com¬ 
fortable  housing  in  a  beautiful  villa  with 
maid  and  laundry  service,  free  medical/ 
hospital  care,  health  club.  E-mail,  etc. 
We  don’t  just  run  a  newspaper  but  con¬ 
tribute  to  Cambodia’s  rehabilitation. 
Alumni  now  at  key  U.S.  media,  head 
major  wire  bureaus.  Publisher  coming  to 
Boston,  New  York,  Washington,  Chi¬ 
cago,  San  Francisco  and  Seattle  in 
October  for  interviews.  Fax  or  E-mail 
cover  letter  and  resume  tO: 

Bernard  Krisher 
Fax:  on  (81-3)3486-6789 
E-mail:  bernie@media.mit.edu 


COPY  EDITOR 

The  Patriot-News  (102,000/156,000) 
in  Harrisburg,  PA,  is  adding  a  copy 
editor  to  our  nightside  news  desk  to 
keep  up  with  the  expansion  of  our 
newspaper.  Our  desk  staff  of  21  full- 
timers  is  responsible  for  the  editing  and 
layout  uf  most  of  the  newspaper  outside 
the  Sports  section. 

You’ll  fit  in  well  here  if  you  are  strong 
with  words,  can  write  creative  and 
accurate  headlines,  are  a  team  player, 
enjoy  editing  stories  about  a  variety  of  sub¬ 
jects  and  would  like  the  opportunity  to 
learn  and  grow  with  us.  Page  designers 
are  also  encouraged  to  apply. 

Harrisburg  is  the  capital  of  Pennsylvania. 
Our  coverage  area  includes  Hershey,  Get¬ 
tysburg,  Penn  State  University  and  moun¬ 
tainous  central  Pennsylvania.  We  are  an 
hour  and  a  half  drive  from  Baltimore  and 
Philadelphia,  2  hours  from  Washington 
DC  and  3  hours  from  New  York  City  and 
Pittsburgh. 

Applications  may  be  sent  to: 

Bob  Vucic,  Executive  News  Editor 
The  Patriot-News 

RO.  Box  2265,  Harrisburg,  PA  17105 
Or  bvucic@patriot-news.com 


COPY  EDITOR 

The  Philadelphia  Daily  News  seeks  a 
copy  editor  for  its  fun-loving  sports  sec¬ 
tion  with  a  tradition  of  excellence  in  a 
big-league  market.  Applicant  would  join 
a  talented,  versatile  editing  team 
dedicated  to  making  the  section  read 
and  look  first-rate.  The  preferred  candi¬ 
date  is  committed  to  copy  editing  and 
has  a  knowledge  and  interest  in  sports. 
Send  letter  &  resume  to: 

Pat  McLoone,  Executive  Sports  Editor 
Philadelphia  Daily  News 
RO.  Box  7788,  Philadelphia,  PA  19101 


THE  SAGINAW  NEWS  (52,000  daily, 
62,000  Sunday)  is  seeking  an  assistant 
metropolitan  editor.  We  want  leadership, 
enthusiasm,  experience  and  vision.  Pay, 
benefits  and  career  opportunities  are 
excellent.  Contact  Rob  Handeyside, 
metro  editor.  The  Saginaw  News: 

Fax:(517)752-3115 
Phone:  (517)  776-9678 
E-mail:  rhandeyside@saginaw-news.com 
The  Saginaw  News 
203  S.  Washington 
Saginaw,  Ml  48607-1283 


COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor. 
Applicants  should  have  three  to  five 
years  experience,  strong  headline,  line 
editing  and  computer  skills.  Macintosh 
and  pagination  experience  are  preferred. 
Those  interested  send  resumes,  iist  of 
references  and  clips  to: 

Mary  Greeley,  News  Editor 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


MANAGING  EDITOR  sought  by  30,000 
circulation  alternative  weekly  in  South 
Carolina’s  capital  city.  1  year  editing  expe¬ 
rience  required.  Send  resume,  clips  to: 

Amy  Singmaster,  Free  Times 
RO.  Box  8515,  Columbia,  SC  29202 
www.editorandpublisher.com 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  is  seeking  to 
fill  two  full-time  general  assignment 
reporting  positions.  A  good  opportunity 
to  build  a  strong  portfolio  through  beat 
reporting,  features  and  in-depth  writing. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 
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-HELP  WANTED- 


Are  you  tired 
of  feeding  the  beait? 


fHow  often  do  you 
have  to  move  a  story 
before  you’ve  done 
it  justice?  Do  you 
skip  that  last  call? 

'  Cut  some  comers? 
Take  someone  else’s 
word  about  a 
document  you 
*  haven’t  had  time 
^  to  read  yourself? 

Is  that  good  journalism? 


At  New  Times,  we  believe  the  amount  of  time 
it  takes  to  properly  report  and  write  a  story  is 
largely  determined  by  the  story  itself.  Our  writers 
produce  10  to  12  magazine-style  feature  stories 
each  year.  We  want  to  see  the  copy  when  it’s 
complete,  accurate,  and  well-crafted. 

And  not  before. 

With  12  newspapers  and  more  than  a  million 
readers,  New  Times  Inc.  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 


NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  • 
Los  Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas  City 
Pitch  Weekly  •  St.  Louis  Riverfront  Times  •  FW  Weekly 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at; 

www.newtimes.com 
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EDITORIAI. 


WRITER/EDITOR 

24K  Idaho  daily  seeks  writer-editor  for 
conservative  editorial  page.  We  cham¬ 
pion  tax  thrift,  multiple  use,  keeping 
government  out  of  private  lives.  We’re  in 
tune  with  readers,  influential,  growing. 
This  senior  job  needs  clear  thinker,  elo¬ 
quent  writer.  Must  love  rural  West.  Send 
resume,  writing  sample,  reference  listto: 
Clark  Walworth,  Managing  Editor 
The  Times-News 
Box  548,  Twin  Falls,  ID  83303 
Drug-  free  workplace. 
(www.magicvalley.com) 


FEATURES  REPORTER 
The  Daily  Camera  in  Boulder,  CO,  a  40K 
daily,  needs  a  Features  Reporter  to  write 
on  a  full  range  of  topics  in  a  community 
with  wide  interests  in  religion,  youth  and 
arts.  Strong  writing  ability  based  on 
vigorous  reporting  is  required.  Com¬ 
petitive  pay  and  benefits;  medical/dental 
plan,  subsidized  dependent  care,  life 
insurance,  long  and  short-term  disabilty, 
company  funded  pension,  stock 
purchase  plan  and  401(k)  with  match. 
Send  cover  letter,  resume  and  clips  to: 
Maria  Cote,  Features  Editor  or 
Thad  Keyes,  Managing  Editor 
The  Daily  Camera 
RO.  Box  4579 
Boulder,  CO  80306 
EOE 


FINANCIAL  JOURNALIST 
Strong  Capital  Management,  a  leading 
mutual  fund  company,  seeks  reporters  to 
write  about  personal  finance  issues  for 
its  award-winning  website.  Full-time 
candidates  should  have  proven  writing 
and  reporting  skills,  an  interest  in 
personal  finance  topics  such  as  invest¬ 
ing,  money  management  and  saving  for 
retirement,  and  be  comfortable  working 
in  a  fast-paced  corporate  environment. 
Send  resume  and  clips  to: 

Marc  Hoffman 

Director  of  E-Commerce  Content 
Strong  Capital  Management 
100  Heritage  Reserve 
Menomonee  Falls,  Wl  53051 


FREELANCE  WRITERS  NEEDED 
New  national  online  personal  finance 
publication  seeks  freelance  writers  with 
personality  and  humor  for  columns  on 
investing,  career,  personal  improvement, 
leisure  and  related  subjects.  Ideal  for 
full-time  freelancers  who  understand 
what's  important  to  main  street  America. 
Fax  resume  and  two  short  samples  to 
(815)  425-5394,  or  mail  to  168  S  19th 
Street,  Pittsburgh  PA  15203. 

ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 
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FOOD  EDITOR/HOUSTON  CHRONICLE 
Are  you  a  gourmet  who  craves  a  shot  of 
grease  now  and  then?  A  journalist 
curious  about  how  readers  use  their 
kitchens?  A  reporter  who  loves  words, 
ideas  and  planked  salmon?  An  adven¬ 
turous  palate  who  yearns  to  discover  the 
best  restaurant  dishes  and  wine  lists  in 
town,  then  make  readers  swoon  over 
your  descriptions?  A  persnickety  cook 
who  can  translate  grams  to  teaspoons 
and  knows  when  to  make  recipe  substitu¬ 
tions?  The  Houston  Chronicle  is 
searching  for  an  editor  who  will  be 
responsible  for  food  and  dining  coverage, 
specifically  the  weekly  Food  and  Dining 
Guide  sections.  The  job  will  include  sec¬ 
tion  development,  writing  and  editing. 
Must  have  a  college  degree,  at  least  10 
years  experience  in  daily  newspaper  writ¬ 
ing  and  editing.  News  and  food  reporting 
a  must;  restaurant  criticism  a  plus. 
Respond  to: 

Jane  R  Marshall,  Features  Editor 
Houston  Chronicle 
E-mail:  jane.marshall@chron.com 


LIMITED  BY  STORIES  the  size  of 
matchbook  covers?  Bored  with  the 
village  board?  Eager  to  write  solid  news 
features  about  law  and  the  courts?  Want 
the  big  city?  Chicago  Lawyer,  an  award¬ 
winning  monthly  magazine  with  an 
emphasis  on  news,  is  looking  for  a  staff 
writer  who  can  turn  a  phrase,  question  a 
judge,  understand  legal  terms  and  han¬ 
dle  complex  topics.  Solid  skills  essential; 
port  legal  knowledge  a  plus.  Heavy-duty 
daily  reporting  experience  preferred.  Fax 
resume  and  clips  to: 

Donna  Gill,  Managing  Editor 
(312)644-4255 


LOCAL  NEWS  REPORTERS 
The  Las  Vegas  Review-Journal,  circula¬ 
tion  of  168,000,  has  openings  for  city 
government,  suburban  government  and 
police  reporters.  Successful  candidates 
usually  have  several  years  of  daily  report¬ 
ing  experience,  but  newcomers  with 
unusual  talent  also  have  found  a  place 
on  our  aggressive  and  enterprising  staff. 
We  are  looking  for  strong  writers  and 
self-starters  to  join  a  top  team  of 
reporters  and  editors  in  the  best  dateline 
in  the  country.  Applicants  should  send  a 
resume,  work  samples  and  references  to: 

City  Editor,  Mary  Hynes 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


ACTION-MINDED  EDITOR  with  heavy  con¬ 
struction  writing  experience  to  help  lead 
new  online  service  for  business  publisher 
quickly  building  an  excellent  reputation. 
Unlimited  career  potential,  generous 
salary  bonus  and  stock  options  for  right 
candidate  at  this  dynamic  company, 
founded  by  ex-Dow  Jones  executives.  E- 
mail  resumes,  references,  and  clips  to: 

GM  Elizabeth  Baker 
el  iza  beth .  ba  ker@i  pgd  i  rect .  com 
For  company  background,  go  to 
www.ipgdirect.com  and  click  About  Us 


MANAGING  EDITOR 

The  European  and  Pacific  Stars  and 
Stripes,  a  daily  newspaper  whose  pri¬ 
mary  audience  is  the  U.S.  military  sta¬ 
tioned  overseas,  is  seeking  a  Managing 
Editor  for  the  Pacific  edition,  based  in 
Tokyo.  This  is  a  unique  opportunity  to 
experience  the  Japanese  culture  while 
directing  the  30  -  40  reporters,  editors 
and  newsroom  staff  posted  throughout 
the  Pacific  Rim.  Preferred  candidates 
will  have  a  proven  track  record  as  both  a 
journalist  and  a  newsroom  manager, 
experienced  in  the  legal  and  financial 
environment  in  which  a  newspaper 
operates.  Long-range  planning  skills, 
sound  news  judgment,  ability  to 
motivate  and  coach  reporters,  and  ability 
to  run  the  editorial  operation  required. 
Military  experience  or  knowledge  a  plus. 
Excellent  benefits,  including  housing, 
provided.  To  apply.  E-mail  your  resume 
on  MSWord  or  ASCII  format  to: 

jobs-pss@mail.pstripes.osd.mil 
Or  mail  to; 

Pacific  Stars  and  Stripes 
ATTN:  Personnel 

Unit  45002,  APO  AP  96337-5002 


MANAGING  EDITORS 
New  Times,  publisher  of  twelve  maga¬ 
zine-style  newsweeklies,  has  immediate 
openings  for  managing  editors  at  its 
papers  in  Miami,  Kansas  City  and  at  its 
newest  paper  in  Ft.  Worth.  The  ideal 
candidate  will  have  excellent  news  judg¬ 
ment,  superior  management  skills  and 
the  ability  to  help  staff  writers  produce 
quality  magazine-length  news  stories. 
The  managing  editor  supervises  the  day- 
to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  pro¬ 
cess  will  include  an  extensive  editing 
test.  Qualified  candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
RE:  Managing  Editors/E&P 


MANAGING  EDITOR 

The  Ithaca  Times,  a  27  year  old 
alternative  weekly  with  a  strong  tradition 
of  influencing  public  opinion  seeks  a 
newsroom  leader.  Must  possess  strong 
writing,  editing,  coaching,  and  managing 
skills.  We  serve  a  vibrant  and  interactive 
community.  We  enjoy  small  town 
attributes  and  big  city  cultural 
opportunities.  Resume  and  sample  of 
best  work  to  Publisher,  Ithaca  Times, 
RO.  Box  27,  Ithaca,  NY  14851. 


MANIFEST  DESTINY:  What  we  want, 
and  what  we  shall  have  is  the  royal 
American  privilege  of  living  and  dying  in 
a  country  town,  running  a  country  news¬ 
paper,  saying  what  we  please,  to  whom 
we  please.  What  are  you  waiting  for? 
The  Buffalo  (WY)  Bulletin,  circ.  4200, 
seeks  an  energetic,  hands-on  editor  to 
lead  our  national  award-winning  staff. 
Salary  $25,000-$32,000  doe  with 
benefits.  E-mail  cover  letter  and  resume 
tO:  robb@buffalobulletin.com 
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EDITORIAL 


MEDICAL  REPORTER 
We’re  looking  for  an  experienced  reporter 
who  can  cover  medicine  and  health  in 
the  Inland  Northwest.  Investigative 
reporting  experience  and  work  with 
databases  are  a  plus  for  this  job.  The 
Spokesman-Review  is  a  140,000- 
circulation  newspaper  ranked  among  the 
top  25  by  CJR.  Our  newsroom  is  known 
for  its  strong  focus  on  quality,  high 
morale,  creativity  and  teamwork  among 
editors,  reporters  and  photographers. 
Send  letter  outlining  your  philosophy 
about  journalism,  the  idea  you  would 
have  for  covering  this  beat,  a  resume 
and  8-10  clips  to: 

Peggy  Kuhr 
Managing  Editor 
The  Spokesman-Review 
999  W.  Riverside  Avenue 
Spokane,  WA  99201 
Or  send  E-mail 
to:peggyk@spokesman.com 


NEWS  EDITOR  NEEDED 
Small  daily  afternoon  newspaper  in  Indi¬ 
ana  looks  to  fill  the  position  of  News 
Editor.  Candidate  should  have  solid  writ¬ 
ing,  editing  and  pagination  skills,  as  well 
as  be  organized  and  ready  to  handle 
staff  of  full-time  and  part-time  reporters. 
Send  cover  letter,  resume  and  clips  to: 

Managing  Editor  Cecil  Davis 
The  Brazil  Times 

100  N.  Meridian  Street,  Brazil,  IN  47834 


NEWS  EDITOR 

InvestmentNews,  a  national  business 
weekly  published  by  Crain  Communica¬ 
tions  seeks  a  News  Editor  for  its  New 
York  Office.  Candidates  should  have 
several  years  of  editing  experience  with  a 
focus  on  business  or  financial  services. 
InvestmentNews  specializes  in  breaking 
news  and  sharp  analytical  reporting. 
Self-starters  are  encouraged  to  apply  for 
a  chance  to  step  up  to  a  national  stage. 
Send  resume  to  Editor,  InvestmentNews, 
711  Third  Avenue,  New  York,  NY 
10017.  EOEM/V/F/D 


NEWS  EDITOR 

The  Daily  News  Sun,  located  in  beautiful 
Sun  City,  AZ  is  seeking  an  experienced 
reporter^ditor  to  work  with  staff  of  daily 
and  two  weekly  newspapers.  Must  be 
aggressive  with  a  keen  sense  for  digging 
up  hard  news  and  recognizing  compell¬ 
ing  stories  is  a  must,  along  with  the  vis¬ 
ion  to  team  to  team  up  words,  graphics 
and  photos  to  produce  informative  and 
appealing  presentations.  The  creativity 
to  produce  story/design  ideas  on  a  daily 
basis  is  critical.  Layout  and  design  expe¬ 
rience  is  important.  Must  have  problem 
solving,  decision-making,  creativity,  and 
time-management  skills.  To  apply,  send 
resume  and  clips  to: 

Dan  Me  Carthy 
The  Daily  News  Sun 
10102  Santa  Fe  Drive 
Sun  City,  AZ  85351 

THE  ENTERPRISE  MOUNTAINEER,  an 
award-winning  tri-weekly  in  the  Great 
Smoky  Mountains  of  Western  NC,  seeks 
a  skilled  sports  editor  and  a  talented 
news  reporter.  Contact:  Editor,  RO. 
Drawer  129,  Waynesville,  NC  28786. 

www.editorandpublisher.com 


Phone:1-888-825-9149  -  imiFlEO  ADVERTISING  ~  Fax  :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


NEWS  REPORTER 

Applicants  sought  for  new  position  and 
anticipated  opening  in  liveiy,  hardwork¬ 
ing  newsroom.  1-2  years  newspaper 
experience  preferred.  Send  cover  letter 
and  resume  with  salary  history  to: 

Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
Or  to;  smiller@journalnet.com 


NEWSPAPER  EDITOR 
The  Valley  Independent,  an  18,000 
daily  located  in  Zone  2,  is  seeking  an 
experienced  hands-on  editor  to  lead, 
manage  and  transform  the  newsroom. 
This  individual  must  have  the  ability  to 
motivate,  coach  and  mold  both  long¬ 
time  as  well  as  young,  inexperienced 
reporters  to  produce  quality  stories. 
Candidate  must  be  an  organized 
administrator  with  excellent  communica¬ 
tions  skills  who  can  take  control  of  the 
newsroom  and  infuse  it  with  energy. 
Qualified  candidates  should  send  letter 
and  resume,  including  salary  require¬ 
ments  to  Barbara  A.  Raitano: 

General  Manager,  Valley  Independent 
Eastgate  19,  Monessen,  PA  15062 


NIGHT  COPS/ 

GENERAL  ASSIGNMENT  REPORTER 
The  York  Daily  Record,  a  growing 
43,700  AM  daily,  seeks  a  reporter  to 
cover  police  and  county  law  enforcement 
issues  and  how  these  issues  affect  our 
readers.  Sunday  through  Thursday  posi¬ 
tion  also  includes  general  assignment 
work.  Check  us  out  at  www.ydr.com 
Send  resume,  clips  to: 

Metro  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  RA  17405 
EOE 


NIGHT  SRORTS  EDITOR 
AND  SPORTS  WRITER 
The  News-Sentinel,  a  48,000  Knight 
Ridder  daily,  is  looking  to  fill  two  key 
positions  in  its  11-member,  APSE 
award-winning  sports  department. 

NIGHT  SPORTS  EDITOR:  An  experi¬ 
enced  leader  is  needed  to  oversee  night 
operations  and  manage  our  night  staff. 
Candidates  must  be  familiar  with  QuarkX¬ 
Press. 

SPORTS  WRITER:  We’re  looking  for  an 
entry-level  reporter  to  help  over  high 
school  sports  events  and  write  features 
for  our  weekly  PrepSports  section. 
Interested  candidates  should  send  a 
resume  and  five  of  your  best  sections  or 
writing  samples  to  Richard  Griffis,  sports 
editor.  The  News-Sentinel,  600  West 
Main  Street,  Fort  Wayne,  IN  46802. 

An  Equal  Opportunity  Employer 


REPORTER/EDITOR  wanted  at  growing 
northern  Michigan  newspaper  in  recrea¬ 
tional  heartland.  The  Cadillac  News  is 
looking  for  journalists  dedicated  to  pro¬ 
viding  strong  local  news.  Apply  by  send- 
ing/E-mailing  resume  and  clips  tO: 

Matthew  Seward,  Managing  Editor 
Cadillac  News 

RO.  Box  640,  Cadillac,  Ml  49601 
mseward@cadillacnews.com 

www.editorandpublisher.com 


EDITORIAL 


ONLINE  MANAGING  EDITOR 
Fresnobee.com  is  looking  for  a  Managing 
Editor  to  supervise  our  content  team. 
You  will  be  charged  with  helping  the 
staff  identify  information  sources  for 
fresnobee.com  as  well  as  developing 
long-range  objectives  and  designing  and 
executing  long-and  short-term  projects. 
You  belong  here  if  your  background 
includes  editing  and  news  writing,  at 
least  one  year  of  online  news  or 
newsroom  experience,  and  intermediate 
level  web  design  and  technologies.  Extra 
Stars  for  written  and  conversational 
Spanish  language  skills.  You  must  be 
able  to  successfully  lead  our  creative 
staff  to  take  a  project  from  conception  to 
launch,  and  make  it  sing.  If  you  and 
your  experience  fit  this  description, 
please  send  your  resume  to: 

The  Fresno  Bee 
Attention;  Julie  Rorter 
Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 


ONLINE  REPORTERS 
Taking  applications  from  working 
newsroom  journalists  with  2-3  years 
experience.  We’re  expanding  our  online 
staff  to  report  on  local  stories.  You  need 
strong  telephone  interviewing  skills, 
deadline  compliance,  an  e-mail  account 
and  want  to  earn  extra  dollars.  No 
beginners.  We  have  no  time  to  train  you. 
We’ll  explain  how  our  innovative,  proven 
program  works.  E-mail  cover  letter,  writ¬ 
ing  samples  tO: 

lingrassia@dailyitem.com 


PAGE  DESIGNER 

The  Ann  Arbor  News  has  an  opening  for 
an  experienced  page  designer  on  our 
brand  new  design  desk.  We  are  a  grow¬ 
ing  afternoon  daily  in  a  vibrant  university 
town.  Our  design  team  will  benefit  from 
new  offset  presses,  an  off-site  printing 
facility,  a  complete  redesign  of  our  paper 
and  a  brand  new  editorial  pagination 
system.  We’re  looking  for  someone  com¬ 
mitted  to  breaking  news  who  can  help 
us  explore  visual  options  in  story  pres¬ 
entation.  Great  benefit  package  includes 
401(k),  pension,  dental  and  health 
plans.  Candidates  should  be  experienced 
with  Photoshop,  Illustrator  and  QuarkX¬ 
Press.  Applicants  should  send  resumes 
and  page  samples  to: 

News  Editor  Andy  Chapelle 
The  Ann  Arbor  News 
340  E.  Huron  Street 
Ann  Arbor,  Ml  48106-1 147 
The  Ann  Arbor  News  is  an 
Equal  Opportunity  Employer 


REPORTER 

Adding  to  the  team:  The  Paris  News 
(Texas)  is  adding  a  reporter  to  beef  up 
its  regional  coverage.  Paris  is  a  charming 
community  with  a  low  cost  of  living.  The 
position  offers  competitive  pay,  a  com¬ 
fortable  work  environment  and  chance 
for  advancement  in  a  growing  company. 
Send  resume  and  few  work  samples  to: 
Steve  Brigman,  Paris  News 
RO.  Box  1078 
Paris,  TX  75461-1078 


EDITORIAL 


REPORTER  -  Looking  for  someone  with 
lots  of  ideas,  a  good  writing  style, 
worldly  smarts  and  a  hunger  and  ability 
to  get  the  stories  people  yearn  to  read.  If 
this  is  you,  and  you’d  like  to  work  in  one 
of  the  most  beautiful  counties  on  the 
East  Coast,  send  us  a  letter,  resume  and 
clips.  We  are  a  suburban  Philadelphia 
daily,  circulation:  53,000.  Write  to: 

Lanny  Morgnanesi,  Executive  Editor 
The  Intelligencer 
333  N.  Broad  Street 
Doylestown,  PA  18901 
lmorgnanesi@calkinsnawspapers.com 


_ EDITORIAL _ 

STAFF  REPORTER 

Houston  Business  Journal  has  an 
immediate  opening  for  a  staff  reporter  cov¬ 
ering  the  retail  and  health  care 
industries.  Requires  ability  to  develop 
sources  and  story  ideas  and  to  write 
features  and  breaking  news.  Resume 
and  clips  to: 

Houston  Business  Journal 
1001  West  Loop  South,  Suite  650 
Houston,  TX  77027 

Fax:  (713)968-8025 
Or  E-mail:  houston@bizjournals.com 


EDITORIAL 


EDITORIAL 


OUR  46,000-CIRCULATION  daily  in  northeastern  New  Jersey,  Just 
25  minutes  from  Times  Square,  is  iooking  for  enterprising 
journalists,  to  join  our  expanding  staff  as  we  create  a  new 
newspaper.  If  you’re  committed  to  exceiience,  we  want  to  taik 
to  you.  We’re  iooking  for: 


CITY  EDITOR  with  drive,  passion  and  good  sense  to  guide  the  newsroom  as  it 
embarks  on  a  tradition-breaking  path.  Our  community  is  rapidly  changing,  and  the 
city  editor  has  to  have  the  brains,  flexibility  and  skill  to  stay  ahead  of  the  curve. 
We’re  interested  in  experience,  but  more  so  in  your  ideas  for  connecting  with  new 
readers  of  various  languages  and  cultures.  We  have  a  staff  of  talented,  well- 
educated  reporters  who  are  eager  to  do  ground-breaking  journalism  and  are  yearning 
for  guidance.  Fluency  in  Spanish  is  a  plus.  Write  to  Steve  McCarthy,  Assistant 
Managing  Editor. 

ASSISTANT  CITY  EDITOR  to  help  lead  the  city  desk’s  15  reporters  in  crafting  a 
hard  news  and  enterprise  report  that  makes  our  newspaper  a  vital  part  of  our 
readers  lives.  We  have  a  rich  diversity  of  cultures  and  customs  and  some  of  the 
most  exciting  opportunities  for  reporting,  writing  and  editing.  We’re  looking  for  an 
editor  with  a  proven  record  of  leading  by  inspiration  and  perspiration.  Fluency  in 
Spanish  is  a  plus.  Write  to  Steve  McCarthy,  Assistant  Managing  Editor. 

PHOTO  CHIEF  to  lead  our  staff  of  photographers,  now  at  four  and  expected  to 
expand,  in  telling  stories  with  the  camera  and  ensuring  this  vital  part  of  the  story 
gets  as  much  attention  as  the  words  -  and,  where  warranted,  more.  We  have  a  fully 
digital  photo  department  and  are  willing  to  teach  the  talented  this  new  technology. 
At  least  three  years  of  experience  and  fluency  in  Spanish  are  pluses.  Write  to  Steve 
McCarthy,  Assistant  Managing  Editor. 

REPORTERS  to  cover  the  waterfront  —  we  have  one  —  in  a  county  with  landscapes 
that  range  from  the  gritty  urban  to  the  bucolic.  We’re  looking  for  storytellers  with 
experience  who  uncover  as  well  as  cover  stories.  Fluency  in  Spanish  is  a  plus.  Write 
to  Steve  McCarthy,  Assistant  Managing  Editor. 

REPORTERS,  to  cover  features  beats  that  include  working  women,  the  club  scene, 
health,  families  and  culture.  We’re  looking  for  storytellers  with  experience  who 
uncover  as  well  as  cover  stories.  Fluency  in  Spanish  is  a  plus.  Write  to  Steve 
McCarthy,  Assistant  Managing  Editor. 

COPY  EDITORS  to  join  our  fast  paced,  growing  news  desk  that  is  a  productive  mix 
of  seasoned  veterans  and  creative  young  guns  committed  to  producing  a  top-notch 
newspaper.  We’re  looking  for  a  year’s  daily  experience  but  are  more  interested  in 
creativity,  commitment  and  mastery  of  the  language.  Layout  and  QuarkXPress  skills 
a  plus.  Send  your  resume,  references,  salary  history  and  work  samples  to  Kathie 
Adams,  Assistant  Managing  Editor. 

SPORTS  COPY  EDITORS  to  help  produce  local  and  wire  sports  report.  We’re  after 
Quark-sawy  editors  with  an  eye  for  design,  a  wordsmith’s  touch  with  copy  and  a 
record  of  meeting  tough  deadlines.  We  prefer  at  least  a  year  of  daily  experience  but 
talent,  creativity  and  commitment  are  welcome  substitutes.  Duties  include  designing 
pages,  writing  headlines  and  editing  copy.  Write  to  Jim  Brennan,  Sports  Editor. 

SPORTS  WRITERS  with  versatility  and  an  appreciation  for  high  school  sports.  North 
Jersey  is  a  hotbed  of  local  sports  and  hungry  readers  who  care  about  coverage  of 
their  schools.  We  cover  a  diverse  set  of  communities  within  a  state  that  leads  the 
nation  in  number  of  high  school  sports.  Daily  experience  a  plus,  as  is  fluency  in 
Spanish.  Write  to  Jim  Brennan,  Sports  Editor. 
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EDITORIAL 


DIRECTOR  OF  PHOTOGRAPHY 
The  Fresno  Bee,  Central  California’s  lead¬ 
ing  newspaper,  is  looking  for  a  strong, 
motivated  leader  to  manage  and  direct 
an  award-winning  staff  of  10  photo¬ 
journalists  in  a  fully  digital  operation. 
Candidates  should  have  a  minimum  of 
five  years  experience  as  a  photojournalist 
and  at  least  3  to  5  years  of  management 
experience.  We’re  looking  for  someone 
who  can  challenge,  teach  and  motivate 
a  staff  that  already  excels  in  many  ways. 
Strong  technical  experience  and  picture¬ 
editing  skills  are  a  must.  Candidates 
should  be  strong  planners  and 
coordinators  with  the  ability  to  handle 
multiple  tasks  and  deadlines  with  ease. 
If  you  have  creative  and  innovative 
ideas,  like  working  in  a  newsy  com¬ 
munity  and  have  the  ability  to  motivate 
others  and  work  well  within  a  demand¬ 
ing  newsroom  environment,  this  is  the 
place  for  you.  Send  resume,  references 
and  samples  of  picture-editing,  projects 
and/or  photography  to: 

Valerie  Bender,  Assistant  Managing  Editor 
The  Fresno  Bee 

1626  E  Street,  Fresno,  CA  93786 


MAKE  UP  DEPARTMENT 
NAPLES,  FL 

Work  in  a  tropical  paradise!  The  Naples 
Daily  News  has  an  opening  for  a  layout 
specialist  to  administer  Layout  8000 
Dummying  system.  Salary  commensurate 
with  experience.  Call  Bob  Smith  at  (941) 
263-4744  or  fax  resume  fo  (941)  263- 
4708.  EOE/Drug  Free 

Naples  Daily  News 

1075  Central  Avenue,  Naples,  FL  34102 


EDITORIAL 


PHOTO  EDITOR -FLORIDA 
Scripps  Treasure  Coast  Publishing,  the 
dominant  group  in  one  of  Florida’s 
fastest  growing  areas,  seeks  an 
aggressive  photo  editor  for  a  strong 
photo  newspaper.  The  Stuart  News. 

The  News  is  one  of  three  Scripps  papers 
on  Florida’s  Treasure  Coast  with  a  com¬ 
bined  circulation  of  more  than  100,000. 
The  group  also  includes  the  Fort  Pierce/ 
Port  St.  Lucie  Tribune,  and  the  Vero 
Beach  Press  Journal. 

We  have  all  the  news  associated  with 
growth  -  political  conflict,  shifting  demo¬ 
graphics,  development/environmental 
battles  -  and  are  building  staffs  to 
explore  the  fundamental  change  coming 
to  the  Treasure  Coast. 

Send  a  letter  and  resume  to: 

Paul  Shea,  Managing  Editor 
The  Stuart/Port  St.  Lucie  News 
1939  S.  Federal  Highway 
Stuart,  FL  34995 
E-mail:  shea@stuartnews.com 
Website:  www.tcpalm.com 
EOE  DFWP 


POLICE  REPORTER 

The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  reporter  to  produce 
daily  and  in-depth  stories  related  to 
crime,  police  investigations  and 
practices  and  fire  department  practices. 
The  State  Journal  is  the  morning  news¬ 
paper  in  Madison,  which  is  the  state 
capital  and  is  consistenly  rated  one  of 
the  best  places  in  the  nation  to  live. 
Applicants  should  have  two  years  of 
PAGE  DESIGNER  newspaper  experience  and  an 

,  ability  to  handle  both  breaking  news  and 

Come  flex  your  create  muscles  on  our  stories.  Must  be  able  to  work 

front  page  VVe  need  a  Designer/Copy  independently  and  as  part  of  a  team. 

Editor  to  handle  our  showcase  Sunday  gend  resume,  cover  letter  and  four  clips 

front  and  other  pages.  You  get  a  lot  of  U  2000  to- 

creative  freedom  with  Sunday’s  front.  ^  , 

The  job  also  involves  inside  pages  at  Wisonsin  State  Journal 

jlmes  Nicole  Saylor-HRES 

T  u  1901  Fish  Hatchery  Road 

This  IS  a  PM  position,  Tuesday  through  53703 

Saturday.  Deadline  work  with  QuarkX-  /cnQ\  ono  cnoo 

Press  experience  a  must,  Photoshop  a  252-6082 

plus.  E-mail:  jobs@madison.com 

The  Herald-Mial  has  been  the  most  sue-  AFFIRMATIVE  ACTION/EQUAL 

cessful  paper  in  the  Maryland-Delaware-  OPPORTUNITY  EMPLOYER 

DC  Press  Association  editorial  contest  _ 

over  the  past  decade,  and  is  located  just 

60  miles  from  Baltimore  and  Washing-  REPOR.ER 

ton,  DC.  Excellent  salary  and  benefit  Looking  for  a  great  place  to  learn  the 

package.  Send  cover  letter,  clips  and  ropes?  Or  a  place  to  show  what  you  can 

resume  tO:  do?  The  Evening  Sun,  a  21,000- 

Human  Resources  Director  circulation  afternoon  daily  in  southcentral 

The  Herald-Mail  Company  PA,  needs  an  energetic  and  aggressive 

100  Summit  Avenue  reporter  who  loves  news  and  news  report- 

Hagerstown,  MD  21740  '"6-  Send  resume  and  clips  tO: 

_  LoriGoodlin,  editor.  The  Evening  Sun 

SPORTS  REPORTER/COPY  EDITOR  ^^56  Baltimore  Street,  Hanover,  PA  17331 

Hard  work  but  great  clips  while  living  in  working  environment,  competitive 

a  city  by  the  beach.  The  St.  Augustine  salary  and  401(k). 

Record  is  looking  for  a  sports  reporter/  - 

pel  SPORTS  COPY  EDITOR 

PbA  golf,  preps  and  more.  Some  experi-  ,  ,  j  j 

ence  required.  Send  resume  and  clips  to:  ^  .torge  dai  y  in  Zone  9  needs 

^  .  editor  with  layout  experience  am 

Stuart  Korfhage,  Sports  Editor  editing  and  headline  writin 

St.  Augustine  Record  Must  be  fast.  Send  resume,  wo 

RO.  Box  1630,  St.  Augustine,  FL  32085  plej  references  to: 

E-mail;  sported@staugustine.com  oi368,  Editor  &  Publisf 

No  attachments,  please  No  phone  calls  770  Broadway,  7th  FI,  NY,  NY  1C 

CIO  EDITOR  &  PUBLISHER  CLASSIFIEDS  OCTOBERS,  2000 


SPORTS  COPY  EDITOR 
A  large  daily  in  Zone  9  needs  a  copy 
editor  with  layout  experience  and  strong 
story  editing  and  headline  writing  skills. 
Must  be  fast.  Send  resume,  work  sam¬ 
ples  and  references  to: 

Box  01368,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


STATEHOUSE  REPORTER 
The  Gazette  in  Colorado  Springs  is  seek¬ 
ing  a  reporter  to  cover  state  government, 
based  in  Denver.  This  is  a  senior  report¬ 
ing  position  and  requires  someone  who 
is  a  political  junkie  who  drives  the 
newspaper’s  political  coverage.  Candi¬ 
dates  should  not  expect  to  duplicate  the 
wire.  Instead,  they  will  break  news  and 
take  issues  and  make  them  relevant  to 
readers  on  a  personal  level.  They  need  to 
be  able  to  handle  the  intensity  of  a  90- 
day  session  and  be  able  to  juggle  daily 
demands  while  producing  sophisticated 
enterprise  stories  and  weekend  projects. 
Send  a  letter,  resume  and  six  reporting 
clips  to  Bill  Vogrin,  city  editor.  The 
Gazette,  30  S.  Prospect  Street,  Colorado 
Springs,  CO  80903. 

No  phone  calls,  please 


REPORTERS 

The  Business  Press,  in  Southern  California’s 
fast-growing  Inland  Empire,  is  seeking 
reporters,  1-2  years  of  daily  or  weekly 
experience  is  preferred ,  but  savvy  graduates 
will  be  considered.  We’re  looking  for 
motivated  reporters.  Send  a  cover  letter, 
resume  and  your  four  best  clips  to: 

Editor  Randyl  Drummer 
The  Business  Press 
3700  Inland  Empire  Blvd.,  Suite  450 
Ontario,  CA  91764 
Via  E-mail:  drummer@pe.net 


San  Diego’s  only  daily  business  paper 
seeks  full-time  reporter.  Cover  general  busi¬ 
ness  news.  Develop  sources,  story  ideas, 
cover  several  beats.  Journalism  experience 
a  must,  daily  paper  a  plus.  Must  be  willing 
to  relocate  at  own  expense.  Resumes  may 
be  faxed  or  E-mailed  to; 

hr@sddt.com 
Fax  (619)  239-5716 


WEB  EDITOR  -  Suburban  Philadelphia 
daily  seeks  experienced  journalist  with 
good  editing  instincts  to  head  up  Internet 
product.  Candidates  can  come  from  print 
but  need  experience  with  web  building. 
Must  have  strong  understanding  of  the 
medium  and  what  it  can  do.  Send  letter 
and  resume  to: 

Lanny  Morgnanesi,  Executive  Editor 
The  Intelligencer 
333  N.  Broad  Street 
Doylestown,  PA  18901 
lmorgnanesi@calkinsnewspapers,com 


Experienced  general  assignment  reporter 
for  small  daily  newspaper.  Please  send 
resume  along  with  copies  of  work  to: 
Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
E-mail:  smanning@bocanews.com 


EDITORIAL 


RELIGION  EDITOR -FLORIDA 
Scripps  Treasure  Coast  Publishing  Com¬ 
pany,  the  dominant  newspaper  group  in 
one  of  Florida’s  fastest  growing  areas,  is 
seeking  a  religion  editor  for  the  features 
department  of  The  Stuart  News/Port  St. 
Lucie  News. 

The  editor  will  be  responsible  for  a 
weekly  Faith  and  Values  section  made 
up  of  locally  produced  stories  and  wire 
copy  that  is  produced  in  the  Stuart  office 
and  shared  by  other  papers  in  the  group, 
including  The  Fort  Pierce  Tribune  and 
The  Vero  Beach  Press-Journal,  with  a  com¬ 
bined  circulation  of  more  than  100,000. 
Strong  writing  and  editing  skills  are  a 
must;  pagination  ability  is  a  plus. 

The  opportunity  is  terrific  -  and  so  is  the 
weather.  Send  a  letter,  clips  and  resume  tO: 

Tyler  Treadway,  Features  Editor: 

The  Stuart  News/Port  St.  Lucie  News 
1939  S.  Federal  Highway 
Stuart,  FL  34995 


STATEHOUSE  REPORTER 
Cover  the  nations’s  only  unicameral 
legislature  as  part  of  a  two-person 
statehouse  team  for  a  growing  newspa¬ 
per  in  a  growing  city.  The  Lincoln 
Journal  Star  (77K  daily;  85K  Sunday) 
needs  a  state  government  reporter  who 
can  satisfy  political  junkies  but  also 
knows  how  to  write  stories  that  will  grab 
attention  of  average  readers  whose  eyes 
glaze  over  whenever  a  story  involves 
budgets,  school  financing  or  political 
infighting.  Lincoln  is  a  vibrant  university 
community  of  215,000  and  the  Journal 
Star  is  growing  in  circulation,  staff  size 
and  regional  reputation.  E-mail  inquiries 
welcome  to: 

David  Stoeffler,  Editor  at: 
dstoeffler@journalstar.com 
Send  resume,  clips  and  letter  outlining 
your  philosophy  of  government  coverage 
to: 

Human  Resources 
Lincoln  Journal  Star 
926  P  Street,  Lincoln,  NE  68508 
Deadline:  October  20th 


PROGRAMS  EDITOR 

Unique  opportunity  to  create  content  for 
Epotec.com  -  the  leader  in  Internet- 
based  behavioral  health  services.  The 
position  requires  excellent  writing  and 
editing  skills,  familiarity  with  computers 
in  general  and  with  MSWord  and  Web 
navigation  in  particular,  being  able  to 
handle  multiple  projects,  and  being 
adaptable  enough  to  flourish  in  a  dynamic 
company.  Must  be  able  to  organize  writ¬ 
ten  materials  into  highly  interactive, 
multi-layered  personalized  programs. 

Three  to  five  years  related  experience  in  a 
publishing  environment  preferred.  Com¬ 
puter  proficiency  required;  experience 
with  Microsoft  Office  programs  and 
Internet  applications  preferred.  B.A./B.S. 
degree  required.  Ability  to  work  indepen¬ 
dently  and  meet  deadlines  is  critical. 
Send  resume  with  complete  job  history 
and  salary  requirements  to: 

jobs@epotec.com 

www.editorandpublisher.com 


Phone:1-888-825-9149  -  GUSSIFIEO  AOVEKTISl_  ~  Fax  :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


SENIOR/ASSOCIATE  EDITORS 
First-rate  talent  needed  to  help  launch  a 
unique  general-interest  magazine  for  peo¬ 
ple  over  50,  The  magazine  is  well 
financed,  and  its  sister  publication  is  the 
2nd-largest  in  the  UK. 

Senior  Editor  should  have  8-i-  years’ 
experience  working  with  top  writers  to 
create  thoughtful  articles  on  diverse  sub¬ 
jects,  preferably  for  consumer  maga¬ 
zines.  Associate  Editor  likewise,  but  with 
4-8  years’  experience.  Successful  candi¬ 
dates  will  demonstrate  imagination, 
diplomacy,  extremely  keen  line-and 
developmental-editing  skills,  and  an 
understanding  of  mature  sensibilities. 
Competitive  pay,  excellent  benefits, 
scenic  views.  Send  resume,  cover  letter 
and  your  best  clips  to: 

David  Brittan,  Saga  Magazine 
222  Berkeley  Street,  Boston,  MA  021 16 
Fax;  (675)  375-5952 
NO  CALLS,  PLEASE 


REPORTER 

Suburban  southeast  Michigan  weekly 
newspaper  group  has  opening  for  hard 
news  reporter.  Good  spot  for  self-starter 
who  has  background  in  municipal  cov¬ 
erage.  Resume  and  clippings  to: 

Tim  Dmoch,  SCN  Communications  Group 
7196  Cooley  Lake  Road 
Waterford,  Ml  48327 
(248)  360-6397  Fax:  (248)  360-6678 


REPORTERS 

Want  to  work  in  one  of  America’s  most 
beautiful  places?  The  Island  Packet  on 
beautiful  Hilton  Head  Island  has  three 
openings: 

•  GENERAL  ASSIGNMENTS  REPORTER 

•  FEATURES  REPORTER 

•  BUSINESS  REPORTER 

The  Packet,  a  fast-growing  McClatchy 
paper,  offers  a  competitive  pay  and 
benefits  package. 

Candidates  should  have  at  least  a  year 
of  experience  in  a  daily  news  environ¬ 
ment.  Clips  must  show  enterprise  and 
strong  writing  ability. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-mail:  fmcaden@islandpacket.com 


SPORTSLINE.COM 

is  looking  for  aggressive  sports  copy 
editors.  Will  edit  staff  and  wire  copy; 
evaluate  relevance  of  news  and  its  place¬ 
ment  on  the  company's  site;  produce 
packages  of  news/features.  Degree  in 
journalism;  self  starter  who  can  adapt  to 
changing  technology;  excellent  written 
communication.  Minimum  3  years  news¬ 
room  experience  at  a  daily  newspaper; 
knowledge  of  HTML.  Competitive  com¬ 
pensation/benefit  package  including  sign 
on  stock  options. 

Fax  resume  to  (954)  252-4039 
employment@sportsline.com 
www.editorandpublisher.com 


EDITORIAL 


TECHNOLOGY  REPORTER 
Business  to  Business  Hardware/Software 
OTA-Off  The  Record  Research,  an  inter¬ 
national  investment  research  firm  serv¬ 
ing  institutional  clients,  has  an  im¬ 
mediate  opening  for  a  reporter  in  busi¬ 
ness  to  business  technology. 

Candidates  must  have  specific  experi¬ 
ence/knowledge  in  hardware  and  soft¬ 
ware,  perferably  with  several  years  expe¬ 
rience  reporting  on  ERP  industry.  The 
ideal  candidate  is  familiar  with  industry 
terminology  and  can  effectively  interview 
industry  specialists.  Developed  sources 
in  this  area  are  helpful.  Strong  interview¬ 
ing,  writing  and  critical  thinking  skills 
are  a  must.  Relevant  educational  back¬ 
ground  preferred. 

This  is  a  telecommuting  position;  con¬ 
tract  opportunities  available.  Fees  are  com¬ 
petitive.  Send  resume  and  clips  tO: 
resumes@otaotr.com 
Please  include  title  of  position  for 
which  your  are  applying  and  where 
you  saw  job  posted. 
www.otaotr.com 


THE  CAPE  COD  TIMES  is  looking  for  an 
assistant  metro  editor  to  help  run  the 
news  operation  at  this  award  winning 
50,000  circulation  daily  located  on  one 
of  the  most  beautiful  places  on  earth. 
We’re  looking  for  someone  who  wants  to 
move  readers  as  well  as  inform  them- 
someone  who  plans  and  edits  an 
enterprise  story  or  investigative  piece 
with  the  same  enthusiasm  as  reports 
from  daily  beats.  Candidates  must  be 
creative,  upbeat  and  ahead  of  the  game. 
We  are  seeking  team-players  who 
believe  in  working  collaboratively  with 
reporters  but  who  also  possess 
exemplary  supervisory  skills.  Daily 
newspaper  editing  or  bureau  chief  expe¬ 
rience  required.  Salary  range  low  to  mid 
40’s.  Send  resume  and  clips  to: 

Alicia  Blaisdell-Bannon 
Managing  Editor/Content 
Cape  Cod  Times 
319  Main  Street 
Hyannis,  MA  02601 
Or  E-mail  resume  tO: 
ablaisdell-bannon@capecodonline.com 


REPORTER 

The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  reporter.  The 
6-day-a-week  newspaper,  located  in  the 
beautiful  Shenandoah  Valley,  provides  a 
wonderful  opportunity  for  candidates 
with  a  strong  communication  back¬ 
ground  and  reporting  experience.  This 
newly  created  reporting  position  delves 
into  the  issues  of  beat  reporting,  while 
also  exploring  the  colorful  personalities 
and  interests  of  the  area  through  feature 
writing.  Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to:  nvd@shentel.net 


“Facing  the  pre.s.s  Ls  more  difficult  than 
bathing  a  leper." 

-Mother  Tere.sa,  missionary,  1990 


EDITORIAL 


SENIOR  EDITOR 

Teacher  Magazine,  a  general-interest, 
120,000  circulation  magazine,  seeks 
accomplished  editor  with  news  and  mag¬ 
azine  background.  Must  be  able  to  plan 
profiles,  narratives,  and  long  features, 
edit  for  meaning  and  flair,  and  work  in 
team  setting.  Teacher,  a  1999  and  2000 
finalist  for  National  Magazine  Award  for 
general  excellence,  cover  the  teaching  pro¬ 
fession,  school  policy  and  culture,  and 
the  people  who  influence  education. 
Send  resume,  letter,  and  clips  tO: 

Open  Editor,  Teacher  Magazine 
6935  Arlington  Road 
Bethesda.MD  20814 
Salary  based  on  experience 
Equal  Opportunity  Employer  No  calls 


SENIOR  RERORTER 

Great  opportunity  for  a  community 
journalist.  General  Excellence  twice- 
weekly  between  Atlanta  and  Athens,  GA 
seeks  reporter  to  be  part  of  a  prog¬ 
ressive,  hard-news  oriented  newspaper. 
We  offer  excellent  pay,  benefits,  includ¬ 
ing  matching  401(k),  and  a  chance  to 
be  part  of  a  creative,  hard-working  team. 
Send  cover  letter,  resume  and  clips  to: 

Wes  Swietek,  The  Walton  Tribune 
RO.  Box  808,  Monroe,  GA  30655 
E-mail:  wes.swietek@waltontribune.com 


PROMOTION  WRITER 
PARADE,  the  Sunday  newspaper  maga¬ 
zine,  is  seeking  someone  with  3-1-  year’s 
solid  promotion  writing  and  program 
coordination  experience  to  serve  as 
Marketing  Writer/Projects  Coordinator. 
Strong  writing  abilities,  excellent  organi¬ 
zational  and  interpersonal  skills,  and  the 
ability  to  perform  under  tight  deadlines 
required.  Responsibilities  include:  devel¬ 
oping  newspaper  marketing  programs; 
preparing  weekly  promotional  materials 
and  posting  materials  to  Web  site;  writ¬ 
ing  copy  for  brochures,  sell  sheets  and 
presentations;  coordinating  national 
photo  exhibit  program. 

Candidate  must  be  extremely  proficient 
on  the  Macintosh  including  MS  Word, 
QuarkXPress,  PowerPoint  and  have 
knowledge  of  Internet.  Prior  newspaper 
industry  experience  a  plus.  Writing  sam¬ 
ples  preferred.  Please  send  resume  and 
salary  requirements  to: 

Human  Resource  Director 
PARADE  Publications 
711  Third  Avenue 
New  York,  NY  10017 
Or  Fax:  (212)450-7200 
Equal  Opportunity  Employer 


EDITORIAL 


TEXAS  LAWYER,  an  award-winning  weekly 
newspaper,  seeks  energetic  reporters  in 
Houston  and  Dallas.  Coverage  areas 
include  courts,  litigation  and  the  business 
of  law.  Candidates  interested  in  covering 
this  vibrant  legal  scene  should  send 
resume  and  clips  to  Colleen  McGushin, 
editor,  Texas  Lawyer,  900  Jackson 
Street,  Suite  500,  Dallas,  TX  75202. 

Fax:  (214)  741-2325 
Or  E-mail:  cmcgushin@amlaw.com 


REPORTER 

Southeast  Arizona  10,200  circulation 
weekly  seeks  reporter  with  passion  and 
flair.  Hard  work  expected  in  return  for 
freedom  to  do  the  job  right.  Experienced 
preferred  but  will  consider  recent  college 
graouate.  Quick  advancement  possible 
for  right  person.  Beautiful  area  with 
recreational  opportunities  galore.  Send 
resume  and  clips  to; 

Bret  Bradigan,  Eastern  Arizona  Courier 
RO.  Box  N,  Safford,  AZ  85548 


THE  ANNISTON  STAR 
We  are  your  dream  of  a  newspaper  — 
aggressive,  creative,  collegial.  Great 
careers  start  here.  American  Journalism 
Review  recognized  us  as  one  of  the  last 
of  the  good  independents.  Time  twice 
named  us  one  of  the  best  small  papers 
in  the  nation.  We  mount  foreign  report¬ 
ing  projects.  At  the  same  time  we  are 
known  for  community  involvement  at 
home.  Recruits  love  us  for  the  freedom 
to  spread  professional  wings  and  soar 
with  good  writing  and  presentation. 
There’s  no  waiting  for  a  choice  assign¬ 
ment  until  someone  retires,  no  formula- 
journalism  dictates  from  a  corporate 
headquarters.  Join  us  in  reporting  and 
copy  editing/design  positions.  Please 
apply  to: 

Chris  Waddle,  Executive  Editor 
The  Anniston  Star 
RO.  Box  189,  Anniston,  AL  36202 
Or  Email:  cwaddle@annistonstar.com 
and  visit  www.annistonstar.com  online 


SPORTS  WRITER 

The  Daily  Dispatch,  a  10,000  AM,  seeks 
writer  for  active  sports  department.  Cover 
everything  from  local  preps  to  ACC  and 
Conference  USA.  Solid  pay,  great  com¬ 
pany  Experience  covering  sports,  at  least 
for  campus  media,  required.  Reply  to: 

Glenn  Craven,  The  Daily  Dispatch 
304  S.  (ihestnut  Street 
Henderson,  NC  27536 
E-mail:  gcraven@hendersondispatch.com 


EDITORIAL 


EDITORIAL 


FASHION  MAGAZINE 
MANAGING  EDITOR 


Leading  trade  publication  in  the  youth-oriented  fashion  field  offers  excit¬ 
ing  position  as  Managing  Editor  with  proven  track  record  in  this  area. 
Ideal  candidate  should  have  excellent  communication  and  interpersonal 
skills  and  should  love  and  live  the  young  and  edgy  fashion  industry. 
Attractive  compensation  package.  Please  write  tO: 

Box  01377,  Editor  &  Publisher 
770  Broadway,  7th  Floor,  New  York,  NY  10003 


OCTOBER  9,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cll 


Phone:1-888-825-9149  ~  CLASSIFiEO  ADVERTISING  -  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


TOP  EDITOR  WANTED 
Like  to  take  charge?  Good  at  juggling 
and  matching  people  and  work?  Got  a 
nose  for  a  good  story?  Do  scoops  give 
you  shivers  of  excitement?  Here's  the 
perfect  job — Editor  of  The  Independent, 
an  award-winning  community  newspa¬ 
per  in  Columbia  County,  NY,  Manage  an 
editorial  staff  of  a  dozen  in  putting  out  a 
10,000-plus  circulation  twice-weekly. 
Solid  journalism  and  management  expe¬ 
rience  required.  Send  clips,  resume, 
salary  history  to:  Tony  Jones,  Publisher, 
RO.  Box  246,  Hillsdale,  NY  12529. 


MAILROOM 


NIGHT  PACKAGE  CENTER  MANAGER 
Growing  Southwest  Florida  Daily  is  seek¬ 
ing  experienced  package  center  manager. 
If  you  are  thinking  o*  making  a  move  to 
Florida  or  are  currently  a  number  two 
person  looking  to  move  up  this  is  for  you. 
Prefer  experience  on  Harris  848  inserting 
machines.  Hall  Stackers,  and  Dynamic 
Strappers  but  will  train  with  related  expe¬ 
rience.  Please  send  resume  to: 

Sun  Herald  Newspapers 
PO.  Box  2390,  Port  Charlotte,  FL  33949 
Attn:  Richard  Spriggs 
(941)255-8153 
Or  (800)  830-7861  Ext.  153 
You  may  E-mail  resume  tO: 
rdspriggs(a)earthlink.net 


PHOTOGRAPITV' 


PHOTO  DIRECTOR 

The  Missouri  School  of  Journalism  seeks 
applicants  for  director  of  the  prestigious 
Pictures  of  the  Year  competition,  co¬ 
sponsored  by  the  school  and  the 
National  Press  Photographers  Associa¬ 
tion.  The  individual  selected  will  both 
direct  the  contest  and  teach  courses  in 
photojournalism.  The  rank  and  nature  of 
appointment  will  be  dependent  upon 
qualifications. 

Candidates  should  have  exceptionally 
strong  professional  credentials  in  news¬ 
paper  or  magazine  photojournalism  and 
be  able  to  work  well  with  members  of 
the  profession.  A  Bachelor's  degree  is 
required,  a  Master’s  preferred.  The 
director  will  help  to  direct  fund-raising 
efforts  for  the  POY  endowment  and  will 
need  to  work  effectively  with  the  public 
and  potential  donors.  The  candidate  also 
will  teach  and  should  have  expertise  in 
one  or  more  of  these  areas:  online  jour¬ 
nalism,  newspaper  or  magazine  photo¬ 
journalism,  picture  editing,  presentation 
and  design,  management,  digital  imag¬ 
ing  or  electronic  publishing. 

Send  letter  of  application  and  resume  tO: 
Professor  David  Rees,  106  Lee  Hills 
Hall,  School  of  Journalism,  University  of 
Missouri,  Columbia,  MO  55211-1370. 
Consideration  of  applicants  will  begin 
November  1  and  continue  until  the  posi¬ 
tion  is  filled.  Women  and  minorities  are 
encouraged  to  apply.  The  University  of 
Missouri  is  an  Equal  Opportunity/ 
Affirn-iative  Action  employer.  To  request 
ADA  accommodation,  please  contact  our 
ADA  coordinator  at  (573)  884-7278. 


PREPRESS 


PRE-PRESS  MANAGER 
Join  Philadelphia’s  largest  cold  web 
printer  and  earn  up  to  $100,000  Annually 
Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced  pre¬ 
press  manager  that  has  the  ability  to  com¬ 
mit  to  tight  deadlines  and  work  under  pre¬ 
ssure.  Working  knowledge  of  pagination, 
pre-press  equipment  and  a  strong  MAC 
background  is  required.  This  is  a  pivotal 
role  that  requires  planning,  management 
skills  and  the  ability  to  produce  bottom- 
line  results  by  streamlining  the  produc¬ 
tion  process.  This  position  offers  a  base 
salary  plus  a  quarterly  performance 
bonus.  Submit  your  resume  tO: 

Bartash  Printing 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Pnone:  (215)724-1700 
Fax:  (215)  724-3313 

PRESSROOM 


LEAD  WEB  PRESS  OPERATOR  needed 
in  Frisco,  Colorado.  Growing  company 
with  awesome  benefits.  Excellent 
opportunity  for  advancement.  A  new  20 
unit  press  will  be  installed  in  the  spring 
of  or  in  a  "state  of  the  art"  production 
facility. 

Applicants  must  have  extensive  4/color 
experience,  knowledge  of  stripping  in  all 
formats,  rapid  and  clean  work  habits, 
and  a  sense  of  humor.  Send  resume 
with  salary  history  to: 

RO.  Box  329,  Frisco,  CO  80443 
Attention:  Production  Manager 
Equal  Opportunity  Employer 


PRESSROOM  MANAGER 
A  major  daily  and  Sunday  newspaper  in 
the  Midwest  is  seeking  a  pressroom 
manager  to  help  transform  the  pre¬ 
ssroom  into  a  state  of  the  art  printing 
department.  The  ideal  candidate  will 
have  a  minimum  of  10  years  experience, 
possessing  a  good  working  knowledge  of 
web-fed  presses.  Management  experience 
in  a  union  environment  with  strong 
supervisory,  communication  and  inter¬ 
personal  skills  is  essential  along  with  a  pro¬ 
ven  track  record  in  print  quality,  safety, 
training,  waste  reduction,  on-time 
performance  and  maintenance.  We  offer 
a  competitive  salary  and  an  excellent 
benefit  package  to  the  right  candidate. 
Please  send  your  resume  along  with  a  let¬ 
ter  of  interest  and  salary  history  to: 

Box  01374,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

_ MAILROOM _ 

MAILROOM  MANAGER 
Opportunity  in  Zone  4  for  an  experienced 
mailroom  manager  to  supervise  inserting 
packaging  operations,  budgets,  hiring/ 
scheduling  of  personnel,  training,  mainte¬ 
nance  and  safety.  Requires  a  reliable,  pro¬ 
fessional  leader  with  problem-solving 
ability.  Must  possess  excellent  communica¬ 
tions  skills,  strong  mechanical  aptitude, 
ability  to  use  a  PC  and  a  focus  for  customer 
service.  Experience  with  848  Harris  insert¬ 
ing  equipment  preferred.  Forward  resume 
and  salary  history  to: 

Box  01378,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
OCTOBER  9,  2000 


PRESSROOM 


NIGHT  FOREMAN 

The  Milwaukee  Journal  Sentinel,  Wis¬ 
consin’s  largest  daily  newspaper,  has  an 
opening  for  a  Night  Foreman  reporting  to 
the  Pressroom  Superintendent.  This  excit¬ 
ing  opportunity  arises  as  we  prepare  to 
move  into  our  new  state  of  the  art  pro¬ 
duction  facility.  Our  Night  Foreman  will 
direct  the  night  operation  of  the  presses 
to  ensure  high  quality  production  of 
newspapers  and  timely  press  runs  at  the 
lowest  possible  cost.  This  individual  will 
be  responsible  for  coordinating  night  Pre¬ 
ssroom  operations  with  the  other  Pro¬ 
duction  departments  and  Circulation. 

The  qualified  candidate  must  have  a 
high  school  diploma  plus  technical  train¬ 
ing.  Four  year  apprenticeship  and  a  min¬ 
imum  of  five  years  experience  as  a  Jour¬ 
neyman  Pressman.  In  addition,  the  can¬ 
didate  must  have  a  successful  record  of 
accomplishments  in  management/ 
leadership,  quality  assurance,  technical 
skills  and  the  team  approach. 

The  Milwaukee  Journal  Sentinel  Inc.  is 
one  of  seven  subsidiaries  that  make  up 
Journal  Communication  Inc.  and  em¬ 
ployee-owned  diversified  Communica¬ 
tions  Company.  We  offer  a  competitive 
wage  and  comprehensive  benefits 
package,  including:  Stock  ownership, 
health,  dental,  vision,  and  401(k) 
pension  plan  and  tuition  reimbursement. 
Please  forward  resume  and  salary 
expectations  to: 

Journal  Sentinel  Inc. 

Attn:  Human  Resources 
333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)224-2897 
Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  Supporting 
Diversity  in  the  Workplace. 


PRODUCTION/TECH 


PRODUCTION  MANAGER/DIRECTOR  for 
combined  23,000  and  13,000  circula¬ 
tion  daily  newspapers.  We  are  in  process 
of  building  a  new  facility,  purchasing  a 
new  press  for  a  centralized  and  auto¬ 
mated  facility.  Applicant(s)  should  have 
a  degree  in  printing  or  college  degree. 
Must  possess  an  excellent  understanding 
of  newspaper  production,  workflow,  Mac 
based  computer  systems  and  should 
have  a  strong  background  in  press  oper¬ 
ations.  Strong  people  person,  cost  con¬ 
scious  and  extremely  conscious  of  qual¬ 
ity  production.  We  offer  a  competitive 
salary,  commensurate  with  experience. 
This  is  an  opportunity  to  be  in  on  the 
ground  floor  of  a  substantial  building 
project,  press  purchase  and  start  up  of  a 
new  facility.  Qualified  candidates  should 
send  resumes  to: 

Box  01361,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLICATIONS  SPECIALIST7TRAINER 
Software  Installations.  Mac/PC  experi¬ 
ence  necessary.  SQL/NT  a  plus.  If  you 
know  prepress,  workflow,  like  travel  and 
want  out  of  deadline  dilemmas,  reply  to: 
Managing  Editor,  Inc.,  Attn:  Marilyn 
101  Greenwood  Avenue,  Suite  330 
Jenkintown,  PA  19046 
Or  E-mail:  mmoss@maned.com 


PRODUCTION/TECH 


ASSISTANT  AD  PRODUCTION  MANAGER 
The  Seattle  Times  has  an  opportunity  to 
make  that  big  career  move  you’ve  been 
looking  for.  Step  up  to  the  challenge  as 
the  Assistant  Ad  Production  manager  at  a 
major  metro  daily.  In  this  role  you  will 
direct,  coordinate  and  supervise  ad  pro¬ 
duction  operations  at  our  Fairview  Facility. 
Your  role  would  also  include  regular  eve¬ 
ning/night  management  coverage  in  the  Pre¬ 
press  department;  supervising  production 
of  the  daily  Times  and  P-l.  In  this  key  role, 
your  efforts  will  directly  impact  the  suc¬ 
cess  of  our  production  process.  Make  your 
move  to  a  job  that  offers  challenge  and 
growth.  Here  your  scope  will  include  more 
than  day  to  day  operations,  it  will  involve 
improving  both  quality  and  quantity  of 
production,  increasing  cost  effectiveness, 
leading  and  developing  an  outstanding 
staff.  Other  functions  include:  hiring, train¬ 
ing, coordinating  and  developing  produc¬ 
tion  operators  based  on  direction  from  the 
Ad  Production  Manager.  Also  includes 
maintaining  vacation/work  schedules, 
establishing  good  working  relationships 
with  multiple  departments  to  Improve 
workflow  and  customer  service.  If  you’re 
ready  for  this  kind  of  opportunity,  we  want 
to  talk  with  you! 

Requirements  include:  related  college 
degree,  two  plus  years  of  print  production 
management  experience,  strong  knowl¬ 
edge  of  ad  composition  software  and  pre¬ 
press  functions,  excellent  communication, 
interpersonal  and  organizational  skills, 
strong  process  improvement  and  customer 
service  skills,  and  the  ability  to  support 
the  needs  of  a  large  high  volume  produc¬ 
tion  operation  on  a  7  X  24  schedule.  Job 
00-379/RB  is  a  regular  full-time  position 
with  a  minimum  pay  starting  at  $41,500/ 
year,  DOE,  with  a  bonus  opportunity  and 
an  excellent  benefits  package.  Please  send 
your  resume  to: 

Seattle  Times 

00-379/R3 

RO.  Box  70,  Seattle,  WA  981 11 
Fax:(206)515-5560 


SALES 


SYNDICATE  SALES 

Syndicate  seeks  regional  sales  man¬ 
agers.  HIGH  COMMISSIONS!  Visit: 
www.plainlabelpress.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149  I 


E-mail:  adawww@showme.missouri.edu 
C12  EDITOR& PUBLISHER  CLASSIFIEDS 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


ADMINISTRATIVE 


PUBLISHER  with  over  20  years  of  gen¬ 
eral  management  experience  is  seeking 
an  opportunity  with  a  visionary  com¬ 
pany.  Proven  results  in  product  devel¬ 
opment  and  bottom  line  success.  Prefer 
warmer  climate.  Send  responses  to: 

Box  01372,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10036 


EDITORIAL 


DAILY  NEWS  REPORTER  -  3  years 
weekly  staff  writing  experience.  Covered 
education  beat,  business  features,  and 
entertainment  coverage.  Available  for  full 
time  and/or  freelance  writing  in  newspa¬ 
per  or  magazine.  Portland  OR  area  pre 
ferred.  E-mail  responses: 

amymhatten@hotmail.com 


DOES  YOUR  NEWSPAPER 
NEED  A  MAGIC  TOUCH? 
Aggressive,  award-winning  editor  of  mid¬ 
sized  daily  seeks  challenge,  preferably  in 
Zone  2.  Budgeting,  mentoring,  market¬ 
ing  and  heavy  local  coverage  are  my 
specialties.  Will  consider  a  publisher 
position,  startup  or  interesting 
opportunity. 

Box  01369,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


10-YEAR  journalism  pro  seeks  challeng¬ 
ing  reporting  position  at  newspaper  com¬ 
mitted  to  news  readers  need  and  want. 

Call  Brad  Buck  at  (352)  375-0177 
Or  E-mail  me  at:  brdbuc@cs.com 


I 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


I 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday  s  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date: 
camera  ready  copy  7  days  prior  to  publication  date. 


•  UNE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  m,inimur^,  approximately  34 
choracters/spaces  per  line  no  abbreviations. 

also  includes  online 


HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week . 

$12. CXI  1  week . 

.  ..  $11.00 

2  weeks . 

$11.18  2  weeks . 

....  $9,70 

3  weeks . 

.  $9.80  3  weeks . 

....  $8.50 

4  weeks . 

$8.25  4  weeks . 

....  $7.25 

12  weeks . 

.$7.90  12  weeks . 

...  $6.40 

26  weeks . 

.$7.10  26  weeks . 

....  $5.60 

39  weeks . 

.  $6.80  39  weeks . 

....  $5.30 

52  weeks . 

.  $6.45  52  weeks . 

....  $4.95 

POSITIONS  WANTED 

1  week . $6.00 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3.70 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes;  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  1 33-line  same  size  velox  print. 

Electronic  submission:  Adyertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 


1  week . 

. $131 

1 2  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


»MEBIOndSII 
EXPRESS 


Ads  running  for  12  weeks  or  nnore  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  fromi  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  ad  copy  must  be 
submitted  in  writing  via  mail,  emaiLor  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


www.eclitorandpublisher.com 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed 
Or  place  your  ad  online  www.editorandpublisher.com 
Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  fl.,  New  York,  NY  10(303 
FAX:  (646)654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL: 

Hazel  Preuss  (646)  654-5302 
hpreussfSeditorondpublisher.com 
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CULTURE  TRENDS 


MTV's 

I  BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  1012100 

Artist/Group:  Radiohead 
Song/Video:  "Kid  A" 

Album:  Kid  A 

The  first  “single”  from  the  band’s 
highly  anticipated  follow-up  to 
the  critically  acclaimed  OK 
Computer  -  to  be  released 
October  3.  Radiohead  has 
decided  to  go  the  un-conventional 
route  by  not  picking  singles  from 
the  record  -  leaving  that  task  to 
radio  programmers.  Rumor  has 
it  that  Kid  A  is  practically  an 
anti-rock  album  -  with  the  guitars 
turned  down  to  a  whisper.  But 
with  the  state  of  things  in  rock 
music  today,  can  you  blame  them? 
Thank  god  for  Radiohead. 

Artist/Group:  Fuel 
Song/Video:  “Hemorrhage” 

Album:  Something  Like  Human 

The  first  single  from  the 
sophomore  release  from  the 
Pennsylvania  rockers.  Scored 
some  pretty  decent  radio-play 
with  their  first  record. 


The  Hollywood  Reporter's  Box  Office  ^ 

For  weekend  ending  October  2, 2000 


This 

Week 

Last 

Week 

Picture 

S-Day 
Weekend  Gross 

Days 

In  Release 

Total 
Gross  Sales 

1 

New 

Remember  the  Titans 

20,905,831 

3 

20,905,831 

2 

2 

The  Exorcist  (re-issue) 

7,205,523 

10 

17,671,975 

3 

3 

Almost  Famous 

5,570,441 

19 

17,833,970 

4 

1 

Urban  Legends:  Final  Cut 

4,406,105 

10 

14,678,251 

5 

4 

Bring  it  On 

3,008,525 

38 

59,696,570 

6 

5 

The  Watcher 

2,280,260 

24 

26,009,895 

7 

7 

Nurse  Betty 

2,072,981 

24 

21,003,845 

8 

6 

Bait 

1,731,888 

17 

13,244,329 

9 

8 

What  Lies  Beneath 

1,644,746 

73 

150,596,856 

10 

New 

Beautiful 

1,409,433 

3 

1,409,433 

11 

9 

Space  Cowboys 

1,402,641 

59 

86,975,047 

12 

10 

Woman  on  Top 

1,101,067 

10 

3,753,521 

13 

11 

The  Cell 

1,040,830 

45 

59,084,146 

14 

12 

Scary  Movie 

1,136,149 

45 

154,863,326 

15 

15 

The  Original  Kings  of  Comedy 

765,434 

45 

36,589,121 

16 

14 

The  Replacements 

716,798 

52 

43,487,911 

17 

13 

Nutty  Professor  II:  The  Klumps 

678,165 

66 

120,834,495 

18 

18 

Coyote  Ugly 

544,249 

59 

58,553,881 

19 

19 

Saving  Grace 

476,308 

59 

11,473,975 

20 

16 

Duets 

461,748 

17 

4,262,782 

21 

17 

The  Art  of  War 

439,233 

38 

29,458,928 

22 

32 

The  Kid 

417,840 

87 

68,493,389 

23 

New 

Best  in  Show 

413,436 

5 

481,784 

24 

37 

Gone  in  60  Seconds 

385,595 

115 

100,109,958 

25 

22 

The  Perfect  Storm 

372,285 

94 

180,631,498 

26 

20 

Autumn  in  New  York 

367,007 

52 

37,079,093 

27 

24 

X-Men 

354,049 

80 

155,721,184 

28 

21 

Highlander:  Endgame 

285,185 

31 

12,472,432 

29 

26 

Gladiator 

273,392 

150 

186,089,136 

30 

31 

The  Tao  of  Steve 

217,282 

61 

3,675,840 

31 

30 

The  Patriot 

210,110 

96 

113,053,954 

32 

28 

Chicken  Run 

200,996 

103 

105,537,961 

33 

New 

Girlfight 

197,896 

3 

197,896 

34 

25 

The  Crew 

197,822 

38 

12,793,834 

35 

23 

The  Way  of  the  Gun 

191,160 

24 

5,596,579 

©2000  MTV 
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CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  10/2/00 

i  1.  Mystikal  “Shake  it  Fast” 

2.  Pink  “Most  Girls” 
j  3.  Green  Day  “Minority” 

!  4.  Madonna  “Music” 

5.  Nelly  “Country  Grammar” 

6.  Papa  Roach  “Broken  Home” 

7.  Robbie  Williams  “Rock  DJ” 

8.  No  Doubt  “Bathwater” 

9.  Baba  Men  “Who  Let  the  Dogs  Out” 
i  10.  Fuel  “Hemorrhage” 

11.  Orgy  “Fiction” 

12.  RO.D.  “Beautiful  Day” 

1  13.  Lenny  Kravitz  “Again” 

I  14.  Mya  “Case  of  the  Ex” 
j  15.  Eminem  “The  Way  I  Am” 

!  16.  Outkast  “B.O.B.” 

17.  Janet  Jackson  “Doesn’t  Really  Matter” 

18.  Samantha  Mumba  “Gotta  Tell  You” 
j  19.  Creed  “With  Arms  Wide  Open” 

j  20.  Third  Eye  Blind  “Deep  Inside  You” 

i 

I 

! 

©2000  MTV 


Top  R&B/Hip>Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

2 

L.L.  Cool  J 

The  Greatest 

2 

- 

1 

Cam  ‘Ron 

S.D.E. 

3 

2 

2 

Cash  Money  Millionaires 

Bailer  Blockin’ 

4 

5 

13 

Nelly 

Country  Grammar 

5 

4 

2 

Too  Short 

You  Nasty 

6 

3 

2 

Boyz  II  Men 

Nathan  Michael  Shawn  Wanya 

7 

6 

19 

Eminem 

Marshall  Mathers 

8 

- 

1 

Tela 

The  World  Ain’t  Enuff 

9 

7 

4 

C-Murder 

Trapped  in  Crime 

10 

9 

53 

Yolanda  Adams 

Mountain  High... 
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Top  Country  Albums 

Compiled  from  a  national  sample  of  retail  store  sales. 
This  Last  Wks  on 


Week 

1 

Week 

Chart 

1 

Artist 

George  Strait 

Album 

George  Strait 

2 

1 

8 

Soundtrack 

Coyote  Ugly 

3 

2 

46 

Faith  Hill 

Breathe 

4 

4 

56 

Dixie  Chicks 

Fly 

5 

3 

14 

Billy  Gilman 

One  Voice 

6 

6 

9 

Aaron  Tippin 

People  Like  Us 

7 

5 

2 

Emmylou  Harris 

Red  Dirt  Girl 

8 

- 

1 

Terri  Clark 

Fearless 

9 

7 

18 

Lee  Ann  Womack 

I  Hope  You  Dance 

10 

10 

151 

Shania  Twain 

Come  On  Over 
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CULTURE  TRENDS 


The  Billboard  200 


5  Years  Ago 

The  top-selling  albums  from  10/7/95 

1.  Alanis  Morissette/Jagged  Little  Pill 

2.  Soundtrack/Dangerous  Minds _ 

3.  Hootie  &  the  Blowfish/Cracked  Rear  View 

4.  Tim  McGraw/All  I  Want _ 

5.  Michael  Rolton/Greatest  Hits _ 

6.  Red  Hot  Chili  Peppers/One  Hot  Minute 

7.  TLC/crazysexycool _ 

8.  Bone  Thugs-N-Harinony/Eternal... 

9.  Silverchair/Frogstomp _ 

10.  Shania  Twain/The  Woman  in  Me 

10  Years  Ago 

The  top-selling  albums  from  10/6/90 

1.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

2.  Wilson  Phillips/Wilson  Phillips 

3.  Mariah  Carey/Mariah  Carey _ 

4.  Jon  Bon  Jovi/Blaze  of  Glor^tYoung  Guns  II 

5.  George  Michael/Listen  w/out  Prejudice 

6.  Bell  Biv  Devoe/ Poison _ 

7.  Queensryche/Empire _ 

8.  Prince/Graffiti  Bridge _ 

9.  Soundtrack/Ghost _ 

10.  Poison/Flesh  &  Blood 


Billboard  Top  Video  Rental 

Compiled  from  a  national  sample  of  retail  store  rental  reports. 

Thin  Last 

Week  Week  Title  Studio 

1  1  Erin  Brockovich  Universal 

2  3 

American  Psycho 

Universal 

3  2 

Magnolia 

New  Line 

4  5 

The  Cider  House  Rules 

Miramax 

5  4 

Any  Given  Sunday 

Warner 

6  7 

Mission  to  Mars 

Touchstone 

7  6 

The  Whole  Nine  Yards 

Warner 

8  8 

Reindeer  Games 

Dimension 

9  9 

The  Big  Kahuna 

Universal 

10  10 

Ghost  Dog 

Artisan 

©2000  Billboard/SoundScan,  Inc. 

College  TV  Network  Video  Playlist 

Submitted  by  College  TeleUsion  Network  for  week  ending  October  2, 2000 

Artist 

Title 

Rotation 

3  Doors  Down 

Loser 

Heavy 

Chante  Moore 

Straight  Up 

Heavy 

Dum  Dums 

Everything 

Heavy 

Green  Day 

Minority 

Heavy 

Guru’s  Jazzmasters 

Keep  Your  Worries 

Heavy 

Joy  Enriquez 

Tell  Me  How  You  Feel 

Heavy 

Lenny  Kravitz 

Again 

Medium 

Matchbox  Twenty 

If  You’re  Gone 

Medium 

Orgy 

Fiction 

Medium 

Outkast 

B.O.B. 

Medium 

R.  Kelly 

I  Wish 

Medium 

Sisqo 

Incomplete 

Medium 

Sum  41 

Makes  No  Difference 

Medium 

The  Wallflowers 

Sleepw'alker 

Medium 

U2 

Beautiful  Day 

Medium 

©2000  Billboard/Soundscan 
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Hampton  Eocpress  CJ  Star  (the  two  tabloid 
Stars  circulate  a  total  of  approximately 
350,000  copies,  and  Midlands  has  numer¬ 
ous  other  titles  and  print  products)  there¬ 
after  opted  for  200-plate-per-hour  CTP 
from  Western  Litho  during  its  own  expan¬ 
sion  project.  Midlands  uses  Autologics 
APScom  software  to  provide  the  page¬ 
pairing  output  the  tabloids  require;  its 
Harland  Simon  system  transfers  ink  pre¬ 
setting  data  from  prepress  to  the  presses. 

Clearly,  CTP  worked  for  Midlands  — 
except  when  it  didn’t.  Last  year,  Liggins 
recalled,  both  big  Krause  machines  had 
catastrophic  failures  within  15  minutes 
of  each  other,  setting  back  production  by 
at  least  three  hours. 

The  moral  of  the  story,  according  to 
Liggins:  “Make  sure  your  engineers  are 
trained”  —  because  even  the  best  supplier 
can’t  fix  things  fast  enough  for  a  newspaper. 

Liggins’  counterpart  at  Thomson  News¬ 
papers  brought  a  similar  message  after  ex¬ 
periencing  less-dramatic  difficulties.  Now 
at  his  own  OpsFusion  Consulting  and  pres¬ 
ident  of  c-m-y-k  University,  near  Harris¬ 
burg,  Pa.,  Tom  Shafer,  in  his  last  week  as 

g  Thomson’s  production 
technologies  director, 
warned  colleagues  not 
to  end  conventional 
platemaking  operations 
until  a  film  output  and 
processing  system  is  in 
place  to  back  up  direct 
platesetting.  At  one 
point,  he  said,  the  pro¬ 
duction  site  for  a  Thom¬ 
son  cluster  of  dailies 
had  to  return  to  paste¬ 
up  of  some  pages  when 
its  platesetter  was  down 
and  the  film  imageset¬ 
ter  was  no  longer  on 
processor. 

Before  Thomson  sold 
the  properties  to  Gan¬ 
nett  Co.  Inc.  this  sum¬ 
mer,  it  operated  CTP  in 
an  existing  Mansfield,  Ohio,  plant  with  a 
PrePress  Solutions  FasTrak  and  in  a  green¬ 
field  Appleton,  Wis.,  plant  with  two  Agfa 
Polaris  machines.  Mansfield  produces 
three  afternoon  dailies  (all  already  paginat¬ 
ed  and  direct-to-film)  between  4:30  and 
10:30  a.m.  on  170  to  200  single  silver 
plates  (photopolymer  was  not  available  at 
the  outset).  Appleton  produces  one  morn¬ 
ing  and  two  afternoon  dailies  on  250  to 
300  double  photopolymer  plates. 


BY  JIM  ROSENBERG 

Representatives  from  two  groups  in  two  coun- 
tries,  each  operating  two  computer-to-plate  (CTP) 
sites,  related  their  experiences  with  three  plateset¬ 
ting  systems  at  last  month’s  International  Newspa¬ 
per  Group  conference  in  Dayton,  Ohio. 

The  group’s  annual  gathering  featured  two  British  veterans  of  the 
long  effort  to  output  plates  directly  from  digital  data.  Both  trace 
their  involvement  to  what  Paul  Liggins  described  as  “cumbersome, 

costly,  and  not  very  effec- 
the  late 

1970s  and  ’80s  at  US. 

Intheearli-  i!  |il 


newspapers. 

est  trial,  pages  were  past¬ 
ed  up,  scanned  and 
output  to  plates. 

Liggins,  managing 
director  of  Midlands 
News  Association’s  Preci¬ 
sion  Color  Printing,  said 
Agfa  has  CTP  installations 
at  “by  far  the  most  papers” 

(about  175,  mostly  Polaris, 
machines  at  midsize,  tech¬ 
nically  advanced,  and 
profitable  dailies  in  north¬ 
western  European  coun¬ 
tries),  followed  by  Krause 
Newspaper  Systems  Inc. 

(more  than  90,  many  in 
the  United  Kingdom),  and 
Autologic  Information  International  (42  in¬ 
stallations  at  sites  similar  to  Agfa’s).  Agfa, 
he  added,  has  had  promising  tests  at  papers 
in  the  United  Kingdom,  where  US.  metro 
daily  leader  Western  Lithotech  has  placed 
its  fast  flatbed  DiamondSetters  at  News  In¬ 
ternational  sites. 

Midlands’  Southampton  site  installed 
its  first  Krause  internal-drum  plate  imager 
in  1996  to  make  plates  for  the  first  M.AN 
Roland  Geoman  press  installed  in  Britain. 


CTP  has  worked  for  Midlands  —  except  when  its  two  Krause  imagers  went  down  last  year. 

Two  years  later,  it  bought  another  Krause 
machine  as  part  of  an  upgrade  at  its 
Shropshire  S^ar,  which  also  included 
Crabtree  Crusader  presses  augmented 
with  Goss  Colorliner  towers. 

The  job,  said  Liggins,  called  for  literally 
cutting  the  building  in  half.  The  plant  never 
missed  an  edition  during  the  massive  re¬ 
building,  during  which  an  entire  day’s  work 
was  performed  without  benefit  of  a  roof. 

The  group’s  larger,  13-edition  Wolver- 
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Mansfield  has  experienced  faster  plate 
production  and  faster  startup  on  press, 
with  better  quality.  Heat  and  humidity'  are 
not  issues  for  silver  plates,  but  Shafer  said 
chemistry  is  plate-specific  and  there  were 
some  initial  chemistiy  problems  to  over¬ 
come.  (See  E^P,  June  13, 1998;  Dec.  11, 
j  1999.) 

“Eveiything  they  promised  us  as  far  as 
throughput  proved  true,”  he  said,  adding 
that  the  “e.xtremely  reliable”  system  yield¬ 
ed  a  return  on  investment  by  allowing 
staff  to  shrink  from  six  people  to  two  (one 
per  shift).  But  productivity'  gains,  Shafer 
advised,  come  only  by  bming  FasTrak  s 
optional  autoloader. 

The  report  from  Appleton  also  was 
positive,  with  better  deadlines  for  news 
and  production  and  labor  savings  by  mov¬ 
ing  from  10  people  at  three  sites  to  three 
people  at  one  site. 

Pricing  is  better  for  the  photopoK'mer 
plates,  but  the  trade-off  is  their  treatment. 
They  are  less  resistant  to  scratching  than 
the  SilverLith  plates  used  in  Mansfield, 
and  if  the  temperature  is  not  between  60 
and  70  degrees  Fahreinheit  or  the  humidi- 
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issue  published  nearest  to  filing  dale  785  G.  Total  distribution  (sum  of  1 5c  and  1 5f) 
average  no,  copies  each  issue  during  preceding  12  months  21.200.  actual  no.  of  copies  ; 
of  single  issue  published  nearest  to  filing  date  20.396.  H.  Copies  not  distributed:  Average  : 
no.  copies  each  issue  during  preceding  12  months  676,  Actual  no.  of  copies  of  single 
issue  published  nearest  to  filing  date  0.  I  Total  (sum  of  15g.  15h(l),  and  15h(2):  aver 
age  no.  copies  each  issue  during  preceding  12  months  21,876.  actual  no  of  copies  of 
single  issue  published  nearest  to  filing  date  20.396  ].  Percent  Paid  and'or  Requested  I 
,  Circulation  (15c/15g  X  100):  average  no.  copies  each  issue  during  preceding  12  months  | 
I  93  67%;  actual  no.  of  copies  of  single  issue  published  nearest  to  filing  date  96.15%.  16. 
j  This  statement  of  ownership  will  be  printed  ip  the  October  9.  2000  issue  of  this  publica-  ' 
tion.  17.  Signature  and  title  of  editor,  publisher,  business  manager,  or  owner,  Mark  A. 

■  Dacey.  President.  Date:  September  25.  2000.1  certify  that  all  information  furnished  on  | 

I  this  form  is  true  and  complete.  I  understand  that  anyone  who  furnishes  false  or  mislead-  - 
I  mg  information  on  this  form  or  who  omits  material  or  information  requested  on  the  form  | 
I  may  be  subject  to  criminal  sanctions  (including  fines  and  imprisonment)  and/or  civil  sane 
:  tions  (including  multiple  damages  and  civil  penalties). 


ty’  is  not  betw'een  40%  and  60%,  the  im-  are  considerably  higher  than  others,  as 
agers  laser  power  must  be  adjusted,  said  the  two  Thomson/Gannett  sites  found. 
Shafer.  And  maintenance  must  be  more  “In  any  other  market,  volume  uptake 

than  just  an  occasional  concern.  results  in  price  reductions,”  said  Liggins. 

Appleton  went  back  to  Agfa  for  extra  He  said  that  because  the  newspaper  CTP 
training,  including  the  entire  press  crew,  market  is  growing  roughly  as  predicted, 
members  of  which  rotate  the  price  of  plates 

through  plateroom  duty.  “In  any  other  should  come  down. 

Beyond  the  operators,  imivlcot  vriliiinf*  with  one  supplier  soon- 

however,  for  the  process  to  ’  er  or  later  breaking 

work,  “it’s  very,  very'  impor-  uptake  results  ranks  and  the  rest  pres- 

tant  that  you  get  editorial  •  •  ^  sured  to  follow, 

involved  early  on,”  said  111  priCe  David  Lightfoot, 

Shafer.  Getting  the  news-  reductioiis/^  formerly  of  Xerox  and 

room  on  board  was  diffi-  Dupont/Crosfield  and 

cult,  even  though  pagina-  PAUL  LIGGINS  today  CEO  of  Chesa- 

tion  already  was  a  fact.  Us-  Precision  Color  Printing  pg^ke  Resource  Group 
ing  Agfa’s  Intellinet  work-flow  system  consulting,  was  the  second  to  trace  his  CTP 

meant  arriving  at  naming  conventions  and  experience  to  the  early  LogEScan  and  Eo- 
getting  impositioning  right.  Shafer  urged  com  trials.  Conversions  to  CTP,  he  noted, 
others  to  have  their  output  work  flows  set  should  help  suppress  plate  costs  by  boost- 
up  a  month  before  converting  to  CT'P.  ing  manufacturers’  economies  of  scale.  But 

While  calculations  for  conversion  to  he  said  he  advises  vendors  to  help  them- 
CTP  differ  according  to  circumstances  pe-  selves  and  customers  by  lowering  prices 
culiar  to  any  given  paper,  a  common  cost  now  to  bring  more  newspapers  into  CTP  — 

for  all  sites  wall  be  the  premium  paid  for  jump-starting  those  manufacturing  econo¬ 
laser  plates  of  whatever  ty'pe.  And  some  mies  that  will  support  lower  prices.  d 


ON  THE  SUPPLY  SIDE 


PERSONNEL 

PREPRESS 

SaxoTf.CH  INC.,  Rockville,  Md. 

\  Hired  David  Quackenbush  as  customer 
i  fulfillment  specialist,  providing  technical 
sales  support,  workflow  analysis,  product 
installation/integration,  and  long-term 
customer  support.  Prior  to  joining 
SaxoTech,  Quackenbush  served  in 
{  several  positions  w'ith  New  Horizons 
[  Computer  Learning  Centers  in 
I  Washington,  most  recently  as  mid- 
Atlantic  regional  director  for  the 
corporate  office. 

Progressive  Technology 
■  Federal  Systems  Inc. 

Bethesda,  Md. 

Named  Ari  Palttala  business  develop- 
I  ment  director,  with  responsibility  for 
I  marketing  and  running  the  digital  asset 
j  management  business.  As  \'ice  president 
i  of  VTLS  Inc.  before  moving  to  PTES, 
Palttala  headed  marketing,  sales,  and 
customer  service  for  the  library-manage¬ 
ment  systems  and  services  provider.  He 


earlier  served  in  a  similar  role  as  a  direc¬ 
tor  and  country  manager  in  Europe. 

OUTPUT 

XlTRON,  Ann  Arbor,  Mich. 

Appointed  Glen  Cowell  as  Toronto- 
based  sales  manager  of  the  Canadian 
dealer  channel  and  of  international  origi¬ 
nal  equipment  manufacturer  accounts. 
Cowell’s  29  years  in  the  graphic  arts  in¬ 
clude  14  years  at  AM  International,  where 
he  was  a  sales  and  marketing  director. 
Most  recently,  he  served  as  international 
sales  manager  for  PrePress  Solutions. 

PRESSROOM 

Bob  Ray  &  Associates  Inc. 

Lake  in  the  Hills,  III. 

Added  three  managers.  Mark  Sievers, 
formerly  in  sales  administration  support, 
installation  management,  and  field  erec¬ 
tion  at  Goss  Graphic  Systems,  now  directs 
contract  administration.  Reg  Ring,  for¬ 
mer  Enkel  Corp.  and  Publisher  Equip¬ 
ment  Corp.  manufacturing  executive,  is 
now  Bob  Ray  purchasing  manager.  Me¬ 
chanical  engineer  Craig  Inness  joined 
fi-om  Enkel  Corp. 
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OK,  editors,  take  your  best  shot 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


“/  icatched  C'Deadline'J  xcith  mij  xcife,  teen-a^e  son, 
and  dog  and  cat,  and  the  dog  seemed  to  be  the  onlij 
one  xcho  liked  it.  Bat  he  likes  to  eat  eatshit,  too." 

-  DAVID  PROTESS,  PROFESSOR,  MEDILL  SCHOOL 


Flack-bashing,  that  time-hon- 
ored  pastime  of  cynical  newspaper 
scribes  and  editors  everywhere,  has 
gone  high-tech.  Recently  launched 
“Whack-a-Flack”  allows  reporters  some 
cyber-retaliation,  giving  them  a  chance  to 
pummel  publicists  with  paper  airplanes 
fashioned  out  of  press  releases. 

Dubbed  a  “stress  release,”  Whack-a- 

Flack  gives  users  a 

Newsroom  chance  to  vent  on 

1  1  public-relations 

llRCKS  firms  they  feel  de- 

whack  serve  a  good  paper 

pelting.  “Shoot  the 
paper  airplanes 

the  max  ^ 

PR  flacks  that  pop 
up  from  behind  their  cubicles  (everyone 
knows  that  a  flack  can’t  stay  out  of  sight 
for  too  long),”  the  instructions  note. 
Players  pick  a  reason  for  targeting 
certain  firms,  ranging  from  being 
“clueless”  to  “butt  kissers.” 

And  in  an  ironic  twist,  Whack-a-Flack 
(http://www.whackaflack.com)  was  creat¬ 
ed  by  none  other  than  a  ...  PR  agency, 
Boston-based  Sterling  Hager,  for  a  com¬ 
pany  called  e-tractions  Inc.  An  online  en¬ 
tertainment  company  based  in  Bedford, 
Mass.,  e-tractions  figured  it  could  attract 
some  positive  PR  by  acknowledging  the 
negative  aspects  of  the  profession. 

But  reporters  and  editors  who  now  feel 
smug  about  having  a  Web  site  that  vali¬ 
dates  their  frustration  with  spin  doctors 
had  better  be  ready  to  take  cover:  Tbe 
company  is  considering  more  games,  in¬ 
cluding  one  dubbed  “Whack-a-Hack,”  in 
which  flacks  return  the  favor  against  arro¬ 
gant  reporters  who  blow  off  PR  pbone 
calls  and  press  releases.  —  Joel  Davis 


Photo  of  the  xoeek 


CHRIS  PREOVOLOS,  THE  ADVOCATE,  BATON  ROUGE,  LA. 

At  the  annual  angola  prison  rodeo  on  OCT.  1,  SEVERAL 
cons  found  themselves  on  the  horns  of  dilemma.  The 
game  is  called  “inmate  s  poker.”  A  bull  is  released  and  the 
prisoner  who  manages  to  stay  seated  at  the  table  the  longest  wins 
a  prize  —  and  a  more  credible  chance  to  claim  an  “insanity 
defense”  the  next  time  he  appears  in  court.  —  Greg  Mitchell 


OCTOBER  9,  2000  EDITOR  &  PUBLISHER  39 


www.edltorandpublisher.com 


...WHILE 

PEfYING 

^CC0UN1^5^L1^^! 


Innovative  editor 


YtS,THEy0UCH-0-MMIC! 

lTSUaS,DICtS,CHOPS 


INTROOUCING 

mtmm 


ITQLKSUCKMILUONSOUTOF 
PUBLIC  EDUCMIOH... 


fsaooL 

blOUCHKS 


fsSo^ 

[W0<^ 


COLORADO  HAS  ITS  SHARE  OF  FUNKY 
weather,  and  now  it’s  raining  by¬ 
lines.  At  The  Gazette  in  Colorado 
Springs,  seemingly  everybody  but  the 
paperboy  is  credited  on  a  story.  In  a 
sort  of  newspaper  version  of  baseball’s 
Tinker-to-Evers-to-Chance,  stories  in  the 
100,000-circulation  Gazette  now  include 
bylines  for  the  reporter,  the  copy  editor, 
and  even  the  headline 

Call  it  accountability 
overkill.  Call  it  vanity' 
run  amok.  The  Gazette  — 
apparently  the  only  large 
U.S.  daily  w'ith  such  a 
policy  —  calls  it  respon¬ 
sible  journalism. 

Putting  readers  more 
in  touch  with  news 
teams  is  a  growing  trend  in  an  increasing¬ 
ly  interactive  age.  But  the  team-byline 
concept  is  a  new  one.  It  is  the  brainchild 
of  Steven  Smith,  former  editor  of  The 
Gazette,  now  editor  of  the  Statesman 
Journal  in  Salem,  Ore.  Smith  implement¬ 
ed  the  idea  in  1998  after  attending  an 
American  Society  of  Newspaper  Editors 
(ASNE)  meeting  on  making  newspapers 
more  accountable.  “The  upside  is  some¬ 
what  minimal  on  a  daily  basis,”  says 
Smith,  “but  when  it  matters,  it’s  there.” 

Terri  Fleming,  current  Gazette  editor, 
has  continued  the  policy,  saying  it  “pulls 
back  the  veil.”  She  says  the  “staff  was  a 
little  leery  going  in”  about  getting  inun¬ 
dated  with  reader  response,  “but  that’s 
rare,”  so  far.  —  Joel  Davis 

1  Tinkering 

with  bylines 
at  every 
chance 
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Catholics  continue  to  direct  holy  fire  at  cartoonist’s  church  offering. 

Ho  confession  for  Tree  Press’ 


Fleming  goes 
for  a  triple 


MIKE  THOMPSON,  DETROIT  FREE  PRESS 

Catholic  readers  continue  to  complain  to  the 
Detroit  Free  Press  about  a  recent  Mike  Thompson  editori¬ 
al  cartoon,  but  both  the  paper  and  church  leaders  who 
condemned  it  as  an  anti-Catholic  slur  say  they’ve  moved  on.  “I 
don’t  want  to  make  a  career  out  of  this,”  Ned  McGrath,  the 
spokesman  for  Detroit’s  Roman  Catholic  archdiocese,  told  E^R 

Right  after  the  Sept.  26  cartoon  was 
published,  McGrath  called  it  “vitriolic, 
misleading,  and  ...  blatantly  anti- 
Catholic.”  Sister  Monica  Kostielney,  who 
runs  the  state  Catholic  Conference,  which 
coordinates  public  policy  for  the  church 
in  Michigan,  joined  in  the  criticism,  say¬ 
ing  it  w'as  “inflammatory,  shameful,  and 
bill  of  hate.”  The  church  said  it  would  not 
talk  to  the  paper  until  its  editorial  board 
either  embraced  or  condemned  the  car¬ 
toon,  and  suggested  that  the  Free  Press 

If  I  would  not  “malign”  other  ethnic  or 
religious  groups  this  way. 

The  cartoon  compared  the  election 
campaign  to  allow  the  state  to  pay 
5  vouchers  for  private  school  tuition  to 
?  an  infomercial  for  the  “Amazing 

Vouch-O-Matic.”  Catholic  leaders  and 
readers  were  most  upset  about  the 
1 1  final  panel  that  said,  “To  order,  rush 


Did  Thompson  draw  „  ,  ... 

hasty  conclusions?  Dzwonkowski,  who 
green-lighted  the 
cartoon.  “If  the  Catholic  Church  chooses 
to  get  into  the  public  arena,  we  will  com¬ 
ment  on  that.  There  is  no  special  dispen¬ 
sation  for  the  Catholic  Church,”  he  said 
after  the  cartoon  ran.  Those  offended,  he 
added,  “seem  to  think  Mike’s  suggesting 
the  campaign  is  a  sinister  plot  to  funnel 
tax  dollars  to  the  Catholic  Church.  I 
happen  to  be  Catholic,  and  I  didn’t  see 
it  that  way.”  —  Mark  Fitzgerald 
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AWARD  DEADLINE;  OCTOBER, 20 


CONTACT  LEN  Ml'SCAKELLA  AT  LHN@IMED1AINC.COM 


HONORING  THE  BEST  ONLINE/INTERNET  WORK 
FROM  THE  NEWSPAPER  INDUSTRY. 


Just  a  reminder... this  is  your  last  chance  to  enter  Editor  &  Publisher’s  EPpy^"^  Awards 
for  2001.  The  deadline  for  entries  is  midnight  on  October  20,  2000. 

Awards  for  the  sixth  annual  EPpys’  will  be  presented  at  the  2001  INTERACTIVE 
NEWSPAPER  CONFERENCE  being  held  in  Dallas,  TX  from  February  21-24,  2001. 


Best  Overall  U.S.  Newspaper  Online  Service:  circulation  under  50,000 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  50,000-99,999 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  100,000-250,000 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  over  250,000 
Best  Overall  U.S.  Newspaper  Online  Service:  Weekly,  Community,  Free  and  Alternative 
Best  Overall  Non-U.S.  Newspaper  Online  Service 
Best  non-Newspaper  Online  News  Service 
Best  College  Newspaper  Online  Service 
Best  Promotion  of  a  Newspaper  Online  Service 
Best  News  Section  in  a  Newspaper  Online  Service 
Best  Sports  Section  in  a  Newspaper  Online  Service 
Best  Business  Section  in  a  Newspaper  Online  Service 
Best  Entertainment  Section  in  a  Newspaper  Online  Service 
Best  Special  Section  in  a  Newspaper  Online  Service 
Best  Classified  Section  in  a  Newspaper  Online  Service 
Best  Community  Publishing  Effort  in  a  Newspaper  Online  Service 
Best  Directory  Application  in  a  Newspaper  Online  Service 
Best  Design  of  a  Newspaper  Online  Service 
Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 
Best  Shopping  Application  in  a  Newspaper  Online  Service 
Best  Use  of  Rich  Media  in  a  Newspaper  Online  Service 
Outstanding  Achievement  by  an  Individual  in  Online  Newspapering 


International  entries  are  welcome  in  all  categories  except  for  the  Best  Overall  U.S.  Newspaper  Online  Service. 
The  Best  Overall  non-U. S.  Newspaper  Online  Service 
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Ethics  Comer 


Prepped  and  schlepped:  Practices  surrounding  The  Press  Fleet 
sort  of  put  a  whole  new  spin  on  the  phrase,  'car  service’ 


hey’re  called  the  Press  Fleet. 

They’re  scrubbed  and  shined  and  tuned  and 
tweaked  until  they’re  media-ready.  Then  they’re 
lined  up  in  their  sleek  splendor  for  a  date  with  Amer¬ 
ica’s  auto  journalists. 

“We  prep  ’em  and  schlep  ’em,”  laughs  Alex  Fedorak,  a  spokesman 
for  A&M,  formally  called  Automotive  and  Media  Specialists,  of 
Detroit.  “We  try  to  give  each  journalist  a  new-car  experience.” 

A&M  and  companies  like  it  are  hired  by  manufacturers  to  fresh¬ 
en  and  fix  cars  they  loan  the  media  to  evaluate.  It  is  a  practice  that 


may  get  some  attention  now  that  the 
front  pages  are  filled  with  stories  of 
Firestone  tire  tragedies. 

“The  manufacturers  want  to  make 
sure  we  make  the  best  pres¬ 
entation  possible,”  explained 
Fedorak.  “If  we  find  a  prob¬ 
lem  with  a  car,  we  immedi¬ 
ately  notify  the  manufacturer 
so  they  can  fix  it.”  And  the 
car  journalists  won’t  ever 
know  whether  the  press-fleet 
mechanics  worked  on  some¬ 
thing  small  or  something 
Firestone.  The  press  packets 
the  car  dealers  hand  out  are 
filled  with  positive  information.  The  goal 
is  simple:  Keep  lemons  out  of  the  media 
lots.  There  is  rarely  a  shortage  of  media 
fleet-mobiles. 

“All  the  manufacturers  set  aside  a  cer¬ 
tain  number  of  cars  for  the  Press  Fleet,” 
explained  Bill  Collins,  a  New  York-based 
regional  manager  for  the  Ford  Motor  Co. 
“We  keep  our  New  York  press  cars  at  our 
dealerships,  and  we  prep  them  there.” 
Ford  loans  its  car  for  a  weekend  while 
other  manufacturers  or  media  preparers, 
such  as  A&M,  make  loans  for  up  to  two 


weeks.  Plenty  of  time  to  critique  a 
Broadway  musical,  but  not  much  time 
to  rate  a  car. 

“My  biggest  concern  is  that  you  are 
not  getting  a  sense  of  what  a 
car  is  like  when  you  use  it  for 
a  short  period  of  time,”  said 
James  G.  Cobb,  automotive 
editor  of  The  New  York  Times. 

And  Cobb  insists  that  his 
writers  disclose  where  the 
cars  come  from.  “We  don’t 
hide  the  fact  that  the  manu¬ 
facturers  provide  them,”  said 
Cobb.  “We’re  not  trying  to 
pull  the  wool  over  anyone’s 
eyes.”  The  Times  writers  often  refer  to 
the  loaners  as  “pampered,”  note  the  press 
cars  are  not  available  to  ordinary  con¬ 
sumers,  and  don’t  seem  to  worry  about 
tweaking  advertisers,  once  losing 
$500,000  worth  of  ads  from  Infinity  af¬ 
ter  a  negative  story.  But  few  people  pay 
attention.  They  might  wonder  why  their 
favorite  newspaper  is  using  a  made-for- 
media  ringer,  but  they  won’t  cancel  their 
subscriptions  with  chants  of  conflict  of 
interest.  But  that  doesn’t  mean  that  no 
one  cares.  It  does  explain,  however,  why 


so  many  car  buyers  turn  up  at  show¬ 
rooms  with  copies  of  Consumer  Reports 
—  a  magazine  that  keeps  its  distance 
from  the  car  manufacturers. 

“The  most  important  thing  in  this 
business  is  trust,”  said  R.  David  Pittle, 
a  senior  vice  president  and  technical 
director  for  Consumer  Union,  parent  of 
Consumer  Reports.  “We  don’t  want  there 
to  be  a  perception  that  we  have  a  close 
connection  to  anyone  we  arc  evaluating.” 

Consumer  Reports  believes  that  the 
only  fair  way  to  measure  the  performance 
of  a  car  is  to  buy  it  without  a  press  card, 
the  way  everyone  else  does,  and  then  test 
it  for  six  to  eight  months. 

“Newspapers  do  the  best  job  they  can 
under  the  system,”  said  Rik  Paul,  auto¬ 
motive  editor  of  Consumer  Reports.  “But 
they  don’t  have  them  long  enough.  And 
those  cars  are  as  close  to  perfection  as 
you  can  get.” 

The  best  way  measure  a  car’s  perform¬ 
ance  is  to  be  able  to  drive  it  in  all  kinds  of 
weather  and  under  less  than  ideal  condi¬ 
tions.  But  car  writers  in  the  Northeast 
take  their  test  drives  in  September  and 
October  when  there  is  no  snow  and  some¬ 
times  no  rain.  That  means  that  it  might 
not  be  possible  to  test  a  car’s  brakes,  its 
tires,  and  the  way  it  handles  on  icy  and 
slick  streets. 

“I  think  that  readers  deserve  to  know 
the  conditions  under  which  the  vehicles 
are  driven  and  evaluated,”  said  Bob  Steele, 
ethics  group  leader  at  the  Poynter  Insti¬ 
tute  for  Media  Studies,  based  in  St.  Pe¬ 
tersburg,  Fla. 

The  loaner  system  is  not  going  to 
change.  Don’t  expect  to  see  The  New  York 
Times  or  any  other  major  newspaper  to 
begin  buying  or  renting  cars  for  long¬ 
term  journalistic  inspections.  “My  budget 
won’t  allow  that,”  said  Cobb. 

But  the  Times  does  pay  Avislike  rental 
fees  to  the  auto  manufacturers  for  the 
cars  it  tests  —  a  rarity  among  journalism 
organizations.  “There  are  only  a  handful 
of  papers  that  pay  for  their  cars,”  said 
Fedorak  of  A&M. 

Funny  about  that.  Food  critics  hide  be¬ 
hind  their  menus.  Political  reporters  re¬ 
turn  the  bottles  of  wine  that  lobbyists 
send  them  at  Christmas.  And  car  journal¬ 
ists  flash  their  press  cards  for  $30,000 
cars  that  erode  their  credibility.  S 


Printed  in  USA.  Vol.  133,  No.  41,  October  9,  2000,  EDITOR  St  PUBLISHER,  THE  FOURTH  ESTATE  (ISSN :  0013-094X)  is  published  51  times  a  year.  Regular  issues  are  published  weekly  except  for  the  last  week  of  December  by  ASM 
Communications,  a  subsidiary  of  BPl  Communications,  770  Broadway,  New  York,  NY  10003;  Sales  646-654-5125;  Editorial  646-654-5270.  Periodicals  posU^  paid  at  New  York,  N.Y.,  and  additional  mailing  offices.  Postmaster:  Please  send 
address  changes  to:  EDITOR  Sc  PUBLISHER,  THE  FOURTH  ESTATE,  P.O.  Box  3000,  Denville,  NJ  07834-3000.  Copyright,  2000,  ASM  Communications  Inc.,  a  subsidiary  of  BPI  Communications  Inc.  No  part  of  this  publication  may  be 
reproduced,  stored  in  any  retrieval  system,  or  transmitted,  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopying  or  otherwise,  without  the  prior  written  permission  of  the  publisher.  Annual  subscription  $75  in  the  United  States 
and  possessions  and  in  Canada.  All  other,  $135.  No  claims  for  b^k  issues  honored  after  one  year.  Subscriber  Service  1  (888)  313-5530;  Circulation,  Directories;  1  (888)  612-7095. 


42  EDITOR  &  PUBLISHER  OCTOBER  9,  2000 


www.editorandpublisher.com 


p  To  be  competitive, 

to  get  your 

^  hands  on  powerful  advertising  -ii ^ff |*(|^-  f  ^ 

,P  intelligence.  CMR  delivers  the  ^ 

^  ,~-  information  agencies  and  buying  services 
use,  allowing  you  to  better  compete  with 
TV,  radio,  direct  and  weeklies. 

Over  500  newspapers  measured. 

Every  ad  in  every  edition,  zone,  section. 

and  preprint.  Plus  alternatives,  magazines,  auto  traders. 

real  estate  books  —  every'  print  competitor  you  identify 

An  insider’s  perspective.  Our  established  newspaper  relationships  assure 
that  the  information  is  accurate  and  up-to-date.  Plus,  in-market  representatives 
see  that  we  start  with  complete  and  current  newspapers,  direct  mail  and  weeklies. 

The  information  is  just  part  of  the  story.  Our  regional  teams  support  only 
newspapers,  so  they  understatid  your  business.  They'll  identify  new  revenue  opportunities. 
Present  new  ideas.  And  help  you  compete  against  other  media. 

Get  a  grip  on  your  market  with  CMR  today.  Tap  your  market’s  full  potential  and 
focus  on  your  strengths.  CMR.  We  deliver  to  the  newspaper  industry. 


COMPETITIVE  MEDIA  REPORTING 

A  Taylor  Nelson  Sofres  Company  jjjjMjS 


Visit  us  at  www.cmr.com  or  call  888-267-4555. 

©2000  Competitive  Media  Reporting 


r 


I 


^^^^^^FoducrionManagerPro  is  the  greatest  time  and 
money  saver  yet,  resulting  in  fewer  "make 
^^^Kgoods",  fewer  missed  deadlines,  and  helping 
create  a  more  efficient  ad  productiMgP^rkflow. 

As  you  build  an  ad  (in  QuarkX||)Ks®,  Multi-Ad 
Creator®,  or  Adobe  InDesigjdpffoduction- 
ManagerPro  keeps  track^Hnf  the  elements  of 
an  ad  —  photos,  logos,  wits  —  and  gathers 
them  together  in  an  easy  to  find  location. 


ProductionManagerPro  will  not  only  store  all 
your  ad  files,  it  will  help  you  search  through 
them  too.  You  can  make  queries  as  general  as 
"all  ads  for  tomorrow's  paper,"  or  as  specific  as 
"all  ads  assigned  to  an  ad  taker  with  the  status  . 
of  'needs  correction.'"  a 

With  fewer  costly  errors  you  will  save 
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